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Step  back  in  time: 
pharmacy  antiques 


Online  at  http://www.dotpharmacy.com/ 


ZANTAC5 


ranitidine  (as  HCI)  75mg 


KEEPS  GOING  SO  YOU  CAN 


Gentle,  effective  relief  from  Heartburn 
and  Indigestion  for  up  to  12  hours 


•  Zantac  75  has  the  highest  cash  profit  for  pharmacists  in  the  category! 

Source:  Cash  profit  at  Trade  Prices,  C  &  D  Monthly  Price  List,  May  1999  Vol.40  No. 5 

•  "Appropriate  for  people  who  are  used  to  taking  antacids  and  want 
more  convenient,  longer  lasting  relief." 

Pharmacy  Magazine  6/98 


•  "Outstanding  safety  profile.. .Not  considered  likely  to  mask 
serious  gastric  symptoms." 

Pharmacy  Magazine  6/98 
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PRECAUTIONS  in  raiment  should  r»*  restricted  to  a  maximum  ot  two  weeks'  continuous  use  at  any  one  time  Patients  should  contact  their  Jul  tor  it  then  symptoms  do  not  improve  after  two  weeks'  continuous  treatment  Should  not  be 
taken  by  the  following  groups  ot  patients  unless  under  medical  supervision,  patients  with  a  previous  history  ot  peptic  ulcer  disease,  patients  with  renal  or  hepatic  impairment,  patients 
m>  Idle-aged  a  older  with  new  or  recently  changed  dyspeptic  symptoms,  patients  who  are  pregnant,  trying  to  become  ptegnant,  or  breast  feeding,  patients  with  unintended  weight  loss,  patients  taking  NSAIDs,  patients  with  gastroin- 
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Some  80,000  new  users  signed  on  to  the  internet  every 
day  last  year,  and  there  will  be  53  million  users  in  Europe 
within  two  years.  Boots  has  a  variety  of  internet  shopping 
opportunities  linked  to  its  High-Street  operation.  Numark 
plans  to  start  selling  through  a  consumer  internet  site  next  year 
(p34).  Chemistore  claims  to  have  overcome  one  of  two 
regulator)'  hurdles  which  stand  in  the  way  of  internet  sales  of 
pharmaceuticals  in  the  UK  (p4).The  internet  is  now  a  fact  of 
life.  Professionally,  though,  pharmacists  might  feel  uncertain 
where  they  stand  over  e-commerce.That  is  because  the  Royal 
Pharmaceutical  Society  is  in  danger  of  losing  the  plot  in  this 
area.  It  has  been  happy  to  shelter  behind  the  position  adopted 
by  the  European  Pharmacy  Group  (PGEU),  which  is 
completely  opposed  to  e-commerce  in  medicines.While  there 
might  be  strong  arguments  in  favour  of  this  position,  they  are 
being  swept  away  by  changes  in  the  market  place.  A  more 
pragmatic  approach  is  needed.The  Society's  ill-defined  position 
was  evident  at  its  October  Council  meeting.  Sue  Sharpe,  head 
of  professional  standards,  has  been  having  'preliminary 
thoughts  for  the  ethical  implications',  Council  was  told.  Her 
talk  at  the  UniChem  Convention  (C&D  October  2,  p42) 
suggests  her  thoughts  have  got  past  the  preliminary  stage,  and 
that  she  will  not  be  encouraging  the  Society  to  play  at  King 
Canute.That  the  Society's  new  Code  of  Ethics  does  not  address 
the  issues  surrounding  e-commerce  is  an  omission  that  needs 
to  be  rectified.  Her  advice  'not  to  construct  obstacles  by  the 
use  of  professional  rules'  is  sound  because,  in  an  environment 
where  manufacturers  can  go  direct  to  the  consumer,  such 
obstacles  count  for  nothing.  Codes  of  conduct  to  ensure 
consumer  welfare,  and  standards  to  reinforce  the  competence 
and  integrity  of  the  service  provider  are  surely  the  way  ahead. 
A  pharmaq'  service  that  integrates  e-commerce  opportunities 
with  the  'bricks  and  mortar'  pharmaq'  is  surely  the  way  to  go? 


Chemistore  says  web  site  it  is  half  way  to  trading 

Chemistore  says  it  has  overcome  one  of  two  major 
regulatory  obstacles  to  pharmaceutical  trading 

Pharmacists  want  to  supply  morning-after  pill 

Three-quarters  of  pharmacists  would  be  willing  to 
supply  emergency  contraception  if  deregulated 


Doctors  debate  drug  reps'  usefulness 

Representatives  offer  services  that  are  not  easily 
accessible  from  other  sources,  says  ABPI  director 

Australian  pharmacists  on  their  way 

The  Australian  Institute  of  Pharmacy  Management 
annual  conference  is  being  held  here  next  month 

Antiques  from  the  pharmacy 

How  yesterday's  pharmacy  equipment  now  has  a 
role  in  the  antique  dealer's 

Norfolk  LPC:  the  end  of  the  single  pharmacist  shop?  26 

Plus  the  need  lor  pharmacists  to  co-operate  and 
how  they  can  contribute  to  the  NHS 


Pharmacy  in  Denmark 


28 


Life  in  the  Scandinavian  pharmacy  is  not  as 
peaceful  as  it  appears 


Up  in  smoke 


32 


The  success  of  a  pharmacist's 
smoking  cessation  service 

Numark  Conference  34 

Managing  director  Terry 
Norris  (right)  says  Numark  is 
in  good  shape 


Plan  ahead  for  a  stress-free  retirement 


Simplifying  the  potential  complications  of  the 
numerous  types  of  pension  plan 


Parallel  importers  challenge  PPRS  in  High  Court  44 

The  Association  of  Parallel  Importers  has  lodged  an 
application  for  judicial  review  of  the  PPRS  scheme 

ColourCare  pledge  more  commitment  to  promotion^ 

The  new  board  of  ColourCare  is  promising 
independents  'cleverer'  marketing  campaigns 
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Boots  launches  flu 

vaccination 

programme 

Boots  has  launched  its  own  flu  vacci- 
nation programme  through  approxi- 
mately 100  of  its  stores  across  Britain. 

Vaccinations  will  be  administered 
by  a  GP  or  practice  nurse  from  a 
mobile  unit  in  town  centre  locations 
over  a  two-week  period  beginning  on 
November  5.  Boots  expects  200,000 
people  to  pay  the  £20  fee. 

Patients  must  make  an  appointment 
at  one  of  the  designated  Boots  stores, 
where  they  have  to  complete  a  proto- 
col form  to  ensure  suitability  for  the 
vaccination.  Unsuitable  applicants  and 
those  eligible  for  a  free  NHS  jab,  such  as 
the  elderly  and  asthmatics,  will  be 
referred  to  their  GP  In-store  pharma- 
cists vet  protocol  forms  before  appoint- 
ments are  confirmed.  A  helpline  (O8-4S 
601 1829)  provides  details. 

The  scheme  is  operating  on  a  trial 
basis,  but  has  been  "very  positively 
received"  to  date,  according  to  a  Boots 
spokesperson.  Richard  Holmes,  direc- 
tor of  healthcare  businesses  for  Boots, 
said:  "The  service  relieves  pressure  on 
the  NHS,  allowing  it  to  focus  attention 
on  the  highest  risk  groups. 

Hospital 

pharmacists  seek 
new  ways  of 
negotiating 

The  union  representing  hospital  phar- 
macists is  looking  to  bring  pharma- 
cists and  others  into  the  pay  review 
body  structure 

The  scientific  and  technical  work- 
force should  have  been  brought  under 
the  PRB  "many  years  ago",  said  the 
union  MSF.  But  the  move  to  bring 
health  professionals  into  the  PRB  is  not 
just  about  money,  "it  is  crucial  to  ensur- 
ing that  these  groups  are  seen  as  part  of 
the  core  NHS  clinical  workforce". 

The  MSF  has  also  written  to  the 
health  secretary  following  this  year's 
pay  round  talks.  The  offers  got  a 
resounding  thumbs  down  with  some 
occupational  groups,  including  phar- 
macists, reluctantly  voting  to  accept  the 
offers,  primarily  because  they  were  not 
prepared  to  engage  in  industrial  action. 

As  part  of  its  campaign  for  lair  pay 
in  the  NHS,  the  MSF  will  be  lobbying 
parliaments  in  London,  Cardiff  and 
Edinburgh,  and  will  be  seeking  an 
adjournment  debate  in  Westminster. 
About  ISO  MPs  have  already  signed  an 
early  day  motion  in  support  of  the 
campaign. 


0TC  web  site  claims  it  is 
half  way  to  trading 


The  people  behind  the  Chemistore 
web  site,  which  aims  to  supply  medi- 
cines over  the  internet,  have  said  they 
have  received  "an  unrestricted  authori- 
ty to  trade"  (C&D  October  9,  p6). 

Chemistore  said  it  does  not  want  to 
comment  extensively  on  the"regulato- 
ry  minefield",  but  it  considers  there 
are  two  "major  regulatory  obstacles 
preventing  pharmaceutical  trade  over 
the  web"  in  the  UK. 

Now  that  cbemistore.com  has 
received  this  authority  to  trade  from 
one  of  these  bodies,  this  leaves  "just 
one  major  hurdle  which  is  currently 
being  addressed  with  some  urgency". 
However,  it  does  not  say  who  these 
regulatory  bodies  arc.  The  Royal 


Pharmaceutical  Society  said  it  is  aware 
of  the  site,  but  said  it  does  not  believe 
it  has  been  in  contact  with  the  site. 

Although  Chemistore  is  still  reluc- 
tant to  reveal  the  identity  of  its  back- 
ers, C&D  received  an  e-mail  from 
chemistore.com 's  representative  Mike 
Coleman  of  Bridge  Disintermediation 
Solutions.  "While  many  areas  of  the 
Chemistore  business  are  confidential, 
my  clients  have  authorised  Bridge  to 
issue  more  detailed  background  infor- 
mation in  an  attempt  to  quash  some  of 
the  rumours  that  they  are  aware  are 
circulating,"  said  Mr  Coleman. 

Among  the  points  released  by 
Chemistore  are  the  following: 
•  "Comprehensive  details  regarding 


Chemistore  would  not  comment  on  the  'regulatory  minefield' 

Drugs  of  'doubtful  value'  cost  £107m 


Drugs  considered  of  doubtful  value' 
cost  about  £107  million  in  England  in 
1998. 

According  to  the  latest  report  from 
the  House  of  Commons  Health  Select 
Committee,  this  represents  about  30m 
items  which  the  Joint  Formulary 
Committee  considers  less  suitable  for 
prescribing.  The  British  National 
Formulary  highlights  these  drugs,  but 
points  out  that  although  such  drugs 
may  not  be  regarded  as  drugs  of  first 
choice,  their  use  may  be  justified  in 
certain  circumstances. 

The  figures  have  been  published  in 
the  Health  Committee's  review  of  pub- 
lic expenditure  and  comprise  the 
Department  of  Health's  responses  to  a 
questionnaire  issued  by  the 
Committee. The  Committee  had  asked 
if  the  Department  "could  identify'  the 
expenditure  on  drugs  described  by 
the  BNF  as  of  doubtful  value". 

Besides  using  the  regular  manage- 
ment information  on  their  practices' 
prescribing  patterns,  primary  care 


groups  will  have  to  implement  local 
prescribing  incentive  schemes  to 
encourage  cost-effective  prescribing, 
the  DoH  told  the  Committee. 
Additionally,  the  use  of  a  prescribing 
formulary  or  increases  in  generic  pre- 
scribing will  be  necessary  for  GPs  to 
gain  access  to  funds  under  the  new 
quality  pay  ments  scheme." 

Generic  prescribing  is  increasing  - 
from  60.7  per  cent  in  1997-98  to  about 
63.3  per  cent  in  1998-99.  The  DoH 
wants  this  to  increase  to  at  least  72  per 
cent  by  the  end  of  2001-02,  and  half  of 
all  practices  with  a  rate  below  40  per 
cent  in  1998-99  are  expected  to  move 
above  this 

( Kerall,  the  final  outturn  in  cash  for 
1998-99  is  not  finalised  yet,  but  provi- 
sional figures  indicate  the  drugs  bill 
will  increase  by  about  6.2  per  cent. 
This  compares  with  8.S  per  cent  in 
1997-98.  However,  the  DoH  comments 
that  if  the  forecast  is  accurate,  then 
this  will  be  the  lowest  growth  in  the 
drugs  bill  since  1984-8'v 


backing  and  investment  are  confiden- 
tial. An  independently  funded'  group 
stipports  chemistore.com  with  the  site 
being  managed  on  its  behalf  through 
Bridge. The  group  is  committed  to  the 
pharmacy  sector  and  in  the  longer 
term  will  retain  a  sizeable  proportion 
of  the  equity." 

•  "Lobbying  has  been  chosen  as  an 
appropriate  entry  strategy.  While 
Chemistore  could  start  trading  in 
'grey'  areas  immediately  (qualified 
pharmacists  are  already  retained),  in 
practice,  time  is  now  being  invested 
behind  the  scenes  to  be  the  first  to 
win  regulatory  approval.' 

It  says  a  number  of  interesting 
approaches  have  been  made  from 
potential  competitors  with  a  view  to 
(( irming  alliances  to  improve  purchas- 
ing power  and  distribution  costs. 
"Chemistore  therefore  sees  no  need  to 
go  head  to  head'  with  companies  like 
Boots  -  the  sector  has  plenty  of  room 
for  another  major  consumer  brand 

Meanwhile,  another  UK  web  site 
has  been  launched  selling  products  of 
a  quasi-medical  nature. Although  large- 
ly in  construction,  the  Direct  to 
Consumer  Pharmaceuticals"D2C  web 
site  offers  two  products  -  Salix  Saliva 
Stimulation  Tablets  from  the  US  and 
Vismed  sodium  hyaluronate  corneal 
lubricant.  The  site  is  aiming  to  offer 
health  information  for  consumers  and 
health  professionals  as  well  as  to  pro- 
vide further  products  in  niche  areas. 
Consumers  may  order  free  sample 
packs  of  the  two  products  as  well  as 
placing  regular  orders. 

D2C  is  planning  to  source  and  for- 
mulate products  to  meet  the  needs  of 
customers  and  is  inviting  e-mail 
requests  and  correspondence.  It  wants 
to  "deal  directly  with  customers,  mak- 
ing products  available  for  direct  pur- 
chase and  delivery  to  your  door". 

Registered  in  Macclesfield,  one  of 
the  directors,  Adam  Sherlock,  told 
C&D:  "The  company  trades  under  the 
name  of  Direct  to  Consumer 
Pharmaceuticals.  We  are  focused  on 
the  little  niches  and  support  groups 
which  are  currently  under-serviced. To 
this  end,  D2C  is  assisting  patient 
groups  with  their  own  web  sites  too. 

"Ail  our  directors  have  worked  in 
associated  areas  of  the  trade.  Peter 
Chapman,  a  pharmacist  (living  in 
Australia],  has  a  career  in  product 
licensing,  while  I've  been  involved  in 
international  pharmacy  for  12  years." 

Although  the  company  has  only 
gone  on-line  in  the  past  few  weeks,  Mr 
Sherlock  says  orders  are  more  than 
covering  costs  already. 
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Pharmacists  want  to  supply 
emergency  contraception 


Over  three-quarters  of  pharmacists 
would  be  willing  to  supply  emergency 
hormonal  contraception  if  it  is  deregu- 
lated, according  to  a  survey. 

This  is  a  higher  figure  than  the  one 
obtained  from  the  last  survey  on  the 
subject,  and  shows  that  now  "pharma- 
cists realise  that  they  have  a  role  to 
play",  said  Roger  Odd,  head  of  profes- 
sional and  scientific  support  at  the 
Royal  Pharmaceutical  Society.There  has 
previously  been  "a  fear  of  the  un- 
known" among  the  profession,  he  said. 

But  about  half  of  those  willing  to 
supply  emergency  contraception  felt 


I 
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NPA  puts  PPRS  list 
on  web  site 

A  list  of  the  price  changes  brought 
about  by  the  new  Pharmaceutical 
Price  Regulation  Scheme  has  been 
posted  on  the  internet 

National  Pharmaceutical  Assoc- 
iation members  can  access  the  list  on 
the  NPA  web  site  at  www.npa.co.uk. 
The  NPA  says  the  list  will  help  phar- 
macists to  check  that  they  have  been 
charged  the  new,  lower  prices  by 
wholesalers  for  orders  invoiced  on  or 
after  October  1 .  the  date  the  scheme 
was  introduced. 

Passwords  for  accessing  the  mem- 
bers only  section  of  the  web  site  can 
be  obtained  by  contacting  the  NPA  on 
0n2"  858687  ext  375  or  213. 


they  would  need  further  training.  Mr 
Odd  agreed  that  pharmacists  would 
need  further  training,  and  this  is  part 
of  the  package  currently  under  discus- 
sion with  the  Department  of  Health 

The  survey  of  1,500  pharmacists  by 
researchers  from  the  University  of  East 
Anglia,  the  University  of  Sunderland, 
and  the  Durham  andTeeside  Pharmacy 
Practice  Unit,  found  only  6  per  cent 
had  no  concerns  about  deregulation 

Of  those  unwilling  to  supph  emer- 
gency contraception,  half  gave  safety 
or  training  concerns  as  an  explana- 
tion. Moral  or  ethical  concerns  were 


expressed  in  22  per  cent  of  cases  Mr 
Odd  said  there  will  always  be  a  minor- 
ity of  pharmacists  who  feel  unable  to 
supply  emergency  contraception  for 
these  reasons  and  "we  will  never  shake 
their  views".  There  is  provision  in  the 
Code  of  Ethics,  and  the  revised  Code, 
for  pharmacists  who  hold  this  point  of 
view. 

Major  perceived  benefits  concerned 
improved  access  to  emergency  contra- 
ception, and  a  reduction  in  the  num- 
ber of  unwanted  pregnancies  and 
abortions.  Only  173  pharmacists  saw 
no  major  benefit  in  deregulation 

Health  MP  visits 
pharmacy 

The  chairman  of  the  House  of 
Commons  health  select  committee  has 
visited  a  community  pharmacy. 

Wakefield  MP  David  Hinchliffe  visit- 
ed the  pharmacy  of  Council  member 
Gil]  Hawksworth  in  Mirfield, 
Huddersfield,  last  week.  Among  the 
services  demonstrated  were  blood 
pressure  testing,  smoking  cessation 
and  supervised  methadone  dispens- 
ing. Monitoring  services  included 
those  for  patients  with  diabetes,  asth- 
ma and  high  cholesterol  levels. 

"I  think  I  overwhelmed  him  with 
the  diversity  of  pharmacy  practice," 
said  Dr  Hawksworth.  "We  discussed 
main  practical  and  political  issues 
such  as  the  extent  of  ov  er-prescribing 
and  the  extensive  drug  information 
and  pharmaceutical  reference  sources 
at  the  pharmacy.  I  hope  Mr  Hinchliffe 
left  with  a  greater  understanding  of 
how  community  pharmacy  can  con- 
tribute to  primary  care  delivery." 


Northern  Ireland  July  stats 
Thete  were  1,795,665  items  dis- 
pensed from  1,034,104  prescription 
forms  in  Northern  Ireland  in  July.  The 
ingredient  cost  was  £19.02  million 
(£1 7.79m  net).  Discount  was 
£1.237m,  with  oncost  and  other 
payments  totalling  £2. 879m.  The 
gross  cost  was  £20. 67m  (£20. 03m 
net).  Gross  cost  per  prescription  was 
£11.5083  with  ingredient  cost 
£10.5934.  The  net  ingredient  cost 
per  prescription  was  £9.9048. 

Scottish  statistics  for  June- 
There  were  5,041,265  prescriptions 
dispensed  in  Scotland  in  June, 
5,040,915  by  chemist  contractors, 
at  a  total  cost  to  the  exchequer  of 
£53,331,558.  For  chemist  contrac- 
tors, the  ingredient  cost  per  prescrip- 
tion was  £9.6698,  dispensing  fees 
were  £0.9479  with  a  professional 
allowance  of  £0.3322  and  oncost  of 
0.1 4p.  The  gross  total  per  prescrip- 
tion was  £11.0809  or  £10.4415 
net.  The  average  CD  fees  cost  per 
prescription  was  6.76p. 

Scottish  annual  statistics 
There  were  56,609,255  prescrip- 
tions dispensed  in  Scotland  from 
April  1998  to  March  1999, 
56,497,439  by  chemist  contractors, 
at  a  total  cost  to  the  exchequer  of 
£569,587,000.  For  chemist  con- 
tractors, the  average  ingredient  cost 
per  prescription  was  £9.1624,  dis- 
pensing fees  were  £0.9444  with  a 
professional  allowance  of  £0.3506 
and  oncost  of  0. 1 8p.  The  gross  total 
per  prescription  was  £10.5062  or 
£9.9324  net. 

Patient  UK  launches  web  site 
Patient  UK  has  re-launched 
www.patient.co.uk,  a  web  site  pro- 
viding health  information  to  the  pub- 
lic. The  site  is  edited  by  GPs  and 
includes  information  on  diseases, 
self  help  and  support  groups,  and 
links  to  professional  organisations. 

MCA  investigates  patch  adverts 
The  Medicines  Control  Agency  is 
investigating  advertisements  in 
national  newspapers  claiming  to 
offer  testosterone  and  oestrogen 
precursor  patches  by  mail  order.  The 
company  involved,  SLP,  has  been 
asked  to  supply  evidence  to  support 
its  claims  and  product  samples  for 
testing. 

Vet  medicines  licensing  fees  to 
go  up  by  5-5  per  cent 
Fees  for  the  licensing  of  veterinary 
medicinal  products  have  increased 
by  5.5  per  cent  for  1999/2000.  Of 
the  increase,  3  per  cent  is  to  pay  for 
the  Veterinary  Medicines  Direc- 
torate's purpose-built  accommoda- 
tion and  2.5  is  for  inflation. 


A  scheme  to  help  pharmacy  customers  who  are  also  carers 
is  being  trialed  in  Bolton,  Lancashire.  Pharmacy  staff  are 
giving  out  leaflets  which  have  a  checklist  of  contacts  and 
telephone  numbers  of  particular  interest  to  carers.  Leaflets 
are  also  included  in  prescription  bags  if  dispensed  for 
identified  carers.  Cohen's  Chemist  pharmacy  supervisor 
Colette  Stephens  said:  "Customers  who  we  know  are  carers 
certainly  appear  to  appreciate  the  fact  that  they  can  seek 
help  or  advice  from  a  local  group."  Pictured  explaining  the 
leaflet  to  a  carer  in  the  Cohen's  Chemists  are  assistant 
Margaret  Seward, Lindsay  Rawlinson  and  Colette  Stephens 


October  Drug  Tariff  changes 


The  changes  to  the  Drug  Tariffs  for 
October  follow.  For  England  and 
Wales,  the  list  of  category  D  items  not 
shown  in  the  Drug  Tariff'  currently 
stands  as  follows  (latest  additions  are 
marked  with  an  asterisk): 

Azathioprine  tablets  SOmg*  Sbs  and 
100s;  clomiphene  tabs  SOmg  30s;  co- 
co-codaprin  tabs  dispersible*  500s;  flu- 
cloxacillin  oral  solution  125mg/5ml 
100ml;  flutamide  tabs  250mg  84s; 
haloperidol  tabs  lOmg  Sos, 
imipramine  tabs  lOmg  2S0s;  isosor- 
bide  dinitrate*  tabs  lOmg  100s  and 
20mg  100s;  lormetazepam  tabs 
SOOmcg  28s  and  100s  and  lmg  100s. 
In  Scotland,  the  list  is  as  follow  s : 
Allopurinol  tabs  300mg  (both  pack 


si7.es);  aluminium  hydroxide  tabs 
SOOmg;  aspirin  dispersible  tabs  75mg; 
bendrofluazide  tabs  2.  Smg*  and  Smg; 
carbamazepine  tabs  400mg*;  chlor- 
pheniramine tabs  Smg;  cinnarizine 
tabs  lSmg;co-amilozide  tabs  S/50*;co- 
tenidone  tabs  100/25*;  diazepam  tabs 
2mg,  Smg  and  lOmg;  dipyridamole 
tabs  100mgf;  indapamide  tabs  2. Smg; 
indomethacin  caps  2Smg:  and  SOmg; 
mefenamic  acid  caps  2S()mg;  met- 
formin tabs  SOOmg;  metoprolol  tabs 
100mg*;  oxprenolol  tabs  20mg  and 
40mg;  penicillamine  tabs  2S0mg;  phe- 
nobarbitone  tabs  30mg*;  propranolol 
tabs  lOmg  and  HtOmg:  quinine  sulphate 
tabs  200mg:  thioridazine  tabs  SOmg; 
and  trifluoperazine  tabs  Smg. 
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News 


Drug  reps'  usefulness  debated 


Dispensing  doctor 
'made  grave  error' 

A  dispensing  doctor  whose  patient 
died  after  he  prescribed  an  overdose 
of  an  anti-cancer  drug  lias  been  found 
not  guilty  of  serious  professional  mis- 
conduct. 

Although  the  General  Medical 
Council's  professional  misconduct 
committee  chose  not  to  strike  off  Dr 
David  Roberts,  it  ruled  that  he  had 
made  a  "grave  error"  in  "prescribing  an 
unfamiliar  drug  without  checking  all 
the  readily  available  information". The 
committee  found  the  case  to  be'whol- 
ly  exceptional  "and  said  it  raised'wider 
issues  in  dispensing  practices". 

Dr  Roberts,  a  GP  from  Nor- 
thamptonshire and  former  chairman  of 
the  Dispensing  Doctors'  Association, 
told  the  committee  he  believed  that  he- 
was  acting  in  the  patient's  best  interests 
by  following  the  written  instructions  of 
the  patient's  consultant.  However,  he 
admitted  he  had  over-prescribed  the 
drug  after  misunderstanding  the  con- 
tents of  that  letter."!  did  not  think  I  was 
initiating  trcatment.'he  said. "I  thought  I 
was  repeating  the  consultant's  treat- 
ment." 

In  mitigation,  Dr  Roberts'  barrister 
said  there  was  undoubtedly  a  break- 
down of  communication  between  the 
GP  and  the  consultant.  And  of  the  doc- 
tors who  had  treated  the  patient  none 
had  taken  her  off  the  drug. 

Society  to  host 
PDG  conference 

The  Royal  Pharmaceutical  Society  will 
host  the  first  conference  for  pharmacy 
development  groups  next  month. 

PDGs  have  been  set  up  as  part  of 
the  Society's  PIANA  process  and  bring 
pharmacists  from  all  sectors  of  the 
profession  to  discuss  ways  of  taking 
the  profession  forward  within  a  health 
authority  area  or  in  a  primary  care 
group. 

RPSGB  Building  the  future'  national 
coordinator  Ann  Adams  commented: 
"PDGs  provide  a  mechanism  for  divid- 
ing the  workload  generated  in  max- 
imising pharmacy's  influence  on  a 
continually  changing,  increasingly 
locally  devolved  NHS."  Currently,  PDGs 
are  working  with  local  pharmaceutical 
committees  to  respond  to  strategy 
documents  and  prepare  bids  for  new 
and  extended  services. 

The  conference,  on  November  15,  is 
free  and  will  also  allow  people  to  sign 
up  to  the  PDG  discussion  group  that 
will  be  launched  on  the  internet  early 
next  year.  To  reserve  a  place,  contact 
the  conference  secretariat  at  Clement 
House  Mews,  23a  High  Street,  Tring, 
Herts  HP23  SAH.Tel:  01442  828200  or 
fax  01442  828288. 


Pharmaceutical  company  representa- 
tives are  generally  of  value  to  GPs, 
according  to  letters  published  in  the 
British  Medical  Journal. 

In  response  to  an  editorial  piece 
entitled  Reasons  for  not  seeing  drug 
representatives'  that  appeared  in  the 
BMJ  in  July,  four  letters  were  published 
on  the  subject. 

Representatives  offer  services  that 
are  not  easily  accessible  from  other 
sources,  such  as  up-to-date  product 
information  and  papers  relating  to  a 
particular  product  or  disease,  claims 
Richard  Finer,  medical  director  for  the 
Association  of  the  British  Pharma- 
ceutical Industry,  in  his  letter. 

As  primary  care  groups  develop, 
their  contact  with  GPs  is  likely  to 
diminish,  but  the  representatives'  role 


Redbridge  &  Waltham  Forest  Health 
Authority  has  refuted  claims  in  a  local 
newspaper  that  it  accused  pharma- 
cists of  wasting  money  by  giving  out 
expensive  brands  of  medicines. 

The  Wanstead  Woodford  Redbridge 
Barkingside  Guardian  claimed  the 
situation  was  costing  the  HA  thou- 


The  National  Pharmaceutical  Assoc- 
iation is  launching  the  Pharmacy 
Flyer,  a  newsletter  focusing  on  areas  in 
which  community  pharmacists  can 
contribute  to  healthcare.  It  is  being 
sent  out  this  week  to  more  than  1,000 
NHS  personnel  involved  in  primary 
care  development. 

The  newsletter  s  introduction  says: 
"We  aim  to  keep  you  informed  about 
developments  within  community 
pharmacy  and  how  community  phar- 
macy can  help  you  achieve  your  goals." 


The  first  daily  medical  television  chan- 
nel for  health  professionals  will  begin 
transmissions  on  Sky  Digital  in 
February  2000. 

The  Medical  Channel  will  show 
news,  current  affairs,  medical  advances 
and  further  education  programmes 
from  7am  to  10pm.  Medical  practices 
throughout  the  country  will  be 
offered  satellite  dishes  and  receivers 
allowing  them  access  to  the  channel 

This  will  be  the  first  television  chan- 
nel targeted  at  a  selected  audience 
including  GPs,  primary  care  medical 


in  formulary  development  "could  be 
vital",  says  Mr  Tiner.  He  also  points  out 
that  half  of  GPs'  postgraduate  educa- 
tion is  sponsored  by  the  pharmaceuti- 
cal industry. 

Representatives  are  "often  the  con- 
duit between  the  health  professional 
and  companies'  medical  information 
departments",  says  the  letter  from 
\lastair  Benbow  medical  director  .it 
SmithKline  Beecham.  The  company 
received  26,000  telephone  inquiries 
and  6,000  written  inquiries  from  the 
medical  profession  last  year. 

A  letter  from  two  anaesthetists 
claims  that  the  representatives  are  an 
important  part  of  the  healthcare  team. 
And  that  doctors  should  be  able  to 
assess  the  information  provided  for 
themselves. 


sands  of  pounds,  but  provided  no  fur- 
ther details. 

The  HA  said  the  article  misinterpret- 
ed discussions  at  a  board  meeting  and 
does  not  represent  its  views.  "The 
Health  Authority  has  not  at  any  time 
placed  blame  on  pharmacists  for  pre- 
scribing branded  medicines,"  it  said. 


The  first  issue  addresses  pharma- 
cists' importance  within  PCGs,  their 
extended  role  skills,  and  their  role  in 
smoking  cessation.  It  contains  an  invi- 
tation for  anyone  interested  in  devel- 
oping pharmacy  services  to  contact 
the  NPA. 

The  Flyer  is  being  sent  to  NHS  per- 
sonnel including  primary  care  group 
chief  executives/chairman,  primary 
care  development  directors/man- 
agers, health  promotion  managers  and 
pharmaceutical  advisers. 


professionals  and  selected  pharmacy 
industry  personnel. This  will  allow  the 
channel  to  work  within  Association  of 
the  British  Pharmaceutical  Industry 
guidelines,  but  to  be  exempt  from 
Broadcast  Act  restrictions,  which  for- 
bid the  advertising  of  prescription 
products. 

The  response  to  the  channel  from 
the  Department  of  Health,  profession- 
al associations  and  the  pharmaceutical 
industry  has  be  "extremely  positive", 
said  Jeremy  Walsh,  the  channel's 
founder. 


Of  the  20  electronic  responses  on 
the  subject,  ten  were  explicitly  in 
favour  of  representatives  and  seven 
were  against. 

UniChem  offers 
training  weekend 

UniChem  is  to  hold  its  first  pharmacist 
development  weekend'  next  month. 

The  course,  to  be  held  in 
Oxfordshire,  w  ill  include  subjects  such 
as  wound  care,  smoking  cessation,  asth- 
ma and  diabetes  management. 

Places  on  the  course  are  £100  for 
pharmacists  and  £75  for  partners. The 
course  runs  from  November  5-7. 
Further  details  from  Tracey  Poulton- 
Kingat  SoleronOm  738  28S0. 

LHG  pharmacists 
report  greater 
integration 

Pharmacists  have  had  improved  inter- 
professional relationships  as  a  result  of 
their  election  to  the  board  of  local  ' 
health  groups,  it  was  reported  at  a 
meeting  for  all  LHG  pharmacist  board 
members  last  week. 

They  have  also  reported  a  greater  j 
patient  focus  resulting  from  all  the 
healthcare  professions  becoming  fully 
integrated  into  primary  care.The  phar-  { 
macists  have  had  input  on  drugs  j 
spending  and  have  brought  financial 
expertise  to  the  board  drawn  from 
their  experience  in  community  phar- 
macy. Other  healthcare  professionals 
have  made  positive  changes  to  their 
perception  of  community  pharmacists  ! 
and  recognise  the  contribution  they  1 
can  make 

The  purpose  of  the  meeting,  organ- 
ised and  hosted  by  the  Welsh  Central 
Pharmaceutical  Committee  of  the 
Pharmaceutical  Services  Negotiating 
Committee,  was  to  discuss  LHG  phar-  i 
macists'  experiences  in  office,  and  to 
update  and  discuss  issues  such  as  clini-  I 
cal  governance  and  strategic  planning. 


NPA  launches  Pharmacy  Flyer 


London  HA  refutes  newspaper's  claims 


Medical  TV  channel  to  be 
launched  in  February 
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GP  revalidation:  a 
sticky  wicket 

The  fog  is  lilting  from  the  revalidation 
process  that  GPs  will  soon  be  facing. 
Undoubtedly  revalidation  will  be  one 
of  the  biggest  medico-political  events 
as  the  new  millennium  dawns. 

The  method  of  revalidation  is  likely 
to  be  set  in  stone  by  spring  2001 ,  with 
the  actual  process  beginning  soon 
after  that.  Most  of  the  standards  set 
seem  reasonable  enough,  and  later  on 
this  year  a  booklet  will  be  sent  to  every 
GP  setting  out  what  will  be  expected. 

It  is  likely  that  GPs  will  have  to  pro- 
vide information  to  a  local  committee 
that  will  include  GPs,  academics  and 
members  of  the  public.  Areas  that  may 
be  covered  include  GPs  showing  that 
they  are  keeping  up  to  date,  that  their 
medical  records  are  in  a  reasonable 
state  and  that  practices  have  a  trans- 
parent, effective  complaints  proce- 
dure. It  is  also  possible  that  prescribing 
data  may  be  reviewed. 


"One  of  the  sticking 
points  is  funding, 
because  this  could 
work  out  a  costly 
process 


Failure  to  revalidate  will  not  mean 
immediate  suspension:  the  process  is 
not  a  punitive  procedure  but  does  aim 
to  raise  and  maintain  standards. 
Doctors  who  fail  the  first  hurdle  will 
be  offered  help  to  improve  their  per- 
formance. If  they  fail  this  hurdle  then 
the  General  Medical  Council  could  be 
informed. 

One  of  the  sticking  points  is  fund- 
ing, because  this  could  be  a  costly 
process.  Initially,  some  GPs  were  not 
keen  about  having  to  pay  for  it 
However,  there  are  reports  that  the 
Government  may  foot  the  bill. Though 
some  GPs  may  be  relieved  that  they 
don't  have  to  stump  up  for  what  could 
be  an  expensive  commitment;  there  is 
a  sting  in  the  tail. 

If  the  Government  does  fund  the 
scheme,  it  will  have  a  powerful  voice 
in  the  revalidation  process.  Will  this 
give  it  more  leverage  to  control  over 
GPs?  Revalidation  does  have  some 
worthy  ideals,  but  it  should  not 
become  another  method  by  which  the 
Government  can  control  and  possibly 
disrupt  the  progress  and  nature  of  gen- 
eral practice. 

By  Dr  Harry  Brown,  a  GP  practising 
in  Seacroft,  Leeds 


Common  sense 
wins  the  day  -  for 
once 

I  am  pleased  that  the  Council  of  the 
Royal  Pharmaceutical  Society  has 
eventually  listened  to  the  concerns  of 
the  many  community  pharmacists 
who  objected  to  its  original  proposals 
for  the  training  of  staff  working  in  the 
dispensary.  Consulting  with  the  NPA 
to  develop  a  more  pragmatic  scheme 
(C&D  October  16,  p6)  is  a  sensible 
way  forward. 

The  original  fait  accompli 
presented  by  Council  annoyed  many 
community  pharmacists,  myself 
included,  but  I  have  never  been 
against  the  principle  of  staff  training.  I 
now  look  forward  with  confidence  to 
proposals  that  will  meet  my  needs,  as 
well  as  the  attainable  ambitions  of  my 
staff. 

Another  way  to 
help  PCGs  save  on 
that  drugs  budget 

I  have  always  obtained  the  occasional 
bottle  of 'special' eye  drops  from  the 
same  hospital.  The  service  has  always 
been  quick  and  reliable  and  this 
satisfied  customer  has  never  thought 
to  seek  supplies  elsewhere. 

Then  last  week  I  was  asked  for  some 
drops  that  my  normal  supplier  did  not 
make.  Initial  panic,  but  a  few  minutes' 
detective  work  quickly  revealed 
another  specialist  hospital  that  could 
not  only  supply  the  new  drops  but  was 
also  happy  to  supply  all  my  other 
'specials' at  half  the  previous  price. 

I  do  not  mind  where  I  obtain  my 
supplies  because  there  is  no 
competitive  market  for  community 
supplied  specials.Whatever  I  pay  is 
fully  reimbursed  by  the  Pricing 
Authority,  but  when  these  products 
are  supplied  within  the  hospital  sector 
then  price  is  a  consideration  because 
here  the  internal  market  operates. 

I  am  also  aware  that  internal 
charging  between  pharmacies  or 
between  different  divisions  of  large 
pharmacy  retail  companies  allows  high 
profits  to  be  made  from  the  supply  of 
all  specials.This  includes  those  simple 
extemporaneous  mixtures  and  creams 
that  I  still  expect  to  make  in  the 
pharmaq-  and  for  which  I  am 


reimbursed  ingredient  costs  plus  a 
small  extemporaneous  fee. 

In  both  the  above  cases  the  NHS  is 
paying  dearly  because  open  market 
rules  do  not  operate  and  some 
pharmacists  and  suppliers  are  able  to 
use  the  system  for  their  own  benefit. 
However,  with  devolved  drug  budgets 
this  may  be  an  area  that  PCGs  could 
justifiably  seek  community  pharmacy 
co-operation  in. 

A  single  approved  specials  supplier 
used  by  all  community  pharmacies  in 
a  PCG  area  could  command  lower 
prices,  the  savings  from  which  could 
be  used  as  a  carrot  to  help  fund  the 
development  of  extended  role 
pharmaceutical  services. 

Lucky  me  -  I'm  on 

rota  between 
Christmas  and 
New  Year 

It  is  still  only  October,  yet  already  the 
millennium  panic  has  started' This 
week  I  queried  a  prescription  giving 
eight  months'  supply  to  a  patient  who 
normally  only  receives  two. 

The  surgery's  receptionist 
responded  that  they  have  decided  to 
double  the  quantities  prescribed  for 
all  repeats  where  the  next  request 
would  fall  between  the  last  two 
weeks  of  December  and  the  first  two 
weeks  of  January  -  just  in  case! 


I  managed  to  sort  out  this  particular 
arithmetical  error  and  have  also 
persuaded  the  GPs  to  temper  their 
concerns  with  a  dose  of  reality!  This, 
though,  is  just  an  example  of  the  panic 
I  fear  will  soon  become  endemic. 

Every  Christmas  and  New  Year  a 
pre-holiday  siege  mentality  sets  in  and 
I  dread  the  middle  two  weeks  of 
December  -  it  is  just  mayhem. This 
year  that  mayhem  threatens  to  extend 
even  further  with  an  extra  two  bank 
holidays  almost  guaranteeing  a 
national  shutdown  between 
December  23  and  January  4. 

As  it  happens  I  am  also  on  rota  duty 
over  the  holiday  so  I  cannot  even 
relax  once  the  eye  of  the  storm  has 
passed  on  Christmas  Eve.  As  usual, 
locum  doctors  from  local  hospitals 
will  be  drafted  in  to  provide 
emergency  medical  cover.  If  I  do  not 
have  that  'never-heard-of-before' 
antibiotic  in  stock  it  will  be  my  head 
on  the  line  for  interrupting  the  merry- 
making of  those  who  assume  that  I 
am  merely  a  supply  service  for  the 
idiosyncratic  whims  of  the  medical 
profession. 

But  less  of  my  moans,  there  are 
now  only  eight  weeks  to  countdown. 
Generic  supplies  do  seem  to  be 
slowly  improving  and  I  am  sure  the 
wholesalers  are  working  with  the 
pharmaceutical  industry  to  ensure 
continuity  of  supply.  Now  all  I  have  to 
do  is  look  in  my  crystal  ball,  predict 
what  I  need  to  stock  and  then  buy  it. 
No  problem! 
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Whingeing  POMs  extend  welcome 


Australian 
pharmacists  are 
coming  to  Britain 
at  the  end  of  this 
month  for  the 
rugby  and  some 
golf.  Oh,  and 
quite  a  bit  of 
pharmacy,  too 


AND  1 

gcnb 


As  the  clays  get  colder  and  the  nights 
pull  in,  the  charms  of  Britain  may  be 
forgotten  by  many  rcsidents.They  may 
even  ask  why  people  would  want  to 
come  from  overseas  to  these  dank 
shores,  especially  those  from  down 
under  where  the  scent  of  summer  is  in 
the  air. 

But  such  is  the  lure  of  the  Rugby 
World  Cup  and  the  prospect  of  an 
international  golf  battle  that  the 
Australian  Institute  of  Pharmacy 
Management  is  holding  its  annual  con- 
ference around  the  same  time. 

The  AIPM  is  quite  an  influential 
body  in  Australia  where  pharmacy 
ownership  is  restricted  to  pharmacists 
and  multiples  are  not  allowed.  It  gets 
involved  in  negotiations  with  the 
Government  and  the  Pharmacy  Guild 
of  Australia  and  provides  advice  and 
training  both  on  the  professional  and 
business  fronts. 

One  of  its  more  recent  activities  has 


been  an  initiative,  Raising  the  stan- 
dards', which  aimed  to  introduce  ISO 
quality  care  pharmacists.  Each  year 
these  community  pharmacists  will  be 
accredited  in  return  for  a  long-term 
contract  (up  to  30  years  is  being  con- 
sidered) giving  a  guarantee  against 
competition  policies.The  aim  of  this  is 
to  give  young  pharmacists  a  stable 
future,  so  they  will  not  be  subjected  to 
the  tide  of  Government,  says  James 
Delahunty,  one  of  the  conference/tour 
organisers. 

Australia  has  the  highest  number  of 
pharmacists  per  head  of  population  in 
the  world,  so  there  is  heavy  competi- 
tion and  new  areas  of  specialisation 
are  sought  constantly.  As  part  of  its 
strategy  to  improve  pharmacy  busi- 
ness, the  AIPM  runs  a  diploma  course. 
The  'Advanced  diploma  in  community 
pharmacy  management'  is  recognised 
in  five  out  of  the  six  state  regulatory 
bodies. 

Supported  by  the  Guild  and  the 
Pharmaceutical  Society  of  Australia, 
the  course  is  distance  learning  based 
and  covers  four  main  areas:  best  prac- 
tice, finance  and  budgeting,  people 
management,  and  marketing  the 
pharmacy.  Some  19  modules  make 
the  total  course  about  880  hours  long, 
and  assessment  is  carried  out  by 
written  papers,  projects,  case  studies, 
practical  exercises  and  computer- 
based  tests. 

Besides  the  diploma,  the  AIPM  runs 
regular  management  seminars  and 
arranges  discounts  on  other  manage- 
ment courses  for  its  members.  State 
chapters  also  hold  meetings  for  local 
members  and  a  pharmacy  of  the  year 
competition  based  on  management 
initiatives. 

So  with  this  background,  you  can 
expect  the  AIPM  conference  to  have  a 
fairly  business  orientated  theme.  For  a 
start,  the  Australians  are  going  to  join 
up  with  the  UK-based  Institute  of 
Pharmacy  Management  International 
for  one  of  the  business  days.  Breakfast 
seminars  and  a  business  game  running 
throughout  the  conference  will  add  to 
the  business  programme. 

The  conference  starts  out  in  London 
with  an  hour  to  check  into  the  hotel 
before  visiting  UniChem  for  the  after- 
noon. 

Making  the  most  of  adjusting  body 
clocks,  the  London  sessions  start  at 
7am.  A  full  day  session  at  the  Royal 
Pharmaceutical  Society  is  included 
before  delegates  travel  by  way  of 
Oxford  and  the  Cotswolds  to 
Cheltenham.  Speakers  here  include 
NPA  director  John  D'ArcyPSNC  chair- 


man Wally  Dove,  PAGB  director  Sheila 
Kelly,  and  RPSGB  practice  committee 
chairman  Peter  Curphey. 

The  strategic  placing  of  these 
venues  allows  the  pharmacists  to 
enjoy  their  other  raison  d'etre,  that  of 
rugby  and  golf.  Cheltenham  is  conve- 
niently close  for  Cardiff  and  the  last 
Saturday  of  the  trip  includes  a  visit  to 
the  new  Cardiff  stadium  for  the  final  of 
the  Rugby  World  Cup. 

On  the  golf  front,  a  World  Cup  Golf 
Trophy  is  up  for  grabs.  Last  played  for 
in  1995  when  the  Australians  were  vic- 
torious in  South  Africa,  this  year's  chal- 
lenge starts  on  November  2. 

Competing  against  the  Australians 
will  be  about  40  pharmacists  from  the 
East  Anglian  Chemist  Society,  the 
London  Chemist  Golf  Society,  and  the 
South  London  and  Surrey  Golfing 
Society.  SSL  International  and 
UniChem  are  sponsoring  the  event, 
which  takes  place  at  the  former  Ryder 
(Aip  golf  course  at  Walton  Heath  in 
Surrey. 

Plenty  of  marshals  will  be  on  hand 
to  ensure  there  is  no  repetition  of  the 


recent  Ryder  Cup  scenes  in  Boston. 
The  Australians  are  also  being  bol- 
stered with  support  from  the  expat 
community  of  Earl's  Court,  says  golf 
coordinator  and  IPMI  member  Gerry 
Green. Although  all  75  places  reserved 
on  the  course  are  taken,  Mr  Green  says 
they  are  happy  to  have  supporters  "if 
anyone  fancies  a  stroll  on  the  Heath 

The  second  day  of  the  Golf  chal- 
lenge will  take  place  on  November  3 
when  a  Welsh  pharmacist  contingent 
takes  on  the  Australians  at  the  Celtic 
Manor  Golf  Club  in  Newport. 

Mr  Delahunty  said  the  AIPM  mem- 
bers would  be  delighted  to  meet  UK 
pharmacists.  The  shared  conference 
with  the  IPMI  presents  an  ideal  oppor- 
tunity. Although  accommodation  may 
be  limited,  pharmacists  can  still  attend 
the  AIPM/IPMI  conference  on  Novem- 
ber 5  as  a  day  delegate.  For  details  of 
the  day  fee  and  to  register  for  the  con- 
ference to  be  held  at  Bowden  Hall 
Country  Club,  Gloucester,  pharma- 
cists should  contact  the  IPMI's  Forbes 
Powrie  on  01473  727016  or  Ruth 
Rodgers  on  01622  790745. 


Smoking  cessation  advice  passes  test 


Pharmacists  and  pharmacy  assistants 
are  confidently  recommending  prod- 
ucts and  initiatives  to  help  customers 
give  up  smoking,  a  UniChem  survey 
has  found. 

All  pharmacists  in  the  855  UniChem 
pharmacies  confidently  recommend- 
ed a  no  smoking  aid,  with  41  per  cent 
choosing  Nicorette,  32  per  cent  rec- 
ommending Niquitin  CQ,  24  per  cent 
going  for  Nicotinell  and  3  per  cent  opt- 
ing for  other  brands.  Some  85  per  cent 
of  pharmacists  were  aware  that 
Nicorette  offers  a  helpline. 

The  majority  of  pharmacists  (61  per 
cent)  believe  that  the  patch  method  lias 


the  highest  success  rate,  followed  by 
gum  (16  per  cent)  and  inhalers  (12  per 
cent).  Nicorette  was  named  as  the  most 
popular  brand  by  35  per  cent  and  was 
recommended  as  a  suitable  treatment 
for  the  UniChem  'mystery  shopper'  by 
48  per  cent  of  pharmacists. 

The  survey  also  found  that  cus- 
tomer service  and  advice  remain  high 
with  a  pass  rate  of  86  per  cent.  Point 
of  sale  material  has  also  increased 
5  per  cent  to  82  per  cent  since  the 
previous  mystery  shopper  test. 
However,  the  survey  found  that  more 
use  could  be  made  of  in-store  health- 
care leaflets. 


Too  many  are  taking  'one  for  the  road'  says  DoH 


A  Statistical  Bulletin  on  alcohol,  pub- 
lished last  week  by  the  Department  of 
Health,  reveals  a  rising  number  of 
women  drinking  more  than  the  rec- 
ommended 14  units  of  alcohol  a  week. 

It  also  shows  a  significant  increase 
in  the  number  of  children  aged  1 1  to 
15  who  are  drinking. 

Public  health  minister  Tessa  Jowell 
said  both  these  trends  were  areas  "of 
great  concern",  but  she  said  the  major- 
ity of  people  did  not  drink  at  levels 
likely  to  be  harmful. 

The  Bulletin  brings  together  figures 
from  various  published  sources  and 


covers  the  period  from  1976. 

It  reveals  that  mean  weekly  alcohol 
consumption  in  1996  was  16  units  for 
men  and  6.3  for  women,  with  27  per 
cent  of  men  and  14  percent  of  women 
drinking  more  than  the  recommended 
21  and  14  units  respectively  each 
week.  While  the  figure  for  men  has 
remained  stable  since  1986,  over-con- 
sumption among  women  has  risen 
from  10  per  cent  over  the  same  peri- 
od. 

Illegal  alcohol  levels  were  a  factor  in 
16,800  injuries  in  road  accidents  in 
1997, 5  per  cent  of  all  casualties. 
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There  are  many 


ways  to  describe  a  painful  throat 


But  since  we  changed  the  name  to  Strepsils  Pain  Relief, 
the  answer  should  always  remain  the  same 


Strepsils  Pain  Relief  is  the  new  name  for 
the  full  strength  anaesthetic  Strepsils 
Direct  and  Dual  Action. 

As  pharmacy-only  medicines,  Strepsils  Pain 
Relief  Spray  and  Strepsils  Pain  Relief  Plus 
deliver  the  power  to  numb  severe  sore  throats. 

Strepsils  Pain  Relief  Plus  is  a  soothing 
anaesthetic  lozenge,  which  also  contains  two 
recognised  antibacterial  ingredients. 


Strepsils  Pain  Relief  Spray  provides  the 
same  anaesthetic  relief  as  Strepsils  Pain 
Relief  Plus  but  in  an  easy-to-use  directional 
spray,  which  acts  right  at  the  site  of  pain. 


When  a  severe  sore 
throat  needs 
attention,  nothing  is 
proven  to  exceed  the 
efficacy  of  Strepsils 
Pain  Relief. 


□ 


Is 

bpray 


MEDICINE  FOR  SEVERE  SORE  THROATS 


<  ONTAI.'Ji  l  ibOr  awjI  HtDUCVH.l  -i'lf.f 


e20ml 

MEDICINE  FOR  SEVERE  SORE  THROATS 

Lidocaine  hydrochloride 


There  is  no  better  relief 


STREPSILS  PAIN  RELIEF  SPRAY 

PRODUCT  INFORMATION:  Throat  spray  containing  Lidocaine  hydrochloride  2%w/v. 
Indications:  For  the  symptomatic  relief  of  severe  sore  throats.  Dosage:  Adults  and 
Children  over  12  years:  Three  sprays  Aim  nozzle  at  back  of  throat  and  spray  on  the 
affected  area.  Repeat  the  dose  every  three  hours  as  needed  up  to  a  maximum  of  six 
times  in  24  hours.  Should  not  be  given  to  children  under  12  years  of  age. 
Contraindications:  Hypersensitivity  to  any  of  the  ingredients.  Patients  suffering  from 
asthma  or  bronchospasm.  Children  under  12  years.  Warnings  &  Precautions: 
Do  not  use  if  sensitive  to  any  of  the  ingredients.  Avoid  contact  with  the  eyes.  Do  not 
inhale  whilst  using  the  spray.  Do  not  exceed  the  stated  dose.  Seek  medical  advice  if 
symptoms  persist  or  are  accompanied  by  high  fever,  headache,  nausea  or  vomiting. 
Seek  medical  advice  before  using  if  you  are  pregnant,  breast  feeding  or  receiving 
medical  treatment.  Strepsils  Pain  Relief  Spray  may  cause  numbness  of  the 
tongue  and  therefore  care  should  be  taken  in  eating  and  drinking  hot  foods. 
Undesirable  effects:  Occasional  hypersensitivity  reactions.  Legal  Classification:  P 


Licence  Holder:  Crookes  Healthcare  Limited,  Nottingham  NG2  3AA.  Licence  Number: 
PL  00327/0089.  Price:  £4.29  for  20mls.  Date  of  preparation:  July  1999. 
STREPSILS  PAIN  RELIEF  PLUS  LOZENGES 

PRODUCT  INFORMATION:  Throat  Lozenge  containing:  Amylmetacresol  B.P  0  6mg 
2,4-Dichlorobenzyl  alcohol  1.2mg  Lidocaine  Hydrochloride  Ph  Eur10  mg.  Indications: 
For  the  symptomatic  relief  of  mouth  and  throat  infections  including  severe  sore  throat. 
Dosage:  Adults  and  Children  over  12  years:  one  lozenge  to  be  sucked  slowly  every  two 
hours  as  required.  No  more  than  8  lozenges  to  be  sucked  in  any  24  hours. 
Contraindications:  Hypersensitivity  to  any  of  the  ingredients.  Not  recommended  for 
children  under  12  years.  Precautions:  If  symptoms  persist  or  are  accompanied  by  a  high 
fever  consult  your  doctor.  Consult  your  doctor  before  taking  if  you  are  pregnant  or  breast 
feeding.  Undesirable  effects:  Occasional  hypersensitivity  reactions.  Legal  Classification:  P 
Licence  Holder:  Crookes  Healthcare  Limited,  Nottingham 

NG2  3AA.  Licence  Number:  PL  00327/0078.  Price:  £2.49    ^Fjfk  CROOKES 
for  24  lozenges  Date  of  preparation:  July  1999.  ^■LflF  HEALTHCARE 


Blip  in  teenage  smoking 


The  proportion  of  young  teenage 
smokers  in  England  has  fallen  for  the 
first  time  in  a  decade.  However,  the 
Office  for  National  Statistics  warns 
that  this  may  be  a  short-term  fluctua- 
tion rather  than  the  start  of  a  down- 
ward trend. 

According  to  its  latest  survey,  the 
proportion  of  teenagers  (aged  1 1-15) 
in  England  who  smoke  regularly  fell 
from  13  per  cent  in  1996  to  1 1  per 
cent  in  1998.  In  Scotland,  the  propor- 
tion dropped  from  1 4  to  12  per  cent 
for  teenagers  aged  12-15,  the  first 
decrease  since  1992. 

The  survey  also  shed  light  on  when 
the  habit  is  picked  up.  Very  few  pupils 

New  warning  signs 
for  coeliac  disease 

Doctors  are  tailing  to  pick  up  on  coeli- 
ac disease  because  sufferers  are  pre- 
senting with  non-classic  symptoms. 

Nowadays  patients  are  more  likely 
to  present  with  iron  or  folate  anaemia, 
tiredness  or  chronic  fatigue  than  the 
traditional  symptoms  of  abdominal 
distension  and  weight  loss,  said  Dr 
Gregory  Rubin,  secretary  of  the 
Primary  Care  Society  for 
Gastroenterology.  However,  diarrhoea 
remains  a  strong  indicating  factor. 

The  Society  has  now  produced  new 
guidelines  for  GPs  on  the  diagnosis 
and  management  of  coeliac  disease  in 
the  community.  As  well  as  the  new 
symptoms  mentioned  above,  the 
guidelines  also  warn  that  coeliac  dis- 
ease may  also  be  present  when  there  is 
unexplained  diarrhoea  in  patients 
with  a  family  history  of  coeliac  dis- 
ease, type  2  diabetes,  autoimmune  thy- 
roid disease,  osteoporosis,  infertility  or 
an  undefined  neurological  disorder. 

The  ideal  initial  screening  test  is  the 
endomysial  antibody  (EMA)  test.  Serial 
measurements  can  also  be  used  as  a 
reliable  marker  for  adherence  to 
gluten-free  diets.The  guidelines  do  not 
advocate  screening  of  the  general  pop- 
ulation at  present  because  of  lack  of 
evidence. 

Copies  of  the  guidelines  can 
be  obtained  from  PCSG  on  01-452 
304638  or  from  its  web  site  at 
www.pcsg.org.uk. 

More  than  one  in  300  people  in  the 
UK  may  be  suffering  from  coeliac  dis- 
ease but  two-thirds  of  them  remain 
undiagnosed. 


are  smokers  when  they  start  sec- 
ondary school,  but  by  the  age  of  15 
one  in  four  had  become  a  regular 
smoker.  Only  three  in  ten  had  never 
tried  a  cigarette  before. 

Of  the  regular  smokers  -  defined  as 
smoking  at  least  one  cigarette  a  week 
-  almost  a  third  had  recorded  more 
than  70  cigarettes  a  week. 

Professor  Liam  Donaldson,  the  chief 
medical  officer,  said:  "I  am  encouraged 
to  see  that  latest  figures  show  that 
smoking  has  not  continued  to 
increase.  However,  we  must  ensure 
that  this  decrease  is  sustained  and  is 
not  just  a  short-term  fluctuation  and 
we  will  need  to  remain  vigilant." 


A  stud}'  has  found  no  evidence  to  sup- 
port the  theory  that  stress  can  cause 
cancer. 

The  belief  that  the  onset  of  cancer  is 
linked  to  stressful  life  events  has  been 
documented  in  medical  literature  as 
far  back  as  1701.  And  in  a  recent  sur- 
vey of  Australian  women,  40  per  cent 
thought  there  was  a  link  between 
stress  and  breast  cancer.  However, 
overall  research  evidence  has  been 
contradictory. 

In  the  latest  study  in  the  British 
Medical  Journal,  researchers  attempt- 
ed to  determine  a  relationship 
between  stressful  life  events  and  diffi- 
culties and  the  onset  of  breast  cancer. 


The  internet  is  contributing  to  the  rise 
in  depression  because  it  reduces 
human  contact  and  leaves  people  feel- 
ing socially  isolated. 

Speaking  at  a  Depression  Alliance 
meeting.  Dr  Raj  Persaud,  consultant 
psychiatrist  at  The  Maudsley  Hospital 
in  London,  said  the  internet  was  creat- 
ing an  anonymous  society  with  "virtu- 
al" rather  than  real-life  friends  for  com- 
fort and  support.  "A  high  technology 
society  needs  to  be  a  high  touch  soci- 
ety to  compensate."  Similar  concerns 
were  raised  when  television  was  intro- 
duced as  people  spent  more  time 
watching  it  and  less  time  talking  and 
building  relationships. 

He  added  that  the  loom  of  the  new 
millennium  is  also  causing  anxiety,  so 
much  so,  that  London  hospitals  have 


fhe  frequency  of  alcohol  intake  also 
fell  for  pupils  in  England  and  Scotland 
between  1996  and  1998:  the  propor- 
tion of  1 1-15-year-olds  in  England  who 
had  had  a  drink  in  the  previous  week 
fell  from  27  to  21  per  cent;  the  propor- 
tion of  12-15-year-olds  in  Scotland  fell 
from  23  per  cent  to  19  per  cent. 

In  addition.  1 3  per  cent  of  pupils  in 
England  had  used  illegal  drugs  at  least 
once  last  year  compared  to  Scotland 
where  18  per  cent  had  used  them. 

Smoking  drinking  and  drug  use 
among  young  teenagers  in  1998'comes 
in  two  volumes  priced £27  each  from: 
The  Stationery  Office. 
Tel:  0171  533  5888. 


In  a  case  control  study,  researchers 
assessed  332  women  aged  40-79  who 
were  attending  NHS  breast  clinics  in 
Leeds.  The  women  diagnosed  with 
breast  cancer  were  found  to  be  no 
more  likely  than  women  with  diag- 
nosed benign  breast  lump  to  have 
experienced  one  or  more  severe  life 
events  or  difficulties,  or  severe  two- 
year  non-personal  or  personal  health 
difficulties,  in  the  five  years  before  clin- 
ical presentation  of  breast  problems. 

Concluding,  the  authors  believed 
that  women  with  breast  cancer  should 
be  made  aware  that  life  stresses  are 
unlikely  to  have  played  a  part  in  their 
disease 


formed  a  committee  for  dealing  with 
Y2K  related  menial  health  problems, 
said  Dr  Persaud. 

His  comments  follow  a  report  by 
the  World  Health  Organization  which 
predicts  that  depression  will  become 
the  second  most  burdensome  disease 
after  heart  disease  by  the  year  2020. 

Dr  Persaud  cites  other  reasons  for 
this  rise  in  depression. A 'perfectionist' 
society  means  people  are  constantly 
comparing  themselves  with  people 
who  are  better  than  them,  including 
the  rich  and  famous,  leading  to  unreal- 
istic expectations  and  disappointment. 

The  International  Federation  of 
Health  Funds  and  W  HO  will  be  hold- 
ing a  meeting  in  London  on  October 
28-29  to  look  at  the  social  and  eco- 
nomic implications  of  depression. 


IN  BRIEF 


SuperSkin  on  Drug  Tariff 
SuperSkin  liquid  barrier  film  for  vul- 
nerable skin  is  now  available  on  the 
Drug  Tariff  at  a  price  of  £7  for  a  2g 
bottle.  Once  applied,  SuperSkin 
dries  in  seconds  to  form  a 
protective  water-resistant  barrier 
that  lasts  up  to  48  hours  before  nat- 
urally sloughing  off.  The  product  is 
suitable  for  patients  with 
incontinence,  pressure  sores,  leg 
ulcers,  stomas  or  radiation  dam- 
age. 

Medlogic  Global  Ltd. 
Tel:  01752  209955. 

Celevac  formulation  change 
Monmouth  Pharmaceuticals  wishes 
to  advise  pharmacists  that  Celevac 
tablets  from  batch  47  onwards  are 
slightly  harder  than  before  because 
of  a  change  in  the  methylcellulose 
grade.  The  new  tablets  are 
fully  complliant  with  their  specifica- 
tion. 

Monmouth  Pharmaceuticals  Ltd. 
Tel:  01483  565299. 

Bactroban  security  seal 
SmithKline  Beecham  Pharmaceut- 
icals has  removed  the  security  seal 
on  the  outer  packaging  of  Bactroban 
nasal  ointment.  There  is  no  change 
to  the  ointment  tube  itself. 
SmithKline  Beecham  Pharma- 
ceuticals. 

Tel:  01707  325111. 

Asthma  web  from  3M 
3M  Health  Care  has  launched  an 
asthma  web  site  to  act  as  an  educa- 
tional  and   information  resource 
on  respiratory  medicine  for  health- 
care professionals.  The  Asthmaweb 
site      can      be      found  at 
www.  asthmaweb.  net. 
3M  Health  Care  Ltd. 
Tel:  01509  61 1611. 

Helicobacter  pylori  highlights 
Abbott  Laboratories  has  produced  a 
set  of  posters  and  leaflets  raising 
awareness    of    the    role  of 
Helicobacter  pylori  infection  in  duo- 
denal ulcers  and  dyspepsia.  The 
posters  highlight  the  fact  that  fre- 
quent self-prescribing  with  indiges- 
tion remedies,  which  prove  ineffec- 
tive, may  indicate  infection.  The 
educational  support  material  can  be 
obtained  from  Linda  Marriott  on 
01628  644138. 
Abbott  Laboratories  Ltd. 
Tel:  01 795  580303. 


Technology  makes  you  depressed 


Stress  and  breast  cancer  link  unlikely 
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DL/OBLE  SOLUTION 


[JEW    COOL  MINT  FLAVOURED 


Renme 


Soothes  &  Coats 
Neutralises  Acid 


The  new  pharmacy-only  product 
for  Britain's  best-loved  acid 
indigestion  brand* 


Roche 


•  £5million  national  TV  support 

to  launch  a  major  new  pharmacy  brand 

•  Eye-catching  P.O.S.  support 

Shelf  and  counter  displays 


RennieDUO 

Calcium  carbonate,  magnesium  carbonate,  sodium  alginate 

relieves  reflux  and  neutralises  acid  too 


L01 796/9.99 


Medised  goes  for  the  baby  boomers 


A  new  Infant  old  and  brings  relict  from  colds,  pain 

variant  has  and  fever  and  helps  restore  restful 

been  added  to  sleep. 

the  Medised  It  contains  diphenhydramine  to 

children's  cold  help  dry  up  a  runny  nose  and 

relief  range  paracetamol  to  relieve  pain  and  fever, 

from  SSL  It  has  a  strawberry  flavour  and  is 

International.  colour-  and  sugar-free. 

Medised  Medised  Infant  retails  at  £2.99  for 

Infant  is  100ml  and  is  packaged  in  a  childproof 

formulated  for  bottle, 

babies  from  SSL  International 

three  months  Tel:  0l6l  654  3000. 


Lanes  Inulin:  a  pre-biotic  supplement 


Lanes  Inulin  is  the  first  branded 
pre-biotic  food  supplement  for 
maintaining  a  healthy  gut. 

Inulin,  an  undigestible 
carbohydrate,  acts  as  a  pre-biotic  by 
providing  a  food  substrate  for  the 
body's  existing  beneficial  gut 
bacteria,  particularly  bifidobacteria.A 
pro-biotic  maintains  healthy  gut  flora 
by  introducing  new  friendly'  bacteria 


into  the  digestive  system. 

Lanes  Inulin  comes  as  tablets 
containing  extracts  of  chicory, 
equivalent  to  SOOmg  inulin  per  tablet. 
The  recommended  dose  is  three 
tablets  daily.A  pack  of  30  tablets 
retails  at  £4.99  (trade  price  of £16.56 
for  six,  excluding  VAT). 
G  R  Lane  Health  Products  Ltd. 
Tel:  01452  524012. 


Cough,  cold  &  flu 
FORECAST 


Information  updated  weekly  by  SDI 

A  week  of  fine  weather  has  seen  the  flu/cold/respiratory  illness  index  drop 
back  slightly  to  just  below  30,  although  it  is  still  a  clear  ten  points  higher 
than  at  this  time  last  year.  Most  parts  of  the  country  are  on  'advisory'  status. 
The  risk  of  getting  a  respiratory  illness  is  moderate  in  most  areas,  although 
high  in  Bristol,  and  low  in  Birmingham  and  Newcastle.  Cough  is  the  most 
commonly  seen  symptom  at  present  (39  per  cent),  followed  by  a  runny  nose 
(34  per  cent)  and  chest  congestion  (31  per  cent). 
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SPONSORED  BY 


MARKET  STATUS 


ADVISORY 


SSL  headlines  head 
lice  with  new  kit 


Ncttruclear 

Wet  Combing  Kit 
Head  Lice 


Head  Lice  Contolm; 
2Z!Z?<Zr~*'n'      .Vet  Combing  Ccmdtlic 
GggJiggEgHsMI       Mfilol  Toothed  Comb 
IfHtaldfon  Booilnt 


New  from  SSL  is  Natruclear,  a  wet 
combing  kit  designed  to  detect  head 
lice. 

The  company  says  the  launch  is  in 
line  with  NWP  guidelines,  which 
recommend  wet  combing  as  an 
appropriate  means  of  detecting  head 
lice  before  treatment  with  an 
insecticide. 

The  Natruclear  Wet  Combing  Kit 
contains  Natruclear  Conditioner 
with  tea  tree  oil,  a  fine  toothed  metal 
comb  and  an  instruction  booklet 
showing  how  to  wet  comb  for  head 
lice.  Natruclear TeaTree  Shampoo  is 
also  available  and  customers  are  able 
to  buy  each  item  separately  if  they 
wish. 

SSL  says  the  range  offers  a 
straightforward  Stage  One 


recommendation  when  wet 
combing  is  Health  Authority  policy 
or  where  customers  prefer  this 
method.  Once  lice  are  found, 
licensed  chemical  treatments  such 
as  those  based  on  malathion, 
pyrethroids  and  carbaryl,  are  the 
only  effective  treatments. 

SSL  is  supporting  the  launch  with 
a  pharmacy  direct  mail  campaign, 
pharmacy  staff  competition  and  PoS 
material  including  door  stickers. 

The  Natruclear  Wet  Combing  Kit 
retails  at  £5. 99  and  the  shampoo  and 
conditioner  at  £3.50  each  for  250ml. 
The  Natruclear  comb  (£2.99)  will 
replace  the  Seton  Nit  Comb  when 
stocks  are  exhausted. 
SSL  International. 
Tel:  0161  654  3000. 


Additional  All-in-One 


Allergan  has  extended  its  Complete 
All-in-One  Solution  range  and 
revamped  the  packaging  to  highlight 
product  benefits. 

A  new  60ml  bottle  has  been 
introduced  and  a  new  mixed  pack 
contains  one  60ml  and  two  240ml 
bottles.The  6()ml  size  retails  at  £3.49 
and  the  mixed  pack  at  £17.58. 

The  product  cleans,  rinses, 
disinfects,  re-wets  and  stores  lenses  as 
well  as  offering  automatic  protein 
removal.The  updated  packs  highlight 
the  solution's  new  Complete  Pro-Tec 


System, 
which 
surrounds 
lenses  with 
a  moisture 
cuslrion  to 
help 
protect 
eyes  from 
dryness 
and 
irritation. 
Allergan. 
Tel:  01494  444722 
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<~  New  prescription  strength  formulation  complementing  the  Setters  range 

l  With  the  heritage  and  reassura  Setters  brand1  C  Suitable 

for  use  in  pregnancy  C  Easy-to-carry  plastic  bottle  with  dispensing  cap 
OL3.5  million  support  programme  for  the  Setters  brand  in  1999 


Sodium  Bicarbonate 

Sodium  Alginate 
Calcium  Carbonate 


Counterpoint 


Helping  parents 
cope  with  sick 
children 


Breast  awareness  makes  sense 
with  Sensability 


Action  for  Sick  Children,  the  charity 
supported  byTixylix  andTixymol 
children's  medicines,  has  launched  a 
new  series  of  leaflets  to  advise 
parents  about  getting  the  best 
healthcare  service  for  their  children. 

The  leaflets,  which  are  being 
distributed  to  pharmacies  this  month 
by  Novartis,  cover  topics  such  as  what 
to  do  in  an  emergency,  helping 
children  cope  with  needles  and  what 
to  expect  when  a  child  goes  into 
hospital.  Pharmacists  needing  extra 
copies  should  contact  their  Novartis 
representative  or  call  the  company  on 
01403  210211. 

New  research  by  the  charity  reveals 
that  mothers  feel  nervous  and  ill  at 
ease  when  they  take  their  children  to 
the  GP  and  are  often  given  ambiguous 
instructions. 

The  survey  also  found  that  mothers 
thought  their  opinions  were 
dismissed  too  lightly. 

On  the  plus  side,  they  said  GPs 
responded  sensitively  and  quickly  to 
children  with  rare  conditions  and  to 
fears  about  meningitis. 

The  new  research  was  launched  by 
Action  for  Sick  Children  chairman 
Noel  Brownsell  and  actress 
Sinead  Cusak,  a  patron  of  the 
charity. 

Action  for  Sick  Children. 
Tel:  0181  542  4848. 


IN  BRIEF 


Logging  on  to  Flu  Scale 

The  web  site  address  for  the 
Beecham's  Cold  and  Flu  Scale  was 
wrongly  supplied  to  C&D.  The  correct 
address  is  www.charlottestreet.com. 

SmithKline  Beecham. 
Tel:  0181  560  5151. 

Nu  number 

Numark  has  a  new  telephone  num- 
ber. All  calls  should  go  to  the  number 

below: 

Numark  Ltd. 

Tel:  01827  841200. 


BD  (formerly  Becton  Dickinson)  has 
launched  a  new  product  designed  to 
help  women  examine  their  breasts 
more  easily  and  effectively. 

BD  Sensability  is  a  reusable,  ultra- 
thin,  soft  plastic  pad,  which  is  placed 
over  the  breast  during  self- 
examination.  Its  two  layers  have  a 
small  amount  of  liquid  lubricant 
sealed  between  them  to  enhance  the 
sense  of  touch  and  allow  the  fingers 
to  glide  easily  over  the  breast, 
leaving  the  user  free  to  concentrate 


Education  about 


on  any  changes  which  1 
may  be  felt. 

As  part  of  a 
complete  breast 
awareness  educational 
programme,  the  BD 
Sensability  Kit  (rsp 
£19  95)  comes  complete 
with  an  instructional 
video  and  an  educational 
leaflet. 
BD  UK  Ltd. 
Tel:  01865  748844. 


il 


dysmotility 


This  month  sees  the  launch  of  an 
educational  campaign  from 
Johnson  &  Johnson.MSD,  maker 
of  Motilium  10. 

The  campaign  aims  to  explain 
the  symptoms  of  nausea  and 
upset  stomach  which  may  be 
caused  by  dysmotility  and  to  steer 
sufferers  to  the  pharmacy. 

A  PR  drive  targets  health  and 
general  interest  titles,  a  pharmacy 
leaflet  helps  educate  consumers,  a 
shelf  edger  draws  attention  to  the 
product  and  a  CD-ROM  educates 
pharmacy  assistants. 
Johnson  &  Johnson.MSD. 
Tel:  01494  450778. 


New  way  to  prevent  breastfeeding  pain 


NewAvent  Nipple  Protectors 
represent  a  rethink  in  nipple  shield 
design,  says  manufacturer  Cannon 
Rubber. 

The  new  nipple  shield  features  two 
cutaway  areas  which  leave  a  distinct 


Double  header  from  Lyclear  twinpack 


Warner-Lambert 
has  launched  a 
twinpack  of 
Lyclear  Creme 
Rinse,  the 
permethrin-based 
head  lice 
treatment. 

The  pack, 
which  offers  cost 
savings  to  the 
consumer, 
includes  two 
applications.  It  is 
aimed  at  those 

who  need  to  treat  two  members  of 
the  family,  or  for  those  who  need  a 
second  application  after  seven  days. 

The  pack  incorporates  clear  copy, 
highlighting  Lyclear's  effectiveness 
and  ease  of  use  and  it  contains  a  fine- 
toothed  detection  comb  and  a  patient 
information  leaflet. 

The  launch  is  the  first  of  a  series  of 
pharmacy  initiatives  for  Lyclear  that 


aim  to  increase  education  and 
awareness  of  headlice  and  help  to 
increase  pharmacy  sales.  Other 
initiatives  to  follow  later  in  the  year 
include  a  new  consumer  leaflet, 
further  editions  of  the  Licelines 
newsletter  and  a  research  report. 
Warner-Lambert  Consumer 
Healthcare. 
Tel:  01703  623678. 


butterfly  shape,  allowing  the 
baby's  nose  and  cheek  or 
chin  to  be  in  contact  with 
the  mother's  breast  during 
x  feeding. 

InAvent'sown  trials,  a 
significant  number  of 
mothers  said  the  new  design 
resulted  in  increased  milk 
flow  and  better  contact  with 
the  baby.  It  also  fitted 
comfortably  and 
provided  excellent 
protection. 

The  Avent  Nipple  Protector  comes 
in  a  clear  polystyrene  box  and  retails 
at  £3.99  for  two. 
Cannon  Rubber  Ltd. 
Tel:  01787  267000. 

Sterwin  comes  up 
lemons 


Sterwin  has  launched  Real  Lemon 
Cold  Powders  for  cold  and  flu. 

Each  sachet  contains  paracetamol 
750mg,  phenylephrine  hydrochloride 
lOmg  and  vitamin  C  60mg.  One 
sachet  can  be  taken  every  four  hours 
up  to  a  maximum  four  sachets  in  24 
hours. 

A  pack  of  five  sachets  retail  at  £1.39. 
Sterwin  Medicines. 
Tel:  01483  505515. 
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10  MINUTES  AGO  THE  WILSONS 
DISCOVERED  THEY  HAD  HEAD  LICE 


Presentation:  1%  permethrin  in  an  orange  creme  rinse  base.  Uses:  Treatment  of  head  lice  tion:  Under  medical  supervision  Side  effects:  Generally  well-tolerated,  rarely  scalp  irri- 

mfections.  Dosage  and  administration:  Adults  and  children  over  6  months:  wash,  rinse  tation.  Price  (ex  VAT):  59ml  £3.23.  2x59ml  £5.95  Legal  category:  P.  Further  infor- 

and  towel-dry  hair.  Apply  enough  Lyclear  Creme  Rinse  to  saturate  the  hair  and  scalp,  leave  mation:  Warner  Lambert  Consumer  Healthcare.  Chestnut  Avenue.  Eastleigh  S053  3ZQ. 

for  10  minutes  then  rinse.  Contra-indications:  Hypersensitivity  Pregnancy  and  lacta-  Product  licence  number:  15513/0019  Date  of  preparation:  May  1999 


Coiinterpo 


Sonic  wave  technology  for  your  teeth 


Optiva  I  IK  has  launched  a  new  model 
in  its  Sonicare  range  of  sonic 
toothbrushes. 

The  new  Sonicare  plus  combines 
31 ,000  brush  strokes  per  minute  and 
gentle  sonic  waves  with  features  such 
as  the  unique  easy  start'  option, 
quadpacer'.'smartimer'  and  an 
ergonomic  non-slip  grip  handle. 

Sonicare  has  been  clinically  proven 
to  remove  over  80  per  cent  of  coffee, 
tea  and  tobacco  stains  in  four  weeks 
and  it  removes  nearly  twice  as  much 
interproximal  plaque  than  manual 
brushing,  as  well  as  being  gentle  on 


gums  and  sensitive  teeth. The  fluid 
streaming  effect  by  the  brush  helps 
flush'  bacteria  from  between  the 
teeth  and  the  aerated  bubbles  have  a 
deleterious  effect  on  anaerobic 
bacteria. 

The  easy-start' feature  helps  new 
users  get  accustomed  to  the  sensation 
of  power  brushing  by  automatically 
increasing  the  brushing  power  from 
SO  per  cent  to  full  power  over  the 
first  12  brushings.The  quadpacer' 
beeps  automatically  in  30-second 
intervals  to  encourage  the  user  to 
brush  each  quadrant  of  the  mouth 
thoroughly,  and  the  smartimer'  has  a 
two-minute  automatic  shut-off,  the 
length  of  brushing  time 
recommended  by  dentists. 

The  new  Sonicare  plus  (rsp 
£129.50),  comes  complete  with  three 
interchangeable,  colour-coded  heads. 
Optiva  UK  Ltd. 
Tel:  0181  817  1060. 


fune  for  a  brush  with 
the  Elite 


Stafford-Miller  promises  greater 
cleaning  power  with  every  stroke 
for  users  of  its  new  Sensodyne 
Elite  toothbrush. 

The  company  says  the  new 
brush  represents  "a  major 
development  in  toothbrush 
design ",  offering  greater  cleaning 
power  with  every  stroke,  lessening 
the  likelihood  of  gum  recession  due 
to  over-vigorous  brushing. 

The  three  key  elements  of  the 
Sensodyne  Elite  (rsp  £2.49)  are  an 
Active  Bristle  Profile,  designed  to 
clean  more  efficiently  so  excessive 
pressure  is  not  needed;  a  patented 
head  design  with  more  bristles  per 
tuft  to  give  effective  cleaning  and 
"breakthrough  bristle  technology"  to 
remove  plaque  more  effectively. 


The  new  brush  is  available  in  six 
colours  and  two  head  sizes  and  the 
holographic  packaging  gives  a 
premium  feel  and  maximum  on-shelf 
impact. 

Stafford-Miller. 
Tel:  01707  331001. 


Colgate's  Actibrush  oscillates  its  way  on  to  TV  screens 


Colgate  is  spending  £1 ,6m  on  a 
national  TV  campaign  for  its  Actibrush 
battery  toothbrush. 

The  30-second  commercial,  on  air 
until  early  next  month,  underlines  the 


superior  cleaning  power  of  battery 
versus  manual  toothbrushing.  It  is 
targeted  at  women  aged  18-39,  and 
also  aims  to  encourage  buyers  of 
premium  manual  brushes  to  trade  up. 


The  advert  points  out  that  the 
Colgate  Actibrush  oscillates  at  around 
7S  times  a  second. 
Colgate-Palmolive  (UK)  Ltd. 
Tel:  01483  302222. 


This  treatment 
deals  with  the 
irritating  effects 

of  stubborn 
dandruff* 


The  Polytar  part  of  Polytar  AF  has  long  been 
trusted  to  treat  itchy,  flaky  scalp  conditions. 


mm  ,  . .  iiiiML-iiii  iiii, ,!M« nil).  iiiiiiiMi   mmsMmmsm 

"\;  ftf.  JVessrihiitg  JtiJorittasioaPrtisentafioa:  Polytar  AF  is  a  meditated  scalp  treatmenl  containing  the  following  odive  ingredients,  and  massage  Polytar  AF  into  the  hair,  scalp  and  surrounding  skin,  feove  for  2-3  minutes,  then  rinse  thoroughly.  Use  I 

..  r;  i      o/w.  ~wk  Zim  pvrithione  IX  w/w  in  a  shampoo  base.  Uses:  For  the  topical  treatment  of  scalp  three  times  weekly  for  at  toast  3  weeks  or  until  the  condition  dears.  Prophylaxis  for  seborrhoek  dermorrtis  and  dandrarf:  use  Potyli 

if.  ■ 1  iiicii  ci  iferidruff  sebwrboeic  'dermatitis  and  psoriasis.  Dosage  and  administration:  Shake  (he  bottle  before  use.  Wet  the  hair  weekly.  Conlra-indkations:  Polytar  AF  should  not  be  used  by  patients  with  known  hypersensitivity  to  any  of 


Flossing  made  easy 
with  Interfloss 


The  new  Interfloss  from  OH  Products 
aims  to  boost  take-up  of  flossing 
products  in  the  UK  thanks  to  its 
effectiveness  and  easy-to-use  design. 

Interfloss  comprises  a  toothbrush 
shaped  handle  with  disposable 
flossing  heads  that  click  on  and  off 
like  those  on  razors  with  renewable 
heads. The  ergonomic  handle  allow  s 
the  head  to  reach  all  parts  of  the 
mouth  to  make  flossing  easier  for 
those  who  find  manual  flossing 
difficult. 

The  heads  use  high  quality,  low 
friction  waxed  fibre  that  is  tensioned 
for  effective  plaque  removal.They  are 
stored  in  a  sealed  cartridge  into 
which  the  handle  is  lowered  to  click 
on  the  new  head. 

The  Interfloss  and  the  refill  pack 
each  retail  at  ±2.79. 
Ceuta  Healthcare. 
Tel:  01 202  780558. 


The  under  sea  world  of  Palmolive 


Palmolive  has 
launched  a 
Liquid  Hand 
Wash  with  a 
choice  of  packs, 
each  featuring  an 
aquatic  theme, 

The  launch  is 
being  supported 
with  in-store 
activity  and 
national  and 
women's  press 
competitions, 
offering  a  top  prize 
of  a  family  holiday 
to  Orlando. 

The  company  says 
two  prime 
motivators  for  liquid 


soap  purchases  are 
an  attractive 
dispenser  and 
effective  cleaning, 
and  the  aquatic- 
themed  Liquid 
|  Hand  Wash  offers 
both. 

The  designs 
feature  turtles, 
seals,  dolphins 
and  tropical  fish 
and  mixed  cases 
of  1 2  bottles  are 
available.  Each 
I  bottle  retails  at 
£2.19  (300ml). 
Colgate- 
Palmolive  Ltd. 
Tel:  01483  302222. 


Two  for  one  offer  from  Oral-B 


Braurt  Oral-B  is  putting ±1  million 
behind  its  power  assisted  plaque 
removers,  with  a  national  TV 
advertising  campaign  in  November 
and  December. 

The  advertising  highlights  a  special 
two  for  one  offer,  available  during  the 
same  period,  where  customers  buying 
a  top  of  the  range  D15  3D  Solo  (rsp 
±49.99)  or  D15  3D  Standard  (rsp 
£59.99)  model  receive  a  free  IF 


Personal  toothbrush  (rsp £19.99). 

In  November,  all  models  in  the  1)9 
range  will  retail  at  £10  less  than  the 
normal  price  of  £39  99-£49  99. 

Senior  brand  manager  Julian 
Williams  said  the  offer  was  part  of  an 
ongoing  drive  to  attract  new 
customers  to  the  power  assisted 
plaque  remover  market. 
Braun  UK: 
Tel:  0181  560  1234. 


Total  Care 
package 


Stafford-Miller  is  relaunching 
Sensodyne  F  and  del  as  Sensodyne 
Total  Care. 

The  company  says  the  move  is 
designed  to  emphasise  that 
Sensodyne  Total  dare  does  all  that  a 
normal  toothpaste  does,  including 
lighting  gum  disease,  preventing 
tooth  decay  and  cleaning  effectively, 
as  well  as  relieving  the  pain  of 
sensitive  teeth 

The  relaunch  is  being  promoted 
with  a£lm  nationalTV  campaign  that 
runs  week  on  week  off  until 
December,  women's  press  advertising 
from  next  month  and  a  mail  campaign 
to  sufferers  of  sensitive  teeth. 
Stafford-Miller. 
Tel:  01707  331001. 


Polytar  AF 

mmim 


Medicated 
scalp  cleanser 
for  the 
treatment  of 
scaling  scalp 
disorders 
including 
psoriasis, 
seborrhoeic 
dermatitis  and 
dandruff 


This  treatment 
deals  with  the 

cause 

of  stubborn 
dandruff . 


The  A nti- Fungal  part  of  Polytar  AF  effectively 
controls  the  yeast  that  causes  problem  dandruff. 


'E''  r*5'  'rw{"rt'IOBS  Warnings:  Avoid  contact  with  the  eyes.  lor  products  may  cause  skin  irritation,  rashes  ond  rarely,  photosen- 
wmy.  Zinc  pyrithione  may  cause  dermatitis,  should  this  occur,  Polytar  AF  should  he  discontinued.  Store  helow  25°C  lead  categor y:  GSL 
Package  Quantity:  Polytor  AF  is  available  in  bottles  of  1 50ml.  Basic  NHS  Wee:  1 50ml  £4,40.  Product  licence  number:  0174/0071 . 


Product  licence  Holder:  Stiefel  Laboratories  (UK)  ltd.  Hollspur  Lane,  Wooburn  Green,  High  Wycombe,  Bucks.  HPIO  W  CT,r  „. 
OAU.  F»H  Prescr&ing  Information  is  available  from:  Stiefel  Laboratories  (UK)  Kef  Huttspur  Lane,  Wooburn  fifc  aTlEtkl 
Green,  High  Wycombe,  Bucks.  HPIO  OAU.  Polytar  AF  is  a  registered  Trademark.  ©  1999  Stiefel  Laboratories  (UK)  ltd 


Counterpoj 


An  Electric  end  to 
the  century 


Fuji  plans 

millennium 

photofest 


Rimmel  is  going  Electric  with  a 
limited  edition  range  designed  to  add 
sparkle  to  Christmas  and  millennium 
parties. 

The  range  includes  glittering 
glosses,  gels,  polishes  and  jewels  for 
face,  nails  and  body,  which  will  be  in- 
store  for  just  one  month  from 
November  24. 

Nail  polishes  are  in  silver,  red  and 
blue  glitter;  lip  glosses  in  gold,  red  and 
burgundy;  and  glitter  gloss  for  face 
and  body  in  silver  and  burgundy. 
Glittering  body  gel  and  self-adhesive 
diamond  and  tear-shaped  body 
jewellery  can  be  used  anywhere  to 
add  sparkle.  Retail  prices  range  from 
£2.09  for  nail  polish  to  ±2.99  for  the 
body  gel. 

Rimmel  has  also  put  together  a 
selection  of  Christmas  gift  sets 
ranging  in  price  from  £2.49  to 
£12.99  The  sets  are  divided  into  those 
exclusive  to  Boots,  Superdrug,  grocery 
and  independent  pharmacy. 
Cory  (UK)  Ltd. 
Tel:  0181  971  1300. 

£5m  support  for 
Mcotinell 

Novartis  is  spending  £5  million  on  a 
national  TV,  press  and  radio 
advertising  campaign  for  its  Nicotinell 
NRT  range,  following  the  launch  of 
the  Nicotinell  Lozenge. 

The  campaign,  which  runs  until 
March  next  year,  aims  to  raise 
awareness  and  drive  growth  of 
pharmacy  smoking  cessation 
products.The  trade  campaign  focuses 
on  the  patch,  gum  and  lozenge,  the  TV 
and  press  campaign  focuses  on  the 
lozenge,  and  on  radio,  the 
patch  and  gum  are  featured  until  the 
end  of  next  month,  after 
which  the  lozenge  will  also  be 
featured. 

Novartis  predicts  that  the  new 
lozenge  will  command  10  per  cent  of 
the  smoking  cessation  market  by  the 
end  of  next  year. 
Novartis  Consumer  Health. 
Tel:  01403  210211. 


Fuji  aims  to  boost  sales  over 
Christmas  and  the  millennium 
period  with  special  offers  on  film 
and  cameras. 

Festive  photographers  will  get 
more  exposures  for  their  money, 
with  35-exposure  Fujicolour  Superia 
200  and  Multi  400  films  for  the  price 
of  a  24-exposure  and  40-exposure 
Nexia  200  and  Multi  400  for  the 
price  of  a  25-exposure  film. 

The  film  packs  also  feature  an 
instant  win  promotion  with  prizes 
including  four  Toyota  Picnic  people 
carriers.Apple  Mac  computers, 
mobile  phones  and  cameras. 
Counter  display  units,  posters  and 
showcards  highlight  the  promotion, 
which  will  also  be  reinforced  with  a 


Collection  2000  is  aiming  for  a 
meteoric  start  to  the  millennium  with 
a  new  collection  for  eyes  and  nails. 

Planet  Party  features  three  mono 
eyeshadows  (rsp  £1 .29  each)  and  six 
nail  polishes  (rsp  £1.49  each). 

The  eyeshadows  are  in  Manic 
Mercury,  Jumping  Jupiter  and 
Swinging  Saturn.  NaU  colours  are 
Party  Pluto,  Mambo  Mars,  Non-Stop 
Neptune,  Eclipsed  Earth,  Millennium 
Moon  and  Viva  Las  Venus. 
Collection  2000. 
Tel:  01695  50078. 

Gillette  makes 
Mach3  gifts  take  off 

Gillette  is  bringing  together  its  Mach3 
triple-bladed  razor  with  men's 
grooming  products  in  three 
fragrances  in  two  Christmas  gift  sets. 

The  Mach3/Gillette  Series  Mega 
Combo  (rsp  £6.99)  includes  a  Mach3 
razor,  with  shave  gel  and  aftershave  in 
Pacific  Light  fragrance,  plus  a  face 
cloth.The  Ultimate  Grooming  Set  (rsp 
£14.99)  contains  the  razor,  male  body 
spray,  shave,  aftershave  and  shower 
gels,  a  toiletries  bag  and  face  cloth. 

Christmas  Coffrets  in  Wild  Rain  and 
Cool  Wave  retail  at  £4.79  and  contain 
shower  gel  and  deodorant  body  spray, 
while  the  Pacific  Light  variant  has  an 
aftershave  splash  and  retails  at  £4.99. 
Gillette  UK  Ltd. 
Tel:  0181  560  1234. 
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£600,000  burst  of  TV  advertising  for 
Multi  film. 

Party  photography  is  targeted 
with  the  Big  Party  packs  of  three  24- 
exposure  Fujicolour  Superia  Multi 
400  at  half  price,  and  £1  off  the 
Fujifilm  Quicksnap  800  single-use 
camera,  which  also  has  an  instant 
win  champagne  promotion.With  the 
Flash  Car  Quicksnap  instant  use 
camera,  children  can  win  a  party 
worth  £150. 

Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


Colgate  Actibrush:  a,  w,  m,  lwt,  car 

Rennie  DUO:  All  areas  plus  C5  


Tea  Tree  is  a 
Caring  addition 

Thornton  &  Ross  is  extending  its  Care 
range  with  100  per  cent  tea  tree  oil. 

Presented  in  a  10ml  amber  bottle 
with  an  integral  dropper  unit,  Care 
Tea  Tree  Oil  is  in  a  green  carton,  with 
directions  for  use  on  the  back  and  a 
consumer  leaflet  inside. 

A  company  spokesman  said:"We 
are  offering  independent  pharmacists 
their  own-label  tea  tree  oil,  which  can 
compete  with  market  leaders  in  terms 
of  quality  and  packaging  and  can  be 
recommended  with  confidence." 

Care  Tea  Tree  Oil  retails  at£3.49 
and  a  launch  bonus  deal  is  on  offer. 
Thornton  &  Ross. 
Tel:  01484  842217. 


Nestle  helps  keep 
Junior  on  the  go 

Nestle  is  supporting  its  Junior  range 
of  nutritious  snacks  and  drinks  for 
toddlers  with  an  advertising 
campaign  in  the  parenting  press. 

The  campaign,  which  runs  until  the 
end  of  the  year,  is  part  of  the 
company's  £2m  advertising 
spend  and  follows  on  from 
the  Nestle  Junior  radio  and  poster 
campaign. 
Nestle. 

Tel:  0181  686  3333. 


Zovirax  Cold  Sore  Cream:  lwt,  itv,  C4,  C5,  Sat  

A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 


Sales  force  for  Colief  Infant 


Britannia  Health  Products  has 
appointed  Headcount  Field  Marketing 
to  introduce  Colief  Infant  Drops  to 
pharmacy  this  month  and  next. 

Colief  is  a  lactase  enzyme  product 
that  helps  break  down  the  lactose  in 
baby's  milk. 


The  drops  are  added  fb  breast  or 
formula  milk  making  the  feed  easier  to 
digest.  Colief  Infant  Drops  (rsp  £9.99) 
may  be  used  from  birth  and  a  7ml 
bottle  contains  enough  for  80  feeds. 
Britannia  Health  Products. 
Tel:  01737  773741. 


ON  TV  NEXT  WEEK 


Askit:  GTV,  GMTV,  C4,  C5 


Alberto  Culver  Advanced  V05:  LWT,  C4,  C5,  Sat 


Collection  2000  takes  off  for  the  party 
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FOR  HEARTBURN  THIS  PAINFUL, 
RECOMMEND  BRITAIN'S  STRONGEST  BARRIER' 

Gaviscon  Advance  is  your  strongest  barrier  to  reflux'  and 
it  instantly  soothes  away  the  pain  of  heartburn. 

No  wonder  it's  a  part  of  the  nation's  leading  pharmacy23  and  prescription4  Gl  brand. 

Throw  in  a  national  TV  campaign,  starting  in  October,  and  you  have  a  blazing  success. 

Get  the  strength.  Recommend  Gaviscon. 

GAVISCON 

sodium  alginate  BP  1000mg,  potassium  bicarbonate  USP  200mg 

Get  the  strength 


GAVISCON  ADVANCE  ESSENTIAL  INFORMATION 

I  Active  Ingredients:  Sodium  alginate  BP  1000  mg  and  potassium  bicarbonate  USP 
I  200  mg  per  10  ml  dose.  Also  contains  ethyl  and  sodium  butyl  hydroxybenzoates  and 
|  sodium  saccharin.  Indications:  Gastric  reflux,  reflux  oesophagitis,  heartburn,  hiatus 
:  hernia,  flatulence  associated  with  gastric  reflux,  heartburn  of  pregnancy.  All  cases  of 

epigastric  and  retrosternal  distress  where  the  underlying  cause  is  gastric  reflux. 

Dosage  Instructions:  Adults  and  children  over  12: 5-10  ml  after  meals  and  at 
.  bedtime.  Children  under  12:  Only  on  medical  advice.  Contraindications: 


Hypersensitivity  to  any  of  the  ingredients.  Precautions  and  Warnings:  Each  10  ml 
dose  contains  4.6  mmol  (106  mg)  sodium  and  2.0  mmol  (78  mg)  potassium. Jf 
symptoms  do  not  improve  after  seven  days,  the  doctor  should  be  consulted.  Side- 
Effects:  Very  rare  hypersensitivity  reactions.  Retail  Price:  1 40  ml  £3.99.  Marketing 
Authorisation:  0063/0097.  Supply  Classification:  Pharmacy  Medicinal  Product. 
Holder  of  Marketing  Authorisation:  Reckitt  &  Colman  Products  Limited,  Dansom 
Lane,  Hull,  HU8  70S.  Date  of  Preparation:  October  1999.  Gaviscon,  Gaviscon 
Advance  and  the  sword  and  circle  symbol  are  trademarks. 


References: 

I. In  vitro  -  Data  on  file,  Reckitt  and  Colman  Products  Limited  2. Taylor  Nelson 
Counterpoint  1999. 3..IRI-  MAT  to  June  1999  4.IMS  Data  1999. 


)  Reckitt  &  Colman  Products  Limited 
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ed  babies  stay  on  track? 


Pharmacy  items  once  used  as  everyday  equipment  can 
now  be  sold  as  antiques,  says  Zita  Thornton 

Collecting  pharmaceutical 

ANTIQUES 


A  collection  of  tin-glazed  pharmacy  jars 


It's  always  interesting  to  come 
across  old  pharmaceutical 
items.  It  takes  us  back  to  a  time 
when  pills  and  potions  didn't 
come  pre-packed;  when  the 
pharmacist  might  just  as  well 
be  called  upon  to  extract  teeth, 
practise  veterinary  medicine  or  make 
lipsticks,  as  well  as  mix  up  a  variety  of 
concoctions  for  all  manner  of 
ailments  or  domestic  purposes  -  and 
all  at  the  back  of  the  shop! 

Labels  such  as'ext  rhubarb', 
'sassofras'.'Liquir.anis'  take  us  right  1 
back  to  the  roots  of  pharmacy  while  S 
reminding  us  of  their  importance  to 
modern  pharmaceuticals. 

The  pharmacy  of  100  years  ago  was 
as  handsome  and  decorative  as  any 
contemporary  living  room. 
Apothecary  cabinets  may  have  been 
functional  with  their  multitude  of  tiny 
drawers,  but  they  were  also  made  of 
the  finest  materials,  solid  wood, 
marble  and  ceramics.They  were 
expertly  crafted  with  additional 
details  such  as  carving,  mirrors, 
decorative  scrolls  and  columns. 

Jars  were  painted  with  designs 
worth}'  of  any  dinner  service, 
medicine  bottles  were  often 
stoppered  and  gilded,  pestles  and 
mortars  fashioned  in  bronze  with 
elaborate  details  only  marginally 
linked  to  their  pharmaceutical  use. 

Weights  and  measures  were  brass 
items  matching  the  handsome 
microscopes  from  the  same  era,  often 
in  polished  mahogany  cases. 

Naturally  enough,  many  of  these 
fine  articles  from  a  bygone  century 
cost  several  hundreds  of  pounds,  but 
a  trawl  through  the  antique  shops  and 
a  fair  in  Rye  turned  up  the  following, 
more  recent  items,  which  would  still 
add  interest  to  a  collection: 
•  an  assortment  of  eye  baths  for£5- 
£6,  including  the  familiar  Optrex 
version  made  of  blue  glass,  which 
many  might  well  remember  using,  as 
well  as  stemmed,  ceramic  or  clear 
glass  styles 

®  various  glass  measuring  cylinders 
including  funnel  shaped  styles,  hand  r. 
etched  with  ounces  and  drachms,  for  | 
between  £4  and  £8 
®  a  basket  full  of  swan  necked 


forceps,  still  useful  for £3.50  each 

•  a  glass  medicine  measure  marked 
in  tablespoons  and  teaspoons,£12 

•  dental  extraction  forceps,£3.50 

•  Meggasone  sore  throat  pastille  tin,£5 

•  a  coloured  glass  medicine  bottle 
for  £1 2  and  a  large  pharmacy  jar  with 
an  original  paper  label  stating  AQ 
Foenicula  was  £38. 

For  the  older,  more  valuable  items, 
the  auction  houses  are  good  places  to 
buy.  Some  have  dedicated  antique 
bottle  sales  that  include  medicine  and 
poison  bottles  or  those  dedicated  to 
pot  lids  from  products  found  in  the 
pharmacy  such  as  dandruff 
eradicator'  or  toothpaste,  which  of 
course  would  have  been  finely 
decorated.  But  be  warned,  pot  lids  are 
currently  very  collectable, 
commanding  high  prices.  BBR  near 
Barnsley  in  Yorkshire,  recently  held 


such  a  sale  where  one  toothpaste  pot 
lid  featuring  shells,  doubled  its 
estimate  to  fetch  an  amazing  £1,400. 

Scientific  instrument  sales  generally 
include  medical  and  pharmaceutical 
items. 

A  sale  at  Christies  in  June  offered  a 
wide  range  of  apothecary  jars, 
medicine  bottles,  microscopes,  pestles 
and  mortars  and  medical  apparatus. 
Items  ranged  from  the  beautiful  to  the 
bizarrely  functional,  a  collection  of 
glass  eyes,  or  a  carved  ivory  model  of 
a  reclining  lady,  purportedly  used 'for 
identification' purposes! 

It  is  certainly  worth  going  along  to 
such  sales  even  if  you  don't  wish  to 
buy.  They  take  place  over  a  few  days 
prior  to  the  sale  and  it  is  like  visiting  a 
comprehensive  museum,  often  with 
specialists  on  hand  to  give  you  details. 

Many  buyers  of  these  items  are 


new  collectors,  although  if  the  lots 
are  particularly  interesting  they  often 
go  to  a  museum 

Pharmacy  jars 

The  Christies  sale  had  a  large 
selection  of  ceramic  pharmacy  jars 
and  glass  bottles  for  sale. These  were 
the  contents  of  one  pharmacy  on  the 
continent  and  formed  a  particularly 
beautiful  collection.  Hundreds  of  jars 
and  bottles  are  sold  even'  year,  but 
not  all  are  of  the  high  quality  of  this 
collection.  So  lovely  were  they,  that 
they  sold  even  when  damaged. 

From  the  17th  to  the  19th  century, 
the  jars  were  tin  -  glazed  and 
beautifully  decorated  with  foliage  and 
flowers.  Oak  leaf  borders  or 
entwining  snakes  surrounded  the 
Latin  name  of  their  contents,  splendid 
in  Gothic  script.  Some  were 
cylindrical,  others  bulbous.  A  few  had 
handles  and  spouts  looking  like  tea 
pots.  Others  stood  on  pedestals. 

These  were  valued  singly  at 
between  £400  and  600  each  or  as  a 
matching  collection  of  between  three 
and  ten.  valued  at  anything  from 
£1,000  to  £15,000. 

The  regal  collection  of  glass 
medicine  bottles,  their  labels 
bordered  with  a  blue  wreath,  topped 
with  a  gilded  crown  were  sold  as  four 
separate  collections  of  between  seven 
and  fourteen,valued  at  £400-£800. 

Pestles  and  mortars 

There  were  pestles  and  mortars  in 
bronze,  including  some  from  the  1 6th 
and  17th  century.  One  fine  example, 
dated  1591,  was  embossed  with  an 
army  of  bears  depicted  as  soldiers,  or 
musicians,  marching  through  a 
wooded  landscape.The  unusual 
handles,  were  formed  as  helmeted 
jesters.This  was  sold  for £1,725. 

Others  sold  for  between  £250  and 
£700. 

Other  sales  do  include  pestles  and 
mortars  made  from  different  materials 
including  porcelain,  glass  and  wood, 
but  these  are  not  very  valuable  and 
generally  sell  as  a  collected  lot.The 
exception  would  be  the  particularly 
pretty  ones  made  from  fruit  wood. 

Jeremy  Collins,  scientific 


A  collection  of  glass  medicine  bottles 
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Glass  pharmacy  ware 

instrument  specialist  at  Christies, 
warned  that  pestles  and  mortars  are 
often  faked  and  it  takes  an  expert  eye 
to  distinguish  the  real  from  the  false. 
Anyone  who  wishes  to  have  any 
pharmaceutical  item  appraised  and 
valued  can  contact  him  at  Christies. 

Identification 

This  sale  included  items  used  for 
identification. There  were  posters  and 
models  graphically  showing  anatomy 
studies,  a  model  of  an  eye  on  an 
ebonised  stand,  19th  century  ceramic 
phrenology  heads,  one  of  which 
doubled  as  an  inkwell. 

There  were  several  good  looking 
plush  lined,  mahogany  medicine 
chests,  with  brass  details,  from  the  last 
century  and  a  leather  homoeopathic 
case,  all  which  included  a  variety  of 
contents  from  phials  and  bottles  to 
scales  and  pestle  and  mortar,  all 
valued  at  between  £400  and  £700  and 
which  revealed  compartments  with 
sliding  doors  and  drawers. 

Miscellaneous  lots  of  medical 
paraphernalia  offer  a  fascinating 
selection  of  small  items,  including 
knives  and  lancets  used  often,  of 
course,  for  blood-letting  and 
contained  in  silver  or  mother  of  pearl 
cases,  bottles,  magnifiers,  syringes  in 
wood,  pewter  <  ir  i  ither  metal ,  and 
medicine  spoons.The  latter  are  to  be 
found  in  reasonable  numbers  and 
were  sometimes  double  ended,  in 
different  sizes.The  most  famous  was 
the  Gibson  spoon  introduced  in  1827. 
It  allowed  the  medicine  to  be 
administered  to  the  back  of 
the  throat  at  a  time  when 
medicines  tasted  most 
unpleasant.lt  was  made 
from  silver,  pewter, 
bronze  or  horn,  with 
decorative  handles. 


Medical  cabinets 

The  more  decorative  pharmaceutical 
antiques,  displayed  in  their  rightful 
place  in  the  pharmacy,  would 
certainly  enhance  its  appearance. 
However,  it  would  be  appropriate  to 
keep  a  valuable  collection  in  an 
original  pharmaceutical  or  medical 
cabinet. These  can  be  found  at 
furniture  auctions.  Sotheby's  South 
offered  a  magnificent  Victorian 
walnut  apothecary  cabinet,  in  their 
English  furniture  sale  in  January. 
Containing  a  number  of  different 
sized  drawers  and  cupboards,  one 
with  a  scroll  top  and  mirrored, 
marbled  interior,  it  had  beautifulh 
carved  arches,  shells,  scrolls  and 
columns  and  was  fitted  with  ivory 
castors.lt  sold  for  £1,897. 

Its  October  sale  of  antique  and 
decorative  furniture  offers  an 
Edwardian  mahogany  dentist  's 
cabinet.This  also  contains  drawers 
and  cupboards  and  open  arched 
shelves  and  is  estimated  to  fetch 
between  £700  and  £1,000. 


A  Edwardian  mahogany 
dentist  s  cabinet 

Sometimes  old  pharmacies  have 
various  pharmaceutical  items  tucked 
away  at  the  back  of  hidden  shelves  or 
cupboards.That  19th  century  carboy, 
pill  counter  or  lipstick  mould,  could 
be  valuable. 

The  London  auction  houses  offer 
free  verbal  estimates  of  what  price 
items  might  attract  at  auction. There 
is  no  obligation  to  sell. You  can  also 
speak  to  a  specialist  on  the  subject  of 
medical  antiques. 

For  details  of  this  service  as  well  as 
forthcoming  sales  contact: 

•  Christie's  South  Kensington 

85  Old  Brampton  Road  London  SW7, 
0171  321  3120 

•  Sotheby's  3-1-35  New  Bond  Street 
LondonWlA2AA,0171.293  5000 

•  Bonhams  Montpelier  Street 
London  SW7  1HH.0171  393  3900. 

For  anyone  interested  in  looking  at 
pharmaceutical  and  medical  antiques, 
a  visit  to  Mr  Gibson's  pharmacy  is  a 
must. This  reconstruction  of  a  1905 
pharmacy  can  be  found  in  London  at 
the  Science  Museum. 


Now  you  can 
search 

dot  Pharmacy 


There  is  a  huge,  valuable  and  free  resource 
available  to  all  pharmacists  at  Chemist  & 
Druggist's  own  World  Wide  Web  pages.  And 
now  you  can  search  the  site  content  for  any 
keyword  or  phrase,  foul!  find  us  at: 

http://www.dotpharmacy.co.uk 


AAH 


PHARMACEUTICALS 
LIMITED 

Here's  a  few  of  the  things  you  will  see: 

•  Every  week,  the  top  news  stories  in  C&D 
appear  on  our  site  BEFORE  the  postman 
delivers  your  magazine 

•  If  the  news  happens  after  C&D  has  gone  to 
press,  the  story  is  on  dotpharmacy 

•  We  still  hold  the  major  news  stories  from 
every  issue  of  C&D  since  1997 

•  Pharmacy  training  modules  appear 
regularly  and  you  can  search  the  archive 

•  Printable  Pharmacyupdate  question  papers 
are  also  included 

•  Newcomers  will  find  a  two-part 
introduction  to  the  internet 

•  The  latest  dates  and  venues  for  exhibitions 
and  conferences  can  be  found  here  - 
including  all  the  latest  on  Chemex  '99 

•  E-mail  us  and  your  letter  could  be 
published  tomorrow! 

•  There  are  links  to  other  WWW  sites  of 
interest  to  pharmacists 

•  Quarterly  Business  Trend  Survey  figures 
are  a  regular  feature 

•  Features  include  '2000,  the  computer 
nightmare'  and  other  key  articles 
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Statutory 


Chances  run  out  for  heroin- 
addicted  young  pharmacist 


A  young  pharmacist  in  the  grip  of 
heroin  addiction  stole  drugs  from  his 
father-in-law,  himself  a  pharmacist, 
who  had  helped  give  him  a  second 
chance  to  practise,  after  he  was  struck 
off  in  1995. 

Dr  Dafydd  Griffin  Williams,  of 
Pontardulais,  Swansea,  faces  criminal 
proceedings  after  his  superintendent 
pharmacist  and  father-in-law,  Arthur 
Jenkins,  discovered  he  had  stolen 
ampoules  of  morphine. 

Earlier  this  year  he  was  caught  in 
the  toilet  at  Manscll  Jenkins  Ltd  in 
Gorseinon,  Swansea,  heating  Lip  an 
ampoule  to  inhale  the  fumes. 

The  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society  heard 
that  Dr  Williams  had  already  been 
struck  off  in  May  1995  after  pleading 
guilty  to  three  counts  of  theft  and  two 
of  failing  to  comply  with  the  Misuse  of 
Drugs  Act.  He  had  been  sentenced  to 
nine  months  imprisonment,  suspend- 
ed for  a  year,  in  July  1994. 


Dr  Williams  was  restored  to  the 
Register  in  October  1996  after  vowing 
to  the  Society  -  and  his  father-in-law  - 
he  had  kicked  the  habit. 

The  previous  hearing  had  been  told 
that  Dr  Williams  first  started  misusing 
drugs  in  1991  when  he  began  manag- 
ing a  pharmacy  for  Gwynfas  Ltd  in 
Port  Talbot  while  researching  his  doc- 
torate. 

He  finally  kicked  the  habit  in  1993 
after  three  years,  but  in  1994  his 
employers  noticed  massive  discrepan- 
cies in  the  stock  of  diamorphine  and 
he  was  suspended. 

I  n  tble  to  face  his  fmulv  he  tried  to 
t  ike  his  own  life  using  a  cockt.nl  of 
painkillers,  barbiturates  and  alcohol. 
He  survived  and  voluntarily  admitted 
himself  to  a  residential  treatment  cen- 
tre 

Mr  Jenkins  said  despite  the  fact  that 
the  whole  village  of  Gorseinon  knew 
about  his  son-in-law,  they  accepted 
him  and  had  been  very  supportive. 


Announcing  the  decision  to  strike 
him  off,  chairman  Gary  Flather  QC  said 
"his  behaviour  was  utterly  dishonest 
and  deceitful  . 

"There  can  be  nothing  as  disgrace- 
ful as  taking  Controlled  Drugs  from  a 
pharmacy  when  you,  yourself,  have 
the  responsibility  and  duty  to  keep 
drugs  safe," he  added. 

Geoff  Hudson,  solicitor  for  the 
Society,  said  Dr  Williams  admitted  to 
police  he  took  19  ampoules  of  diamor- 
phine hydrochloride,  as  well  as 
diamorphine  powder,  substituting  the 
painkiller  with  an  "inert  powder  '. 

David  Hutchison,  solicitor  for  Dr 
Williams,  said:  "There  is  no  dispute  by 
Dr  Williams  that  he  stole  the  diamor- 
phine for  his  own  use."  The  shamed 
pharmacist  "recognised  the  arrogance 
of  thinking  he  had  conquered  the  prob- 
lem and  could  deal  with  it  on  his  own". 

Although  he  has  not  yet  been 
charged,  he  still  faces  criminal  pro- 
ceedings. 


Complacency  leads  to  'colossal  error' 


A  pharmacist  unwittingly  fed  the  drug 
dependency  of  a  businessman  suffer- 
ing from  a  rare  skin  disease  who 
duped  him  with  forged  prescriptions, 
a  disciplinary  hearing  was  told  last 
week. 

Hut  the  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society  cleared 
40-year-old  Mr  Pradeep  Patcl,  owner 
of  the  Holborn  Pharmacy  in 
Southampton  Row,  Central  London,  of 
professional  misconduct. 

Mr  Patel.  of  Wembley,  Middlesex, 
was  acquitted  in  October  1997  after  a 
trial  at  Middlesex  Guildhall  Crown 
Court  of  charges  under  the  Misuse  of 
Drug  Regulations. 

He  admitted  he  had  dispensed  217 
prescriptions  with  the  forged  signa- 
tures' of  different  doctors  between 
August  1993  and  April  1996  for  over 
SO, 1)0(1  tablets  of  dextromoramide 
(Pallium). 

Mr  Patel  accepted  he  should  have 
contacted  the  doctors  named  on  the 
prescriptions  when  amounts  spiralled 
ever  upwards  after  April  1995.  He  also 
accepted  he  was  guilty  of  misconduct, 
but  insisted  it  was  not  serious  enough 
to  warrant  striking  him  off  the 
Register. 

The  businessman,  known  during 
tlu-  hearing  as  PT'.has  been  convicted 


of  forgery  and  received  a  sentence  of 
probation. 

Giving  evidence,  Mr  Patel  said:  "He 
had  been  coming  to  me  for  five  years. 
The  thought  he  was  bringing  in  stolen 
prescriptions  didn't  cross  my  mind." 

David  Bradly.  counsel  for  the 
Society,  asked  why,  when  the  patient 
was  exempt  from  NHS  prescription 
charges,  the  pharmacist  didn't  ques- 
tion the  switch  to  "private"  prescrip- 
tions, which  cost  the  businessman  £30 
for  2S0  tablets.and  up  to ±5,000  a  year. 

Mr  Patel  replied  PT  had  told  him  he 
had  changed  from  Dr  Helen  Asteriades 
of  River  Place  surgery  in  Islington  to  a 
Dr  Bennett  in  Wigmore  Street,  as  he 
was  unhappy  with  the  treatment  he 
was  receiving.  However,  he  became 
unhappy  with  his  new  doctor  and 
went  back  as  a  "private  patient  "to  Dr 
Asteriades. 

Mr  Patel  now  realised  "with  hind- 
sight", that  he  had  made  "a  colossal 
error".  Mr  Hradly  had  earlier  described 
how  the  prescription  amounts  for  the 
Controlled  Drug  jumped  from  2,970 
tablets  a  year  in  1993  to  10,483  in 
1994  to  a  peak  of  .30,240  tablets, at  one 
time  working  out  at  <S3  tablets  a  day. 
"These  quantities  should  never  have 
been  supplied  without  proper  checks 
being  made,"  he  said 


Mr  Patel  was  asked  during  police 
interviews  whether  he  thought  it 
strange  that  Dr  Bennett  and  Dr 
Asteriades  each  prescribed  "largish 
quantities  of  Controlled  Drugs".  He 
replied:"!  think  I  was  just  complacent." 

A  person  getting  "dual  supplies" 
would  go  to  different  pharmacies,  not 
the  same  one.  The  chemist  didn't 
believe  the  "loyal  customer"  would  be 
'that  stupid"  to  con  him  when  the 
businessman  should  have  known  a 
controlled  drug  would  be  recorded. 

Expert  witness,  Dr  Gordon  Appleby  , 
called  by  Mr  Patel's  counsel,  Mr 
Jonathan  fisher,  differentiated  bet- 
ween PT's  dependence  on  drugs  to 
ease  his  pain  and  drug  abuse. The  drug 
had  only  once  been  documented  as  a 
drug  of  abuse  in  Australia  in  the  1970s. 
However,  he  conceded  it  was  not 
often  prescribed. 

Announcing  the  Committee's  deci- 
sion to  allow  Mr  Patel  to  continue 
practising,  chairman  Gary  Flather  QC 
said:"We  have  come  to  the  conclusion 
that  misconduct  is  proved.  The 
Committee  is  disappointed  by  the 
way  you  have  behaved  in  the  circum- 
stances, but  we  have  come  to  the 
conclusion  that  it  doesn't  amount  to 
rendering  you  unfit  to  be  on  the 
Register." 


NICOTINELL    MINT    lmg  LOZENI 

Presentation:  Nicotine  lozenge  contair 
lmg     nicotine,     with     a     mint  flavi 
Indications:  Treatment  of  nicotine  depeH 
ence,  as  an  aid  to  smoking  cessation  DoscKI 
and  Administration:  Stop  smoking  a  j 
pletely  when  starting  treatment    Suck  «  | 
lozenge  when  the  user  feels  the  urge  to  smcjj! 
Normally,  8-12  lozenges  per  day,  up  to  a  rrU 
imum    of    25    lozenges    per    day  Aj. 
3  months,  the  user  should  gradually  1 
down  the  number  of  lozenges  sucked.  A\l 
acid  drinks  15  minutes  before  sucking  I 
lozenge.  Contra-indications:  Non  smok 
occasional  smokers,  people  under  18  ye 
As  with  smoking,  Nicotinell  is  contra-indicc 
during  acute  myocardial  infarction,  unstc 
or  worsening  angina  pectoris,  severe  care 
arrhythmias,  recent  cerebrovascular  accid 
pregnancy  and  breast  feeding  Precautio 
Hypertension,  stable  angina  pectoris,  a 
brovascular  disease,  occlusive  peripheral  a 
rial  disease,  heart  failure,  hyperthyroidi 
diabetes  mellitus,  renal  or  hepatic  impairm 
p.eptic  ulcer  or  gastric  irritation.  Keep  out  of 
reach  of  children  at  all  times  Side  effe 
Smoking  cessation  causes  many  withdra|(| 
symptoms.  Events  which  may  be  related 
smoking  cessation  include  headache,  si 
disturbances  and  gastro-mtestinal  disturbai 
May  cause  throat  irritation,  hiccuping,  mi 
indigestion    or    heortburn  Interactio 
Smoking  may  increase  the  metabolism 
some  medicines.  The  dosage  of  these  mil 
cines  may  require  re-tailoring  on  smoking  <i 
sation  Legal  Category:  P  Retail  Price  o 
Product  Licence  No:  (PL  0030/0146) 
packs  of  12  £2.99,  packs  of  36  £7.49  < 
packs  of  96  £15  99.  PL  Holder:  Novo 
Consumer    Health,    Wimblehurst  Ro 
Horsham,     West     Sussex,     RH12  5 
Date  of  Preparation:  August  1999 
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TO  MAKE  A  MINT  WITH  N I COTI NELL'S 
BRAND  NEW  SUGAR-FREE  LOZENGE 

New,  unique  and  innovative  sugar-free  alternative  for  quitting  without  chewing 


HEW 
LOZENGE 


1st  lozenge  format  equivalent  to  2mg  of  gum. 

Nicotinell  is  dedicated  to  continue  the  growth  of  the  pharmacy 
smoking  cessation  market. 

£5  million  heavyweight  advertising  campaign. 

Nicotinell 


v 


Stop  Smoking  Programme 


Helps  your  customers  set  themselves  free  f rem  smoking 


For  further  information  contact  Novartis  Consumer  Health  on  01403  323953 

www.nicotinell.co.uk 


Norfolk  LPC 


The  need  for 
pharmacists  to 
co-operate 
together  was  one 
of  the  key 
messages  from  a 
conference  held 
in  Norwich  last 
week  on 
'Pharmacy  in 
Norfolk  in  the 
new  millennium'. 
Adrienne  de 
Mont  reports 

'Shout  your 
corner'  says  MP 

Ian  Gibson,  Labour  MP  for  Norwich 
North,  urged  pharmacists  to  use  their 
local  MPs  to  put  pressure  on  the 
Government  to  get  things  done. 

"I  can  assure  you  that  you  will  have 
champions  in  your  politicians,  so 
please  build  them  into  the  equation.' 
he  said.  He  encouraged  pharmacists  to 
"shout  your  corner  to  show  what  you 
could  do"  to  benefit  patients,  with 
money  for  new  services,  training  or  IT. 
"It  is  up  to  you  to  insist  that  your  voice 
is  heard." 

He  referred  to  the  new  health  secre- 
tary, Alan  Milburn,  as  a  "pusher  and  a 
shover,  who  doesn't  take  no  for  an 
answer". "Toughness"  was  the  language 
now  being  talked,  he  said. 

Dr  Jonathan  Belsey,  too,  described 
the  health  secretary  as  "a  man  who 
makes  things  happen". 


Single-handed  pharmacy 
shopkeeper  is  no  more 


"The  era  of  the  single-handed  phar- 
macy shopkeeper  is  dead.  It  might  not 
know  yet.  but  it's  gone."  said  Dr 
Jonathan  Belsey,  managing  director  of 
a  medical  education  company  in 
Suffolk  and  a  former  GP 

The  days  when  pharmacists  work- 
ing within  100  yards  of  each  other  did 
not  communicate,  were  over,  he  told 
the  Norfolk  LPC  conference. "Primary 
care  trusts  will  not  sit  down  and  nego- 
tiate with  six  different  pharmacies  in  a 
town,  but  will  negotiate  for  a  pharma- 
ceutical service,"  he  said,  and  pharma- 
cists would  have  to  develop  new  pro- 
fessional alliances. 

Hopefully,  resources  would  be  tar- 
geted according  to  need  rather  than  by 
inflexible  contracts,  and  pharmacy 
would  be  integrated  into  local  health- 
care planning.  The  possibility  that 
pharmacy  would  remain  unchanged 
over  the  next  five  years  was  "so  remote 
as  to  be  negligible  ".  There  would  be 
pressure  to  move  away  from  being 
simply  a  dispensing  service,  to  a  ser- 
vice that  provided  professional  phar- 
maceutical care,  he  said. 

Cost-effectiveness  had  become  an 
important  priority  for  the  NHS  and 
would  have  implications  for  pharma- 
cists, Dr  Belsey  continued.  For  many 
years  doctors  had  been  advised  to  pre- 
scribe what  was  cost-effective  but  had 
merely  said  "oh  yes"  and  done  what 
they  wanted. 

"The  reality  now  is  that  if  the  pow- 
ers that  be  decide  something  is  not 
appropriate  for  prescribing,  either  on 
the  grounds  of  clinical-  or  cost-effec- 
tiveness, then  it  will  not  be  prescrib- 
able," he  said,  adding  that  the  decision 
not  to  recommend  Relenza  on  the 
NHS  was  entirely  cost  motivated. 

Another  priority  would  be  to  set 
standards  of  best  practice.  It  had  been 
known  for  several  years  that  treating 


people  with  aspirin  after  a  heart  attack 
could  reduce  the  risk  of  dying,  as 
could  reducing  their  cholesterol  lev- 
els, but  patients  were  still  not  being 
treated.There  was  little  point  in  spend- 
ing money  on  hi-tech  surgery  if  these 
patients  left  hospital  without  these 
basic  interventions. 

The  increasing  flexibility  between 
primary  and  secondary  care  budgets 
would  also  have  implications  for  phar- 
macists.At  one  time,  if  one  argued  that 
prescribing  a  certain  drug  would  keep 
patients  out  of  hospital  and  save 
money,  it  was  impossible  to  retrieve 
that  money  from  hospital  budgets. 

Dr  Chris  Price,  chief  executive, 
Norwich  City  Primary  Care  Group, 
said  the  traditional  way  in  which  GP 
services  were  administered  was  "going 
out  of  the  window".  CPs  would  have  a 
sum  of  money  to  look  after  a  popula- 
tion and  how  they  did  it  would  be  up 
to  them.  The  service  could  be  deliv- 
ered by  whichever  professionals 
would  be  best  for  the  community. 

"There  is  no  reason  why,  in  an  area 
where  there  isn't  a  decent,  accessible 
GP  service,  why  pharmacists  shouldn't 
run  a  personal  medical  services  pilot, 
employing  the  staff  they  needed." 

He  added  that,  although  pharma- 
cists missed  out  as  members  of  PCG 
boards,  there  was  still  a  chance  to 
become  involved  with  primary  care 
trusts.  He  questioned  the  importance 
of  being  on  boards,  as  there  were  other 
ways  of  influencing  PCGs  and  PCTs  by 
working  up  ideas  with  the  chief  exec- 
utives or  pharmacists  working  for 
PCGs. 

Increasingly,  the  development  of 
community  pharmacy  would  be  down 
to  PCGs  and  PCTs,  and  there  was  a 
possibility  that  PCTs  would  eventually 
take  over  the  regulation  of  pharmacy 
contracts. 


How  pharmacists  can  contribute  to  NHS 


Leading  members  of  the  profession 
told  the  conference's  morning  session, 
attended  by  many  non-pharmacists 
including  community  health  council 
members  and  social  services  staff, 
what  contribution  pharmacists  could 
make  to  the  new  NHS. 

Both  Ann  Lewis,  the  Royal 
Pharmaceutical  Society's  secretary 
and  registrar,  and  John  D'Arcy,  director. 
National  Pharmaceutical  Association 
agreed  with  the  first  speaker  that  phar- 
macists had  to  get  together  more  to 


provide  local  services,  rather  than 
competing  in  isolation.  Mr  D'Arcy  said 
there  was  a  "desperate"  need  to  break 
down  barriers  caused  by  commercial 
paranoia. 

Ms  Lewis  thought  that  the  paradox 
of  business  and  professional  interests 
had  been  blown  up  more  than  was 
necessary,  as  there  could  be  benefits  to 
practising  in  a  partly  private,  business 
environment.  Future  challenges 
included  freeing  pharmacists'  time  for 
extended  role  activities,  offering  more 


incentives  to  review  and  improve 
medication  and  finding  the  funds  to 
continue  successful  pilots. 

Mr  D'Arcy  thought  it  likely  that 
pharmacists  would  eventually  be  able 
to  prescribe  non-prescription  medi- 
cines on  the  NHS.  Most  of  what  the 
profession  was  trying  to  achieve,  in 
terms  of  greater  involvement  in  pre- 
scribing and  medicines  management, 
was  dependent  on  electronic  links 
with  GP  surgeries  and  sharing  patient 
data  with  other  health  professionals. 


Ian  Gibson,  Labour  MP  for  Norwich 
North,  predicted  that  developments  in 
technology  would  revolutionise  dis- 
ease treatment  and  have  a  huge  impact 
on  healthcare.  Results  from  the  human 
genome  project  would  enable  every- 
one to  have  a  genetic  chip,  like  a  pass- 
port, predicting  what  diseases  they 
would  suffer  from  in  later  life. 

"Everyone  will  have  an  aberrant 
gene,  so  everyone  will  need  some  kind 
of  gene  therapy  to  modify  an  inherent 
process,"  he  predicted. 

Doctors  would  be  overloaded,  so 
pharmacists  would  become  involved  in 
counselling,  advising  people  on  the 
actions  they  could  take  to  minimise 
risks,  when  the  disease  was  likely  to 
appear  and  what  could  be  done  to  treat 
it.  Further  education  would  be  crucial 
to  prevent  health  professionals  being 
overtaken  by  the  technology,  he  added. 


John  D'Arcy:  pharmacists 
have  to  get  together  more 


RPSGB's  secretary  and 
registrar  Ann  Lewis 
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Out  &  Abou 


Churches  with  .stepped 
gable  roofs  and 
windmills  -  both  old 
and  new  -  mark  the 
skyline.  In  this  mainly 
agricultural  region  of 
southern  Fyn.life  is  calm  and  tranquil. 
Some  tourists  come  here  in  summer, 
drawn  by  the  attractive  scenery  and 
the  nearby  castle  at  Egeskov. 

Carsten  Hansen  has  run  the 
pharmacy  in  the  village  of  Vester 
Skerninge  for  16  years.  But  far  from 
living  a  life  of  tranquillity,  he  has  had 
to  keep  his  business  abreast  of 
constant  changes  and  keep  pace  with 
the  ever  tighter  regulation  imposed 
by  the  state. 

When  he  first  took  over  the 
business,  he  had  his  own  lab  to 
prepare  some  of  the  medicines  by 
hand.  He  recalls  with  a  smile  the 
tablet  machine  they  used  to  use  to 
make  painkillers/  This  disappeared 
between  the  wars  everywhere  else  in 
Europe,  he  says, "but  clung  on  here  in 
Denmark  much  later.  It  was  a  good 
idea".  But  this  eventually  disappeared 
in  Denmark  more  than  a  decade  ago. 

Mr  Hansen  explains  that  the  old 
pharmacy  system  dated  back  to  the 
early  17th  century  and  was  always  a 
royal  monopoly.  "In  a  way  it  still  is, 
though  the  royalty  are  not  involved 
any  more. There  are  a  restricted 
number  of  pharmacies  and  the  health 
authorities  fix  the  number. You  can't 
open  a  pharmacy  where  you  want  - 
though  there  is  some  debate  about 
this."  But  he  believes  the  system  is 
efficient  and  ensures  a  high  level  of 
education  and  service. 

The  pharmacy  owner  must  be 
accredited  by  the  state  -  until  five 
years  ago  he  or  she  was  accredited  by 
the  queen,  as  I  was."  More  and  more 
women  are  joining  the  profession  and 
about  half  the  pharmacy  owners  are 
now  women. The  pharmacist  must  be 
present  at  all  times  when  the  business 
is  open  (give  or  take  a  ten-minute 
break). 

Mr  Hansen's  is  one  of  the  smallest 
of  Denmark's  300  or  so  pharmacies, 
serving  a  population  of  just  8,000. 
Some  pharmacies  serve  an  area  with 
up  to  30. 000  inhabitants,  though 
18.01)0  is  the  average.  However, 
Hansen's  customers  are  spread  over 
an  area  of  100  knr. 

To  serve  them  he  has  four  sub- 
sin  ips  in  other  villages,  based  in  small 
food  shops.  Customers  can  hand  in 
their  prescriptions  there,  which  are 
collected  daily  and  fulfilled  the  next 
day. These  sub-shops  also  supply  a 
small  range  of  non-prescription 
medicines. 

Denmark  s  system  is  highly 
regulated,  though  there  has  been 
some  liberalisation  in  recent  years 
over  the  level  of  staff  required. "You 
can't  make  more  money,  as  prices  are 


Amid  the  pretty  rolling  countryside  of  Fyn,  the  large 
island  in  the  centre  of  Denmark,  life  in  a  pharmacy  may 
appear  to  have  continued  unchanged  for  decades.  Not 
so.  Computers  will  soon  track  the  pharmacist's  eveiy 


move,  as  Felix  Corley  found  out 


Changing  times  in  Denmark 


fixed. The  gross  profit  is  fixed  over  a 
two-year  period  by  agreement  with 
the  pharmacy  board.  If  you  don't 
achieve  it,  money  is  reimbursed.  If 
you  exceed  it,  you  must  pa}'  the  extra 
back.To  keep  pharmacies  on  these 
financial  targets  there  are  constant 
adjustments  to  the  price  of 
medicines/  This  is  very  confusing  for 
the  customer,"  Hansen  says. 

Mr  Hansen's  pharmacy  is  based  in  a 
large  house  on  the  village's  main 
street  and  was  purpose-built  as  a 
pharmacy  over  a  hundred  years  ago. 
But  the  building  looks  modern  and  is 
bright  and  spacious  inside. 

Mr  I  lansen  has  preserved  many  of 
the  old  phials  and  notices  inside  a 
glass  case  by  the  door,  giving  waiting 
customers  a  chance  to  look  back  at 
the  pharmacy's  history. 

"My  predecessor  retired  on  her 
70th  birthday,"  Mr  Hansen  recalls, 
pointing  out  that  70  is  the 
compulsory  retirement  age. "In  the 
old  days  a  pharmacist  took  over  a 
business  just  before  they  were  50  and 
ran  it  for  20  years.  Now  people  tend 
to  get  them  earlier  and  retire  earlier. 

I  le  notes  that  there  is  a  shortage  of 
applicants  to  own  pharmacies. "Fewer 
and  fewer  pharmacy  graduates 
become  pharmacists."  Once  there 
were  30  applications  for  each 
pharmacy  that  came  on  the  market. 
"Today  in  some  places  you  are  lucky  if 
there  are  any." 

The  gap  has  been  filled  in  a  few 
places  by  foreigners  coming  in,  who 
are  able  to  work  in  Denmark  if  they 
have  European  Union  qualifications 
One  pharmacist  moved  from  Britain 


and  took  over  a  pharmacy  in  Jutland  - 
and  had  no  problems.  He  tried  to  start 
a  mail  order  business,  but  this  tailed. 
The  system  is  too  solid  and  you  can't 
fight  it. 

Pharmacists  have  to  study  for  five 
years,  including  a  three-month 
practice  period  (often  in  the 
pharmaceutical  industry). There  is  just 
one  college  in  the  whole  country:  a 
university  level  school  in  Copenhagen 
that  produces  some  200  graduates  a 
year.  "This  makes  it  a  very  closed 
world. This  is  both  pleasant  and 
unpleasant,"  Mr  Hansen  notes  wryly. 

However,  of  the  graduates  many  go 
into  industry. "Denmark  has  quite  a 
big  industry  and  pharmaceuticals 
represent  the  country's  third  biggest 
export  earner,  after  agriculture  and 
windmills." 

Pharmacy  technicians  have  their 
own  school  at  Hillerod.  20  miles 
north  of  Copenhagen,  which  is  run  by 
their  union.  Education  lasts  three 
years  and  is  made  up  of  three  or  four 


study  periods  of  six  weeks  each. "Each 
year  technicians  have  the  right  to  a 
new  course,  on  subjects  such  as  new 
medicines  or  dealing  with  customers." 

Mr  Hansen  has  some  help  in 
managing  the  business  from  his  wife 
Jette.  who  used  to  work  as  a  teacher, 
and  has  four  other  staff,  a  part-time- 
pharmacist,  technicians  and  an  odd- 
job  man  who  collects  and  delivers  the 
prescriptions  to  the  sub-shops. 

Opening  hours  are  regulated.  9am 
to  5.30pm  on  weekdays  and  9am  to 
12  noon  on  Saturday  s. There  is  a  fixed 
group  of  pharmacies  that  open  late. 
"In  the  city  of  Odense  for  example- 
there  is  one  that  opens  around  the 
clock,  while  in  Svendborg.  the  nearest 
large  town,  a  pharmacy  can  always  be 
opened  if  it  is  needed."  Hansen  is  not 
required  to  open  out  of  hours. 

Mr  Hansen's  one  gripe  is  over  the 
new  computer  system. "Everything 
has  become  electronic. You  can't  do 
any  thing  by  hand  now  and  the  system 
is  getting  worse. We  just  got 
connected  to  a  new  system  that  sends 
all  the  information  immediately  to  the 
health  board.We  need  new  hardware 
to  run  the  system  and  we  are  a  bit 
scared  of  it." 

All  the  pharmacists  fear  that  with 
one  link  to  one  national  database, 
keeping  records  for  the  entire 
country  and  giving  the  prices  to  be 
charged  for  medicines,  any 
breakdown  will  bring  the  system  to  a 
grinding  halt. 

Denmark  is  already  well  wired  and 
prescriptions  sent  in  by  e-mail  are 
part  of  normal  routine,  hut  such  tight 
central  control  over  every  packet  of 
medicine  may  be  going  a  little  too  far. 


Carsten  Hansen  behind  the  counter  of  his  village  pharmacy 


■8  Chemist  &  Druggist  23  OCTOBER  1 999 


Service  is  key  to  any  customer  relationship.  It  is  identified  as  one  of  UniChem's 
core  values.  Considerable  investment  in  technology  and  infrastructure  including  an 
expanding  delivery  fleet  will  ensure  we  continue  to  exceed  your  expectations.  Your 
Single  Point  of  Contact  will  provide  you  with  a  personal  link  to  all  of  the  services  that 
UniChem  provides  and  ensures  you  are  never  without  the  expertise  you  may  require. 
In  short  we  will  cover  every  angle  to  give  you  the  dedicated  service  you  deserve. 

SERVICE 

UniChem  Ltd  ,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  0181  391  2323. 
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Delivering  Healthcare 


ADVERTISEMENT  FEATURE 


Clinical  update 

Cold  Sore  Management 

Recurrent  facial  Cold  Sore  Blisters  can  make  life  miserable  for 
the  UK's  12  million'  sufferers. 


Not  only  are  they 
highly  contagious 
and  painful  -  their 
unsightly  appearance  can 
be  extremely  embarassing 
and  distressing.  When  an 
attack  strikes,  sufferers 
want  to  get  rid  of  their 
cold  sore  fast.  You  can 
confidently  recommend 
Zovirax  Cold  Sore  Cream, 
as  research  shows  that 
nothing  works  faster  at 
Blister  or  Tingle  to  treat  all 
stages  of  a  cold  sore. 

Pharmacists  -  the  Cold 
Sore  Sufferer's  Friend 

Getting  rid  of  a  cold  sore  quickly 
is  of  prime  importance  to  the 
majority  of  sufferers,  so  self 
medication  with  an  OTC 
treatment  is  the  natural  course 
of  action.  Pharmacy  staff  are 
ideally  placed  not  only  to 
assess  a  sufferer  and 
recommend  a  pharmacy 
treatment  immediately,  but  also 
to  provide  practical  advice  on 
managing  the  condition. 
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Blister  v.  Tingle 

-  The  Latest  Thinking 


As  many  as  40%  of  sufferers 
have  no  warning  of  a  blister 
outbreak  until  it  happens" 
i.e.  they  do  not  experience  the 
tingle  that  warns  that  a  coid  sore 
is  on  the  way. 


Zovirax  is  clinically  proven 
to  treat  the  blister  as  well 
as  the  tingle. 

In  clinical  trials  where  up  to  80% 
of  sufferers  began  Zovirax 
treatment  later  than  the  tingle 
phase,  Zovirax  brought  clinical 
benefit  to  all  symptomatic  phases 
of  cold  sore  development, 
including  the  blister  phase"™. 


Why  Recommend  Zovirax? 


Research  now  shows  there  is 
no  faster,  effective  treatment 
than  Zovirax  Cold  Sore  Cream 
at  the  blister  or  at  the  tingle'"'vv. 

Cold  sore  sufferers  want  a 
treatment  that  gets  rid  of  cold 
sores  fast.  The  normal 
duration  of  an  untreated  cold 
sore  is  6  to  1 2  days™.  Clinical 
trials  have  shown  that 
application  of  Zovirax  may 
reduce  the  total  healing  time 
of  cold  sores  by  up  to  a  third, 
and  by  this,  shorten  the 
duration  of  associated 
symptoms,  such  as  pain1"". 

What's  more,  if  sufferers  begin 
treatment  early  enough  they 
may  be  able  to  avoid  the 
'dreaded  blister'  altogether. 
Clinical  trials  with  Zovirax  Cold 
Sore  Cream  demonstrate  that 
if  applied  4  to  24  hours  after 
the  first  signs  of  a  cold  sore,  it 
can  promote  rapid  healing  and 
may  avoid  the  appearance  of  a 
visible  cold  sore1"". 


The  Cold  Sore  Lifecycle  and  Zovirax  Action 


PHYSICAL  STAGES  OF  A 
COLD  SORE  OUTBREAK 

HOW  DOES  THE  CUSTOMER 
EXPRESS  THESE? 

SYMPTOMS 

UNDERLYING  PHYSIOLOGY 

ZOVIRAX  COLD  SORE 
CREAM  TREATMENT 

Stage  1:  The  prodrome 

First  stage  of  a  cold  sore  and  the 
most  difficult  to  evaluate  (lasts 
approx.  6  hours) 

The  Tingle:  Invisible  stage  of  a 
cold  sore.  ...but  40%  of  sufferers 
don 't  get  this  early  warning! 

Tingling,  itching  or  burning 
sensation  underneath  the  skin, 
which  immediately  precedes 
visible  signs 

The  herpes  simplex  cold  sore 
virus  has  been  activated.  Trigger 
factors  include  colds/flu,  stress, 
and  UV  light 

✓ 

Stage  2:  The  macule 

First  visible  stage  of  a  cold  sore. 
Lasts  up  to  24  hours 

Little  patches  of  redness,  which 
can  be  painful 

The  start  of  a  blister:  painful  and 
red,  sometimes  slightly  raised  - 
but  not  actively  swollen 

Caused  by  underlying  cell 
destruction  and  the  body's 
immune  response 

✓ 

Stage  3:  The  papule 

Lasts  1  to  2  days 

Small,  raised  red  lumps  which 
may  feel  'warm' 

Areas  of  redness  which  dictate 
the  size  and  shape  of  the 
oncoming  cold  sore  blister 

The  virus  is  still  rapidly 
multiplying 

✓ 

Stage  4:  The  vesicle 

Can  last  for  several  days 

The  'dreaded  blister':  painful  and 
emotionally  distressing  cold  sore 
outbreak 

The  blister  either  contains  or 
oozes  fluid.  It  can  resemble  a 
'collapsed  sack'  or  a  flap  of  skin 
(if  it  has  already  burst) 

This  greyish  or  translucent  fluid 
contains  viral  particles  -  it  is 
highly  infectious 

✓ 

Stage  5:  Ulcerated  Crust 

Can  last  for  several  days 

The  scab  or  crust  signals  that  the 
end  of  the  cold  sore  is  in  sight.  It 
may  become  itchy  but  is  not 
contagious 

When  the  soft  crust  dries,  a 
hard,  brittle  crust  remains  which 
will  fall  off.  Repeated  oubreaks 
may  cause  scarring  due  to 
secondary  bacterial  infection 

The  hard  crust  is  a  protective 
covering  for  the  new  skin  that  is 
maturing  under  the  ulcer  site 

✓ 

Zovirax  Cold  Sore  Cream  will 
offer  a  beneficial  moisturising 
effect  only  at  this  stage 

✓  Advise  your  customers  to  start  applying  Zovirax  Cold  Sore  Cream.  The  earlier  they  start  the  better.  Zovirax  can  reduce  healing  time  by  days. 
If  they're  lucky  they  could  avoid  a  blister  altogether. 


Zovirax  Efficacy 
-  The  Science 


Zovirax  is  formulated  with 
aciclovir,  a  known  effective 
antiviral  ingredient  which  is 
proven  to  help  speed  healing 
at  both  the  blister  and  tingle1 . 
Aciclovir  is  a  synthetic  purine 
nucleoside  analogue  with 
potency  against  both  Herpes 
Simplex  Virus  1  (HSV1)  and 
Herpes  Simplex  Virus  2  (HSV2)  . 
However,  not  all  aciclovirs 
are  the  same.  Only  Zovirax 
has  a  unique  patented 
absorption  accelerator  formula, 
presenting  aciclovir  in  a 
modified  aqueous  cream  base. 
This  enables  the  active 
compound  to  penetrate  the 
stratum  corneum,  and  explains 
why  Zovirax  is  effective  against 
the  herpes  simplex  virus  within 
the  dermis™.  Without  a  special 
cream  base,  viral  multiplication 
cannot  be  stopped,  as  aciclovir 
alone  cannot  penetrate  the 
skin.  In  contrast,  other  topical 
products  may  not  have  optimal 
penetrating  capability. 
At  a  molecular  level,  the 
mode  of  action  of  Zovirax  Cold 
Sore  Cream  is  as  follows: 
Zovirax  is  biochemically 
inactive  until  it  makes  contact 
with  enzymes  unique  to  the 
herpes  virus"".  Zovirax  has  no 
effect  on  normal  cell 
processes,  and  its  mode  of 
action  relates  only  to  cells 
infected  by  the  herpes  virus'. 
Zovirax  prevents  virus 
replication  via  a  herpes-specific 
metabolite  that  stops  viral  DNA 
synthesis'"™'1". 


New  Improved  Zovirax  Cold 
Sore  Cream 


The  Zovirax  formulation  has 
now  been  upgraded  to  contain 
dimeticone  which  acts  as  a 
'glidant'.  New,  improved 
Zovirax  rubs  in  faster  and  also 
turns  clear  on  the  lips  fast, 
enhancing  cosmetic 
acceptability  for  sufferers'. 


Consultation  Pointers 


Cold  sore  trigger  factors  include: 

•  Stress 

•  Cold/Flu/Deflated  Immune 
System 

•  Exposure  to  cold  weather 
conditions 

•  UV  Light 

•  Menstruation 

•  Local  Trauma  e.g.  Dental 
Treatment 

Cold  Sore  Alert  -  Millennium 
Celebrations  offer  the  ideal 
conditions  for  cold  sore 
attacks  with  a  compound  of 
key  trigger  factors  at  work 
-  so  stock  up  now! 


Sound  Advice  for  Sufferers 

•  Keep  Zovirax  to  hand  so  you 
can  begin  treatment  at  first 
sign  of  a  cold  sore 

•  Apply  treatment  liberally  to 
cold  sore  and  surrounding 
skin.  Keep  up  treatment  five 
times  daily  for  five  days  for 
best  results 

•  Avoid  touching  your  cold  sore 
unnecessarily  -  this  can 
spread  the  virus  or  further 
inflame  the  blister 

•  Be  especially  careful  to  wash 
hands  thoroughly  before 
handling  contact  lenses/ 
touching  the  eyes 

•  Avoid  kissing  until  cold  sore 
has  healed 

•  If  attacks  are  more  frequent  or 
troublesome  it  may  be  helpful 
to  avoid  one  or  more  of  these 
foods:  spicy/salty  foods, 
coffee,  dairy  products,  fatty 
foods  and  crisps,  monosodium 


facial  cold  sore  symptoms 
(eg.  Herpes  labialis)  will  almost 
definitely  be  experiencing  HSV1 
viral  replication  and  should  be 
recommended  a  topical  antiviral 
as  a  first  line  treatment. 


Business  Sense 


Zovirax  Cold  Sore  Cream  is  the 

No.  1  cold  sore  recommendation 

for  pharmacists": 

•  Zovirax  tube  and  pump 
are  the  highest  cash 
generating  brands  in  the 
category"". 

Proof:  Zovirax  tube  =  £53.28, 
Zovirax  pump  =  £13.17  in 
comparison  to  the  'over  the 
counter'  cold  sore  treatments' 
competitive  set,  which 
comprises  other  'P'  brand 
aciclovir-containing 
products  and  'GSL'  palliatives 
(moisturisers). 


glutamate,  sodium  nitrite, 
beer/sherry/spirits,  yeast, 
artificial  sweeteners,  cola 
soft  drinks 

Myth  -  The  Genital  Herpes  Link 

You  may  find  customers 
concerned  or  confused  on  this 
point!  According  to  Dr  Mike 
Lewis,  Reader  in  Oral  Medicine  at 
the  University  of  Wales  College  of 
Medicine,  cold  sores  are  caused 
by  the  HSV1  virus  whilst  genital 
herpes  is  caused  by  HSV2  virus. 
Whilst  cross-transmission  of 
viruses  during  oral  sex  cannot  be 
ruled  out,  this  is  rare.  However,  it 
is  advisable  that  the  sufferer 
avoids  any  oro-genital  contact 
when  a  cold  sore  is  present. 

Facf  -  herpes  labialis 

Herpes  labialis  is  the  clinical 
term  for  cold  sores  on  the  lip. 
Herpes  Simplex  1  (HSV1)  is 
the  virus  which  causes  this 
condition,  both  on  the  lips 
and  elsewhere  on  the  face. 
A  customer  exhibiting  classic 


•  What's  more,  Zovirax  tube 
and  pump  have  the  highest 
cash  margin  for  the 
pharmacist  in  the  category  ". 

•  Zovirax  is  a  pharmacy-only 
product. 

•  Zovirax  has  exciting  new 
POS  material  for  the  winter 

1 999/2000  season.  For  details 
ask  your  Pharma  Business 
Manager  or  call  the  Pharma 
Hotline  on:  01202  314  824. 

Category  Captain 

•  Only  Zovirax  advertises 

on  TV,  driving  more  customers 
into  pharmacy.  Look  out  for 
the  new  heavyweight  TV  ad 
campaign  from  1 8th  October 
with  the  distinctive  'helmet' 
ad,  plus  press  adverts  in 
consumer  magazines. 

•  Zovirax  is  an  expert  in  cold 
sore  management  and 
through  ongoing  research 
understands  the  pyschological 
impact  on  sufferers  and  their 
treatment  preferences. 


Additional  Help 

The  Cold  Sore  Information  Bureau 
is  a  service  for  sufferers  and 
pharmacy  staff,  providing  free 
advice  and  information  on 
effective  cold  sore  management. 
For  further  information  (including 
lifestyle  advice  on  Stress 
Management),  or  a  copy  of  the 
A-Z  Guide  to  Cold  Sores,  call  the 
helpline  on  0845  603  0052  or 
write  to:  Cold  Sore  Information 
Bureau,  35  Red  Lion  Square, 
London  WC1R  4SG. 

PRESENTATION:  5%  w/w  aciclovir  in 
water  miscible  cream  base  Uses  Cold  Sore 
treatment  Dosage  and  administration  Apply 
5  times  a  day  for  5  days  It  is  important  to 
start  treatment  as  early  as  possible  after  the 
start  of  an  infection,  ideally  during  the  tingle 
phase  It  healing  has  not  occurred,  treatment 
may  be  continued  for  up  to  an  additional  5 
days  Contra-indications,  Warnings,  etc: 
Zovirax  Cold  Sore  Cream  is  contra-indicated 
in  patients  known  to  be  hypersensitive  to 
aciclovir  or  propylene  glycol  Precautions 
Zovirax  Cold  Sore  Cream  should  only  be  used 
on  cold  sores  on  the  lips  and  face.  Do  not 
apply  inside  the  mouth  or  in  the  eye  Do  not 
use  tor  herpes  infections  of  the  eye  or  the 
genital  area  Do  not  use  if  the  patient  is 
under  the  care  of  a  doctor  because  of  a  weak 
immune  system  Side  and  adverse  effects 
Transient  burning  or  stinging  may  follow 
application  Mild  drying  or  flaking  of  the  skin 
has  occurred  in  about  5%  of  patients 
Erythema,  itching  and  contact  dermatitis  have 
been  reported  rarely  following  application 
Retail  Selling  Price  2g  tube  •  £4  67  (exc  VAT), 
2g  pump  -  £5  10  (exc  VAT)  Product  Licence 
Number.  PL  0003/0304  Licence  Holder  The 
Wellcome  Foundation  Limited,  Greenford, 
Middlesex  UB6  ONN  Legal  category  P 
Further  information  available  on  request 
from:  Customer  Services,  Glaxo  Wellcome  UK 
Limited,  Stockley  Park  West,  Uxbndge, 
Middlesex,  UB11  1BT  Date  of  preparation 
May  1999  ZOVIRAX  is  a  trademark  of  Glaxo- 
Wellcome  PLC 

ZOVIRAX  aciclovir 
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Up  in  smoke 


Nearly  all  smokers  agreed  that  a 
smoking  cessation  service  offered  by 
Essex  pharmacist  Tariq  Mahmood 
was  good  value  for  money,  as  he 
explains  in  this  article 


Smoking 

CGSSiltiOfi 


At  the  end  of  last  year  I 
carried  out  a  study  to  see 
hi  >w  effective  the 
Pharmacists'Action  on 
Smoking  service  would 
be  in  ni\  pharmacy. We 
offered  counselling,  support  and 
monitoring  to  smokers  who  wished  to 
stop, 

We  promoted  the  study  to  local 
newspapers  with  press  releases  and 
by  advertising  in  the  Yellow  Pages  and 
on  a  bag  leaflet.  We  ran  a 'National  No 
Smoking  Day' charity  quiz  in  the 
pharmacy  and  set  the  local  junior 
school  a  project  for  that  day.  Further 
support  came  from  other  health 
professionals  in  Barking  and  Havering 
Health  Authority  -  (iPs.  dentists  and 
nurses  -  who  referred  patients  to  us. 

The  intervention  group  (35 
subjects)  paid  a  fee  of  £.20  each  and 
enrolled  on  the  PAS  programme.  I 
counselled  them  initially  for  one  hour 
and  they  could  follow  this  with  up  to 
eight  more  counselling  sessions 
during  the  six  month  study. 

The  control  group  (44  subjects) 
were  given  the  ad  hoc  advice  that 
might  be  expected  in  any  pharmacy 
and  were  not  monitored  or  supported. 

MIM  Pharmacy  is  an  independent 
in  a  fairly  affluent  residential  area  on  a 
radial  road  to  Romford  town  centre. 
None  of  the  participants  were 
unemployed,  although  this  section  of 
society  may  need  the  service  most 
( and  might  have  been  deterred  by  the 
fee). Women  outnumbered  men 

The  groups  were  not  randomised, 
because  this  would  have  meant  those 
wishing  to  pay  for  the  PAS  scheme 
would  have  had  to  form  both  a 
control  and  an  intervention  group, 
denying  support  to  half  the  subjects. 

Abstinence  from  smoking  was 
confirmed  by  expired  carbon 
monoxide  and  urinary  cotinine  levels. 
We  were  strict  in  defining  abstinence 
as  not  having  a  cigarette,  or  even  one 
puff,  during  the  period  in  question. 

Those  taking  part  in  the  study  filled 
in  a  questionnaire  afterwards,  asking 
for  their  reactions  to  PAS. 

More  success  on  PAS 

After  six  months,  six  (17  per  cent)  of 
the  intervention  group  had  abstained 
and  none  of  the  control  group  had 
been  able  to  give  up  smoking 
completely. Two  subjects  in  the 
intervention  group  relapsed  just 
before  the  six  month  stage. 

Pour  subjects  in  the  control  said 
they  had  been  abstinent  for  six 
months,  but  two  failed  to  provide 
urine  samples  and  carbon  monoxide 
readings  so  were  assumed  to  have 
relapsed. 

Sewn  (20  percent)  of  the  PAS 
group  relapsed  on  the  first  day  of  the 
quit  attempt,  ten  had  relapsed  before 
the  end  of  the  first  week,  and  nearly  a 


half  relapsed  in  the  first  month. Two- 
thirds  relapsed  after  three  months. 

Most  smokers  relapse  early  in  their 
attempt  to  quit,  so  support  in  these 
initial  stages  is  important. All  but  one 
of  the  PAS  group  were  counselled  a 
second  time  within  three  days  of  the 
first  contact  and  the  remaining 
person  within  seven  days.  Several 
subjects  reported  they  had  abstained 
for  several  months,  but  a  traumatic 
event  upset  their  motivation  and  they 
started  smoking  again. 

Lack  of  willpower  and  stress  were 
cited  as  the  most  common  reasons  for 
relapse.  Smoking  becomes  a  coping 
mechanism  so  smokers  need  to  be 
offered  alternative  ways  of  dealing 
with  their  problems. 

Five  said  that  living  with  a  partner 
who  smoked  had  contributed  to  their 
relapsing,  but  in  most  cases  friends 
and  family  were  supportive. 

Most  of  those  who  gave  up 
successfully  had  made  regular  contact 
with  the  pharmacy;  three  had  made- 
six  counselling  visits  and  one  made- 
seven. Those  who  relapsed  were 
invited  back  into  the  scheme;  two 
returned  but  relapsed  again. 

Two-thirds  of  the  PAS  group  used 
NRTmost  commonly  the  inhaler  that 
had  just  been  launched  amid  much 


media  publicity.  Several  (37  per  cent) 
had  tried  NRT  before,  most  commonly 
the  patch,  and  one-fifth  had  used 
alternative  remedies. 

Those  opting  to  avoid  NRT  did  so 
either  because  they  felt  confident 
they  could  do  without  or  because  it 
was  contra-indicated.There  is, 
however,  a  case  for  funding 
pharmacists  to  support  smokers  who 
are  at  high  risk  of  coronary  heart 
disease  (eg  after  myocardial 
infarction)  or  pregnant  women, 
although  these  are  contra-indications 
for  non-prescription  use  of  NRT. 

In  the  control  group  only  one-third 
used  NRT;  most  preferred  the  inhaler. 

Compliance  was  far  from  perfect. 
Some  smokers  did  not  use  a 
sufficiently  high  dose  to  relieve 
their  craving  -  others  were  deterred 
by  the  cost. 

The  main  reason  for  wanting  to 
quit  was  concern  about  health  (39 
per  cent  in  the  PAS  group),  followed 
by  finance  (27  per  cent)  and  quality 
of  life  (14  per  cent).  Fertility  was  the 
fourth  most  common  reason  among 
couples  planning  to  be  married  and 
have  children.  Just  over  one-third  had 
children  living  with  them,  which  can 
increase  motivation  to  quit. The 
media,  rather  than  doctors  or  family, 


seemed  to  have  the  greatest  influence 
in  persuading  them  to  stop. 

On  average,  the  participants  had 
smoked  for  26  years. The  average  age 
at  which  they  started  smoking  was 
16,  which  means  that  the  stop- 
smoking  message  has  to  be  delivered 
more  effectively  in  primary  schools.  It 
would  be  a  good  investment  for 
health  authorities  to  fund  pharmacists 
to  target  local  schools. 

The  PAS  group's  dependence  levels 
were  measured  by  the  Fagerstrom 
Tolerance  Questionnaire,  and  the 
average  score  was  5.03  on  a  scale  of 
zero  to  ten  (severe). 

Reactions 

The  questionnaires  revealed  several 
points  that  are  listed  below. 

•  Strong  support  for  a  pharmacy- 
based  stop-smoking  service. All  agreed 
that  the  pharmacy  is  a  suitable  source 
of  advice,  counselling  and  support  for 
smokers  wanting  to  quit.  Smokers 
found  it  helpful  to  use  the  same 
pharmacy  each  time  for  advice. 

•  Deregulation  of  NRT  to  GSL 
would  mean  that  this  professional 
support  would  be  lacking. 

•  All  but  one  of  the  respondents 
agreed  that  the  £20  fee  was  good 
value  for  money.  Several  commented 
that  it  could  be £40, implying  that  it 
was  better  value  than  other 
professionals'  fees,  such  as 
acupuncturists' and  homoeopaths'. 

•  Most  smokers  felt  they  needed 
more  choices  of  help  and  support  to 
enable  them  to  kick  the  habit;  also, 
the  NHS  should  accept  that  nicotine 
addiction  is  a  medical  problem. 

•  Over  three-quarters  thought  NRT 
should  be  available  on  the  NHS. 

Conclusion 

The  PAS  model,  used  in  a  community 
pharmacy,  produces  significantly 
higher  abstinence  rates  in  smokers 
compared  with  unstructured  advice. 

There  are,  however,  problems  for 
community  pharmacists  in  offering 
the  service,  such  as  time 
commitments,  business  pressures  and 
a  lack  of  financial  incentives. 

The  20-a-day  smoker  spends  over 
£20  a  week  on  cigarettes.  More 
smokers  might  come  forward  if  the 
HA  removed  the  fee  obstacle  by 
paying  pharmacists  for  counselling. 
Alternatively,  the  counselling  fee- 
could  be  paid  by  NRT  manufacturers. 

To  implement  a  professionally-run 
smoking  service  that  reaches  all 
sections  of  the  community,  there  must 
be  proper  funding  and  training  for 
pharmacists. 

The  study  was  done  as  part  of  my  MSc 
thesis  at  The  Queen's  University  of 
Belfast.  I  would  like  to  thank  my  super- 
visor, Dr  Terry  Maguire,  for  his  advice. 
Since  the  study,  I  charge  a  fee  of 
£30.  Numbers  have  reduced,  but  I 
am  still  noting  successful  cessation. 
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Spots  can 
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When  next  you  are  asked  to  recommend  an  acne 


treatment  think  of  PanOxyl  Aquagel  and  consider 


why  more  prescriptions  are  written  for  PanOxyl 


any  other  benzoyl  peroxide.1  Unlike  most 


t  treatments,  PanOxyl  Aquagel  is  water 


nd  is  even  suitable  for  sensitive  skin 


nQxyi 

benzoyl  peroxide  • 


STIEFEL 

h  in  Dermatology 


Mild  to  moderate  treatment  for  mild  to  moderate  acne 


Last  week's  Conference  in  Penang,  Malaysia  provided  a 
platform  for  Numark  to  unveil  its  plans  for  the  launch  of 
internet  ordering,  a  web  site  and  a  members'  intranet,  as 
well  as  a  number  of  other  initiatives 

Numark  makes  plans  to 
venture  into  cyberspace 


Time  to  get  behind  the 
brand,  says  Norr  is 


Numark  is  in  good  shape,  but  there 
are  everyday  issues  that  must  be 
addressed,  managing  director  Terr)' 
Norris  told  the  convention  in 
Malaysia  last  week. 

But  he  also  warned  that  steady 
progress  is  nowhere  near  enough  in 
the  current  business  environment. 
"There  is  a  dust  cloud  brewing  -  in 
that  cloud  are  new  competitors, 
new  challenges,  and  existing 
challenges,  which  are  increasing 
their  pace  of  activity." 

It  is  necessary  to  listen  more  to 
the  customer  and  less  to  the 
competition,  he  said,  adding: "Frankly 
we  are  running  out  of  time  to  have 
to  convince  almost  everyone  of 
every  point  and  initiative.The  time  is 
now,  more  than  ever  before,  to  let  go 
of  the  old  perceptions." 

Numark  membership  stands  at 
1,320  and  "pharmacists  are 
beginning  to  realise  that  it  is  their 
company  exclusively",  he  said. 
Numark  is  not  a  buying  group,  but  a 
focused  retail  pharmacy  group  that 
provides  a  range  of  total  business 
services. 

There  is  an  increase  in  the 
appreciation  by  shareholders  that 
they  own  the  brand.  Brands  are 
valuable  -  they  can  be  worth 
billions.The  Numark  brand  is 
increasing  in  value,  and  if 
shareholders  support  central 
office  proposals,  it  will  grow 
stronger,  said  Mr  Norris. 

The  cost  of  £250,000  to 
restructure  the  company  has  been 
paid  off,  and  sales  have  increased 
steadily  over  the  past  four  years  to 
top  £13  million  in  1998.The  shares 
are  worth  slightly  more  than  par. 

Shortcomings  identified  at  central 
office  are  largely  a  result  of  rapid 
growth,  said  Mr  Norris.  Coupled 
with  a  "modest  fee  increase"  there 
has  been  a  "modest  increase  in 
personnel"  and  office  services. 

Looking  to  the  future,  the  impact 
on  British  retailing  of  the  arrival  of 
Wal-Mart  is  not  yet  clear,  he  said,  but 
predicted  it  would  be  felt  more  by 
the  major  multiples  "if  we  play  our 
local  community  cards  right". 


Numark  will  be  moving  into 
e-commerce  in  the  coming  months. 
Internet  ordering  with  local  delivery 
will  deliver  positive  benefits  for 
shareholders,  enhancing  customer 
relations  with  local  Numark 
pharmacists,  marketing  director  David 
Wood  said  last  week. 

A  Numark  web  site  for  customers 
to  shop,  linked  through  to  a 
members'  intranet,  should  be  up  in 
the  second  quarter  of  next  year,  he 
said, and  will  offer'  ranges  that 
pharmacists  might  not  normally 
stock". 

Numark  announced  the  launch  of 
its  intranet  network  at  its  convention 
in  Penang,  .Malaysia,  along  with  a 
number  of  other  initiatives  aimed  at 
allowing  its  members  to  "offer  a 
service  which  will  differentiate  them 
from  other  local  and  national 
providers". 

This  corporate  strategy  will  run 
parallel  to  its  intention  to  enforce 
standards  for  premises  on  member 
pharmacies  (see  C&D  last  week). 

Numark  has  adopted  a  number  of 
tactics  to  help  its  differentiation 
strategy.These  include: 

•  a  new  approach  to  alternative 
medicines.  Pharmacists  have  a 
problem  with  complementary 
medicines  because  of  the  lack  of 
licences  and  hard  evidence  of 
efficacy,  said  Mr  Wood.  "Our 
reluctance  to  embrace  alternative 
medicines  drives  it  into  the  health 
food  shops  ...  we  need  to  be  more 
open  minded."  The 'Your  health.your 
choice'  scheme  (see  p36)  aims  to 
address  this 

•  Numark  is  looking  at  three  areas 
where  professional  services  can  be 
linked  to  payment. A  screening 
service,  paid  for  by  patients,  has  been 
trialed.'  but  we  need  to  fine  tune  the 
commercial  side  before  moving  to  a 
nationwide  launch".  Compliance  and 
identification  programmes 

where  income  comes  from 
pharmaceutical  companies  will  be 
launched  shortly  "Serious 
attention"  is  being  given  to  securing 
new  monies  for  new  roles  from 


primary  care  groups  and  the 
development  of  group  protocols 
•  the  ethical  brand  equalisation 
arrangements  are  being  extended. 

Numark 's  consumer  research 
shows  that  many  people  have  health 
concerns  which  are  too  trivial  to 
bother  their  GP  with.  Rather,  they 
want  a  sympathetic  approach  that 
shows  interest  in  the  person,  not  just 
treatment.  Consumers  also  showed  a 
keen  interest  in,  but  a  lack  of 
understanding  of  complementary 
medicines. 

This  suggests,  said  David  Wood,  that 
local  pharmacies  should  encompass 
total  solutions  for  people's  everyday 
health  needs,  and  that  this  offer 
should  include  complementary 


Independents 

Strengths 

Convenient  location  -  close  to  surgery, 

home,  other  shops 
Advice  from  pharmacist,  particularly 

if  children  involved 
Friendly  service 
Sometimes  open  late 

Multiples 

Strengths 

Cheaper  prices 
Clean/clinical  setting 
Three  for  two  offers 
Range 


products  and  services  alongside  the 
traditional  allopathic  offer.A  change 
in  approach  and  style,  with  a  person 
not  a  drug  orientation,  is  also  called 
for. 

Accessibility  is  also  an  issue,  which 
means  not  only  being  local  and  open 
when  needed,  but  contactable  by 
phone  and  perhaps  e-mail  or  private 
consultation  on  the  internet. 

"It's  one  of  the  reasons  NHS  Direct 
was  launched  alongside  walk-in 
health  centres.  It  is  a  shame 
that  the  Government  did  not 
recognise  the  12,500  walk-in  health 
centres  that  it  already  has  in  the 
shape  of  pharmacy.  We  need  to 
position  ourselves  to  fulfil  this  need." 
said  Mr  Wood. 


Weaknesses 

More  expensive  than  multiples 
Limited  range 

Can  look  shabby  and  cluttered 
Difficult  to  find  things 
Very  few  offers 


Weaknesses 

Do  not  have  opportunity  to 
speak  to  pharmacist 

Assistants  do  not  have  time 
for  customers 

Limited  opening  hours 


The  shopping  experience  - 
multiple  vs  independent 

Consumers  say  that  a  visit  to  an  independent  pharmacy  is  generally  planned 
for  advice  or  a  prescription.  Visits  to  multiples  are  generally  unplanned  and 
spontaneous  for  browsing  purposes 
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Get  clustered  for  promotional  success 

Clustering  explained 


Consumer  segmentation  and 
clustering  are  two  terms  that  Numark 
members  will  be  hearing  about  in 
coming  weeks  as  the  company 
launches  a  marketing  initiative  in  the 
oral  care  category  that  should  allow 
pharmacies  to  provide  promotions 
tailored  for  their  customers. 
"Clustering  is  fundamentally 


Niiniark's  Andy  Carter 


different  to  the  promotional  packages 
that  have  been  offered  for  years. We 
are  now  talking  about  businesses 
applying  a  system  which  is  relevant 
both  nationally  and  down  to 
individual  pharmacies,"  said  marketing 
director  David  Wood. 

The  first  category  to  be  fully 
clustered'  is  oral  care  in  a  scheme 
developed  with  Colgate  Oral 
Pharmaceuticals.  Four  cluster  groups 
have  been  identified: 

•  family  households 

@  upper/middle  class  with  no 
children 

•  middle/lower  class  with  no 
children 

•  over  60s. 

As  part  of  the  package  the  Numark 
Oral  Care  Premier  Club  is  being 
created,  open  to  shareholders  who 
wish  to  support  the  initiative. 
Members  will  be  required  to 
implement  their  cluster  group 
planogram,  support  all  promotions, 


and  take  up  training  packages. 

In  return  they  will  be  entitled  to 
additional  discounts,  initially  in 
Colgate  medicinal  products.They  will 
be  offered  exclusive  promotions,  the 
first  being  on  Colgate's  Acti-brush 
batter\'  operated  toothbrush.  Local 
marketing  support  will  also  be 
available  to  point  consumers  to  their 
local  Numark  pharmacy. 

Club  members  will  also  benefit 
from  links  being  built  with  developed 
with  local  dental  surgeries.  Numark 's 
marketing  agency  has  identified 
surgery  catchment  areas  and  is 
working  out  where  they  overlap  with 
Numark  pharmacies.  Colgate's  dental 
sales  team  will  be  used  to  develop  a 
relationship  between  pharmacy  and 
surgery  to  encourage  mutual  referral. 
It  will  start  early  in  the  new  year. 

"Oral  care  has  been  chosen  as  the 
first  category  to  be  launched  because 
we  wish  to  position  the  category  at 
the  heart  of  healthcare  provision 


A  simple  catchment  area  is  produced 
around  each  pharmacy  and  a  geo- 
demographic  profile  built  for  each  one 
(the  information  is  bought  in  from  a 
specialist  marketing  agency).  Con- 
sumer profiles  are  built  up  looking  at 
their  demographics,  lifestyle  habits  and 
shopping  habits.  Three  or  four  distinct 
consumer  segments  are  identified, 
each  with  their  own  particular  needs 
and  wants.  These  are  known  as  cluster 
groups.  Each  pharmacy  is  then  allocat- 
ed a  particular  cluster  group  by  looking 
at  the  dominant  consumer  segment  in 
its  catchment  area.  Tailored  piano- 
grams  and  promotional  activity  are 
developed  for  each  cluster  group. 


within  Numark  pharmacies  rather 
than  as  a  toiletry  category,"  Numark  s 
trading  controller.Andrew  Carter,  told 
the  convention. 


Alternative  approach  with  'Your  health,  your  choice' 


Your  health,  your  choice'  is  a  new 
Numark  initiative  that  aims  to  offer 
consumers  a  "comprehensive,  well- 
merchandised  and  informed  choice" 
of  herbal,  homoeopathic  and 
aromatherapy  treatments  to 


complement  conventional  OK; 
options. 

A  wall-mounted  display, 
merchandised  by  ailments,  is  backed 
up  by  a  consumer  booklet  that 
includes  an  ailment  and  treatment 


guide.  Simple  icons  used  in  the 
booklet  arc  carried  through  onto 
point  of  sale  material  to  help  aid 
product  selection. The  same  materia 
will  also  be  featured  on  the 
conventional  OTC  fixture. 


Tailored  intranet  network  service  for  Numark  customers 


Numark  is  offering  members  a 
tailored  intranet  network,  with  e-mail 
and  access  to  the  wider  internet.The 
program  was  launched  last  week  at 
the  Numark  Convention. 

"Time  pressures  on  pharmacists 
have  prompted  us  to  look  at  ways  we 
can  give  support,  such  as  reducing 
the  effort  involved  in  keeping  up  with 


stocking  issues,  promotional 
calendars  or  the  processing  of  orders. 
Providing  a  private  two-way  network 
with  easily  modified  relevant 
information  will  help  shareholders 
manage  their  businesses  more 
effectively,"  said  Numark  marketing 
director  David  Wood. 
On  registering  for  the  package, 
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pharmacies  will  be  sent  a  single  CD 
holding  the  program,  the  pharmacy's 
allocated  user  name,  password  and  e- 
mail  address,  plus  instructions  on  how 
to  install  Numark  branded  versions  of 
Microsoft  's  Internet  Explorer  and 
Outlook,  and  how  to  log  on. 

Numarknet  is  integrated  with  the 
Mediphase  PMR  system,  but  versions 
can  be  supplied  to  all 
pharmacists  irrespective  of 
their  dispensary  system. 
Non-Mediphase  customers 
lose  the  benefits  of 
automatic  category  D 
updates  and  order 
placement. 

The  minimum 
specification  to  run  the 
program  is  a  Pentium  PC 
with  a  1-mBPS  modem. 
Users  will  be  charged  £10 
a  month.  All  access  to  the 
internet  will  be  through  a 
'firewall'  which  prevents 
unauthorised  access. The 
intranet  cannot  currently 
be  accessed  from  home  as 
well  as  the  shop. 


"Your  health, 
your  choice' is 
about  giving  the 
customer  an 
informed  choice. 
It  is  a  more 
holistic 
approach  to 
recommendation 
of  treatment," 
explained 
Numark'sAndy 
Carter.  He 
outlined  a 


FOB  VOUB  HEALTH  .  FUSE 


i.l  l( 


scenario  where  a  customer  walks  into  a 
pharmacy  complaining  of  back  pain. 

"You  might  normally  offer  them 
Nurofcn  or  Ibuleve  Gel.  But  with 
Your  health,  your  choice' you  could 
offer  the  option  of  Devil's  Claw 
tablets,  a  homoeopathic  remedy, 
recommend  an  aromatherapy 
massage  oil,  or  even  suggest  a  visit  to 
a  chiropractor,"  he  said. 

Numark  has  negotiated  with 
leading  manufacturers  -  Nelsons, 
Seven  Seas,  Potters,  G  R  Lane,  Peter 
Black  Healthier, Tisserand  and 
Lichtwer  Pharma  -  so  that  they  will 
provide  training  and  education  All 
shareholders  who  sign  up  for  the 
programme  will  have  to  partake  in 
this. 

The  complementary  medicines 
market  is  now  worth  around  £100 
million,  with  herbal  remedies  the 
biggest  sector.A  changing  consumer 
attitude  is  the  key  driver  in  market 
growth.  A  couple  of  Numark 
pharmacies  using  the 'Your  health, 
your  choice'  concept  have  seen  sales 
increases  of  over  30  per  cent. 
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Something  new  to 
really  take  to  heart 


Cardiovascular  health  is  a  number  one  priority  for  the  nation. 
Your  customers  know  that  regular  exercise  is  essential  and  so 
is  a  good  diet,  with  plenty  of  fish  oil  and  the  right  nutrients. 
Now  there's  something  else  which  may  he  able  to  help. 

Cardioace"  is  a  new,  advanced  formula  to  help  maintain  a  healthy 
heart  and  circulation.  It's  the  first  ever  supplement  to  combine 
essential  Omega-3  fatty  acids  EPA  and  DHA,  with  garlic  and  14 
important  antioxidants  and  trace  minerals.  Including  selenium, 
Betatene",  vitamins  B12,  E  and  folic  acid  which  has  received  much 
attention  in  connection  with  homocysteine  levels. 

Nothing  else  provides  all  these  'heart  maintaining'  ingredients. 


Cardioace"  -  together  we  can  keep  your 
**&?&&g?*9&£t      customer's  best  interest  at  heart. 


Cardioace 


nega-3  fish  oil, 

;  acid,  garlic,  vilamm  C.  E  8  B12. 


I 


capsules 

the  new  advance  in  cardio-nutrition 


Available  now  from  your  wholesaler.  Call  tree  on  0800  <»o0  ' )()(,()  or  visit  wuw.\  itahioti<  s.com 


o 

VITABIOTICS 

WHERE  NATURE  MEETS  SCIENCE 


f  Numark 
coiiferej 


IN  BRIEF 


Diagnostic  services  on  offer 
A  diagnostic  service  that  has  been 
tested  in  two  Numark  pharmacies  is  to 
be  offered  to  members  as  part  of  the 
Concept  Pharmacy  package  for  all 
pharmacies  who  refurbish  their  shop. 
The  service  offers  cholesterol  and  glu- 
cose testing,  blood  pressure  measure- 
ment, height  and  weight  measure- 
ments and  a  full  lifestyle  assessment. 
The  package  retails  at  £1 2.99. 

Numark  membership  grows 
Numark  claims  to  remain  the  fastest 
growing  independent  retail  group 
with  a  membership  increase  of  12 
per  cent  since  January  to  1,310 
shareholders.  It  also  says  its  share 
of  the  independent  market  has 
increased  to  14  per  cent,  and  the 
half  year  rebate  due  to  shareholders 
is  up  49  per  cent  at  £1 .7  million  (an 
average  of  £1 ,365  per  pharmacy). 

Processing  those  pictures 
New  PoS  material  for  the  Numark 
branded  D&P  service  run  by  Colorcare 
will  be  available  in  the  next  few 
months,  and  an  own-brand  APS  film 
will  be  introduced  early  next  year. 
Photoframes  are  also  now  available 
from  Colorcare.  The  service  is  used  by 
70  per  cent  of  shareholders  (for  legal 
reasons  it  is  not  available  in  Northern 
Ireland),  according  to  national 
account  manager  Richard  James. 

Merchandiser  offer  from  P&G 
Procter  &  Gamble  is  offering  Numark 
members  a  three  tier  shelf  merchan- 
diser for  those  who  want  to  build 
cosmetics  sales  without  a  high  initial 
investment  in  stock.  The  units  stock 
top  selling  lines  from  the  Max  Factor 
and  Oil  of  Olay  ranges  on  two  tiers, 
with  a  promotional  hot  spot  on  the 
third.  Load  up  cost  is  £472  and  £450 
respectively.  The  cosmetics  market  in 
the  UK  is  worth  £600m,  more  than 
shampoos  and  conditioners  com- 
bined. Independent  pharmacies  take 

1 0  per  cent  of  sales.  Max  Factor  has  a 
1 4  per  cent  share  worth  £85m,  and 

011  of  Olay  9  per  cent  worth  £55m. 


New  corporate  image 
design  for  Numark 


Numark  has  been  testing  a  new  fascia 
design  as  part  of  its  new  corporate 
plan  to  differentiate  its  members  from 
multiples  and  other  independents. 

The  fascia  does  not  use  the  words 
pharmacy'  or 'chemist',  instead  using 
the  term  pharmacist'  and  featuring 
the  owner's  name 

Its  consumer  research  has  shown 
that  independent  ownership  is  of 
little  relevance  to  consumers.  It  also 
showed  that  the  pharmacist  is  seen  as 


being  separate'  from  the  premises. 
"The  independent  pharmacist  scored 
highly,  and  istjur  key  strength,  but 
independent  pharmacy  premises  did 
not,"  said  marketing  director  David 
Wood. 

The  format  has  gone  down  well 
with  consumers,  he  adds.  "It  says  I'm 
not  a  multiple,  I'm  not  an 
independent,  I'm  your  local 
pharmacist  that  is  part  of  the  Numark 
group." 


Mediphase  and  Positive  Solutions  link 


Mediphase  has  been  made  Numark  s 
preferred  supplier  for  PMR  systems, 
and  Positive  Solutions  for  EPoS.And  in 
a  unique  development,  the  two 
systems  can  be  linked  to  give 
pharmacists  the  ability  to  cross 
reference  sales  of  OTC  medicines 
with  patient  records. 

Numark  has  negotiated  a  deal  with 
Positive  Solutions  that  offers  its  touch- 
screen Analyst  EPoS  system  for  the 
price  of  a  standard  till.  Single  tills  are 
priced  £3,900,  with  a  second  unit  at 
£2,600. 

Two  options  are  available  for 
linking  Analyst  and  Mediphase's 
Highway  system  via  a  network  cable. 
Interact' costs£900  (plus£30  per 
month  extra)  and  provides  a  counter 
alert  for  OTC  medicine  interactions, 
and  an  OTC/PMR  cross  reference  for 
any  customers  identified  by  a  PMR 


card. The  dispensary  system  can  also 
be  used  as  a  back  office  function  for 
the  EPoS  system. 

Interlink' costs  £2,300  (plus  £60 
per  month  extra)  and  additionally 
allows  the  EPoS  terminal  to  become 
an  extra  labeller,  and  the  dispensary 
system  to  become  an  emergency  EPoS 
terminal. 

The  system  includes  both  a 
magnetic  card  swipe  and  a  smart  card 
reader. This  allows  electronic  funds 
transfer  without  the  need  for  a 
separate  terminal. The  link  with  the 
intranet  allows  central  negotiation  of 
EFTPoS  transactions  and  the 
likelihood  of  significantly  reduced 
fees  in  the  future. 

The  smart  card  writer  can  also  be 
used  to  deliver  a  networked  loyalty 
card. A  trial  scheme  is  due  to  start  in 
spring  2000. 


Unichem  in  New 
Zealand  and  no 
relation ... 

I  nichem  in  New  Zealand  is  a  group 
of  pharmacies  that  started  as  a  buying 
group  and  is  now  a  corporate 
organisation  of  individually  owned 
businesses.  Chief  executive  Tim  Roper 
told  the  convention  that  it  had  been 
able  to  convince  its  members  that  the 
way  forward  was  to  embrace  the 
disciplines  and  benefits  of  branding. 

"We  have  understood  and  dealt  with 
the  difficulties  of  giving  up  the  liberty 
that  the  individual  owner  has.  But  we 
have  also  understood  that  the  brand 
demands  consistency,  conformity, 
national  coverage,  a  common  stock 
holding  and  quality  delivery,"  he  said. 

There  are  980  pharmacies  in  New 
Zealand.  Unichem's  subscription  fee, 
at  $20,000  a  year,  is  much  higher  than 
Numark's. 

An  external  upgrade  to  Unichem 
specifications  was  the  first  non- 
negotiable  standard  that  was  set. The 
group  was  prepared  to  lose  IS  per 
cent  of  its  members  in  enforcing  this. 
In  the  event  it  lost  two.  Other 
standards  since  introduced  include: 

•  common  corporate  wardrobe 

•  common  bags,  labels  and  name 
badges 

•  common  internal  signage 

•  recommended  floor  covering 

•  three  manuals  of  standard 
operating  procedures. 

The  group  uses  a  mystery  shopper 
audit  programme  to  ensure  standards 
are  being  maintained,  and  publishes  a 
top  100  list  of  pharmacies  in  order  of 
merit.  It  has  set  up  a  College  of 
Pharmacy  training  programme  and  a 
retail  staff  conference,  which  "allows 
us  to  build  the  culture  one  level  down 
from  the  manager/owner". 

Standards  have  given  Unichem 
members  a  definite  margin 
enhancement,  said  Mr  Roper. 
A  recent  market  survey  has  shown 
unprompted  awareness  for  the  brand 
is  60  per  cent  among  the  general 
population,  and  prompted' is  at  97  per 
cent. 


Pharmacist  prescribing  'will  happen' 


Pharmacist  prescribing  on  the  NHS 
will  happen  and  commissioning 
exercises  will  start  soon,  according  to 
NPA  board  member  Gaz  Clapinski. 

Pharmacist  representatives  at  Frank 
Dobson's  round  table  strategy  meeting 
were  asked  to  draw  up  two  lists  of 
medicines  which  might  be 
prescribable,  one  of  P  medicines  and 
the  other  of  POMs.Although  others 
around  the  table  were  unhappy  about 
P(  )Ms,  the  pharmacy  bodies  were 


happy  to  accept  the  first  list  because  it 
was  a  foot  in  the  door,  he  said. 

Medicines  management,  repeat 
dispensing  and  health  promotion  are 
other  issues  that  will  be  covered  in 
the  Department  of  Health's  pharmacy 
strategy  paper,  said  Mr  Clapinski. 

PSNC  has  developed  a  blueprint, 
which  is  going  to  be  rolled  out,  and 
PSNC  is  already  talking  about  funding. 
The  NPA  has  been  active  in  piloting 
repeat  dispensing. 


New  Zealand's  Unichem  group  has  grown  from  59  to  130  members  in  nine  years.  It 
has  adopted  three  trading  formats  to  cover  all  areas  of  the  retail  pharmacy  market: 
O  the  main  format,  with  1 14  stores,  caters  for  High-Street  locations  and  has  a 
focus  on  value  for  money  and  professional  service.  Average  store  turnover  is 
around  £700,000,  with  a  60:40  OTC  to  dispensing  split 

•  1 4  stores  operate  under  the  name  Unichem  Life,  and  cater  for  shopping 
malls  with  a  high  standard  of  presentation  and  an  emphasis  on  cosmetics  and 
fragrance.  Average  store  turnover  is  around  £1 .5  million 

•  just  launched  is  Dispensaryfirst,  which  is  aimed  at  the  medical  centre  type 
business,  with  a  clinical,  medicines  management  focus. 

In  August  Unichem  converted  from  co-operative  to  a  corporate  body,  and  in  the 
long  term  is  looking  for  a  listing  on  the  stock  market  "once  the  regulations  regard- 
ing the  ownership  of  pharmacies  are  changed  as  the  inevitably  will  be",  accord- 
ing to  chief  executive  officer  Tim  Roper. 
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BodyWATCH 
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ARE  LAUNCHING  A  NEW  RANGE  OE  HOME  SELE-TEST1NG  KITS 


TOTAL  CHOLESTEROL 
MID  HDL  CHOLESTEROL 


RELIABLE  TEST 


#  1 
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•  Osteoporosis  Risk  Assessment  Test  Kit*  •  TC/HDL  Cholesterol  Test  Kit  •  Urinary  Tract  Infection  Test  Kit 

•  Blood  Group  Test  Kit    •  Allergy  Test  Kit 

BodyWATCH™  KITS  OFFER  EASY  TO  USE, 

FAST  AND  ACCURATE  SELF-TESTING  FOR  THE  ABOVE. 

The  kits  are  based  on  state-of-the-art  technology  with 
comprehensive  advice  and  information  provided  in  each  pack. 
They  will  save  unnecessary  waiting  in  doctors  surgeries  and  will  retail  at  very  affordable  prices. 

THE  LAUNCH  IS  BEING  BACKED  BY  EXTENSIVE  CONSUMER  ADVERTISING. 


mm  nioi£iT»<it 


WE  THEREFORE  ANTICIPATE 
HIGH  RATES  OF  TAKE-UP. 

SO  DON'T  BOX  YOURSELF  IN 

FOR  ORDERING  DETAILS  CONTACT 

BodyWATCH™  ON  0207  486  7278. 

A  FREE  POINT  OF  SALE 
LEAFLET  DISPENSER 
WITH  YOUR  FIRST  ORDER! 

(Minimum  orders  apply,  call  for  details) 


BodyWATCH 

10UR  PATH  TO  A  HEALTHIER  FUTURE 


The  kits  serve  to  indicate  a  pre-disposition  to  the  above,  and  are  not  intended  to  replace  medical  diagnosis  on  whether  a  condition  is  present  in  the  user. 

BodyWATCH™  60  Wimpole  Street  London  W1M7DE  Email:  info@bodywatch.co.uk  Web  Site:  www.bodywatch.co.uk 


Choosing  your  next  holiday 
is  now  child's  play 


V 
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JfJ  Miller  Freema 

A  United  News  &  Media  compa 


PLUS 


Win  a  pair  of  British  Airways 
flights  for  the  next  25  years     British  airways 


Subject  to  terms  and 


Pension  ptemwm 


Plan  ahead  for  a  stress-free  retirement 


N    N    i   o  M 


Arranging  a  pension  that  suits  you  is  relatively  straightforward, 
providing  you  plan  ahead  and  take  note  of  legislative  changes. 
Jarrar  Motala  reviews  your  options 


Pensions  are  perceived  as 
being  complicated, 
judging  by  the  tax 
incentives,  legislation  and 
products  available  to 
individuals.  In  reality, 
pensions  are  just  a  form  of  savings. 
The  type  of  pension  scheme  available 
will  depend  on  whether  a  pharmacist 
is  self-employed,  or  trading  as  a 
limited  company. 

A  self-employed  person  who  retires 
can  expect  the  basic  state  pension 
from  the  state.  Since  April,  the  full 
annual  entitlement  for  a  single  person 
is  £3,47 1 ,  rising  to  £5 , S84  for  a 
married  couple  (thereafter  the 
pension  paid  increases  in  line  with 
retail  prices). While  the  basic  state 
pension  is  meagre,  it  is  an  important 
component  of  overall  retirement 
planning. 

Clearly  there  is  a  case  for  additional 
planning.  So  what  choices  do  the  self- 
employed  have?  Personal  pensions. 

Do  not  ignore  the  advent  of  the 
stakeholders' pension  in  April  2001. 
Although  its  details  have  not  been 


finalised,  we  know  that  stakeholders 
pension  arrangements  will  be  open  to 
all  individuals  Where  the  stakeholder 
differs  from  the  personal  pension  is 
that  the  former  will  be  CAT-marked 
(CAT  stands  for  charges,  access  and 
terms). All  providers  offering 
stakeholders' pensions  will  have  to 
conform  to  the  Government's  CAT 
standards.  Funds  could  be  moved 
between  providers  without  incurring 
any  penalties  and  schemes  will  offer 
the  flexibility  to  stop  and  start 
contracts  without  penalties. There 
will  also  be  a  contribution  limit  of 
£3,600  a  year. 

Bear  in  mind  that  a  36-year-old 
earning  £50,000  a  year,  who  wishes  to 
pay  the  maximum  towards  his  or  her 
personal  pension  plan,  can  contribute 
£10,000  a  year.  Does  this  mean  that  a 
stakeholders'  plan  can  be  topped  up 
with  a  personal  pension  plan?  Not  at 
the  moment.  High  earners  or  older 
individuals  who  wish  to  put  in 
maximum  contributions,  in  this  case 
£10.000a  year,  would  be  better  off 
with  the  personal  pension. 


Those  whose  contributions  will  be 
less  than  £3,000  should  choose  the 
stakeholder  This  does  not  mean  that 
people  should  delay  pension 
contributions  until  April  2001, 
because  the  delay  could  significantly 
affect  the  value  of  their  pension 
funds.  If  you  fall  within  this  category, 
check  whether  your  personal  pension 
contract  will  allow  you  to  convert  to  a 
stakeholder  pension  without  material 
disadvantage  . 

Alternatives 

Higher  earners,  meanwhile,  still  need 
personal  pensions.  Is  there  an 
alternative  to  investing  in  a  personal 
pension,  where  the  fund  management 
is  not  left  to  the  company  prov  iding 
the  pension  scheme''' 

Self-investment  has  been  around  for 
a  number  of  years  -  it  is  perhaps  the 
best  way  of  giving  clients  control  ol 
what  happens  with  their  funds.These 
pension  plans  are  commonly  referred 
to  as  Self-invested  Personal  Pensions 
(SIPP)  they  are  personal  pensions  and 
therefore  the  rules  of  personal 


pensions  will  apply. 

Investment  choices  in  a  SIPP 
include: 

•  stocks  and  shares  (including  gilts 
and  debentures)  quoted  on  the  UK 
stock  exchange  including  securities 
traded  on  the  Alternative  Investment 
Market 

•  unit  trusts,  investment  trusts  and 
open-ended  investment  companies 
(OIEC) 

•  insurance  company  managed 
funds  and  unit-linked  funds 

•  traded  endowment  policies 

•  commercial  property 
However,  the  Inland  Revenue  will 

not  allow  you  to  invest  in  the 
following: 

•  residential  property 

•  loans  or  any  other  transaction  to 
yourself  or  any  person  or  company 
connected  with  you 

•  personal  chattels,  these  are 
described  as  items,  w  hich  can  be  used 
for  your  personal  benefit  or 
enjoyment. 

Continued  on  P43  -* 
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to  train  your  medicine 
sales  assistants 
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Pharmacy  Assistant  Developme 


NT 


flexible 
affordable 
easy  to  joi  n 
easy  to  use 


You  could  pay  more 
than  double  for  other 
courses 
and  remember, 
Cambridge  Counterpart 
offers 

instant  results  on  the  phone 

All  assistants  must  now  be  trained 
to  Royal  Pharmaceutical  standards 

Are  all  your  employees  trained? 
What  about  new,  part-time  and 
Saturday  staff? 

Counterpart  is  recognised  by  the 
Society  and  accredited  through  the 
College  of  Pharmacy  Practice 

Fill  in  the  form  now  to  get  a  complete  set  of  training  modules,  questions 
and  a  briefing  pack  for  just  £1 7.63  (inc  VAT).  Each  pack  covers  up  to 
four  assistants. 

Each  assistant  must  be  registered  for  telephone  marking  and  CPP 
certificate  at  a  cost  per  person  of  just  £29.38  (inc  VAT). 
List  each  candidate  by  first  and  last  name 


Name  £ 

Name  £ 

Name  £ 

Name  £ 

Name  £ 

Sub  total  £ 

Please  include  (       )  complete 
sets  of  counterpart  modules 
1  -1 4  at  £1 7.63  each  (inc  VAT)  £ 

Total  £ 

Make  cheques  payable  to 
Miller  Freeman  UK  Ltd  and  send  to 
Mary  Prebble,  Pharmacy  Editorial 
Projects,  Chemist  &  Druggist,  Miller 
Freeman  House,  Sovereign  Way, 
Tonbridge  TN9  1 RW 


For  further  information  contact  John  Skelton  on  01732  364422 


Pension  planni 


"Pension  planning 
should  be  part  of 
everyone's  saving 
portfolio" 


->  Continued  from  P4 1 

SIPPs  will  be  most  attractive  to 
those  who  wish  to  manage  their  own 
funds,  or  those  hoping  to  acquire 
commercial  property.  In  addition, 
most  SIPP  providers 
have  charges  which 
are  fixed,  rather 
than  those  that 
reflect  a  percentage 
of  the  fund  value,  as 
in  traditional 
pension  contracts. 
This  is  an  attractive 
feature,  particular!} 
for  larger  funds 
because  fixed 

charges  grow  smaller  -  as  a 
percentage  of  the  fund  value  -  as  the 
fund  grows. 

A  SIPP  will  not  suit  those  who  are 
not  prepared  to  make  large 
contributions,  either  as  a  single 
payment  or  regularly  every  year,  into 
the  contract. 

Directors'  schemes 

For  pharmacists  who  trade  as  a 
limited  company,  the  state  provides  a 
second  state  pension  known  as  State 
Earnings  Related  Pension  Scheme 
(SERPS).in  addition  to  the  basic  state 
pension.  If  you  have  contracted  out  of 
SERFS,  then  you  will  be  entitled  to  the 
benefits  that  have  accrued  in  the 
contract  out  plan. 


The  Government  wants  to  replace 
SERPS  benefits  with  a  State  Second 
Pension  (SSP)  by  April  2002.Those 
who  have  already  built  up  SERPS 
benefit  will  be  entitled  to  them  and 
will  not  lose  out. The  introduction  of 
SSP  will  provide- 
better  value  for 
money  for  those 
on  lower  pay,  who 
perhaps  do  not 
have  the  capacity 
to  save  up  for  their 
retirement. You 
will  be  able  to 
contract  out  of  the 
State  Second 
Pension,  although 
this  is  not  recommended  for  those  on 
lower  pay. 

As  with  the  self-employed, 
pharmacists  trading  within  a  limited 
company  must  provide  for  themselves 
if  they  want  a  comfortable  retirement. 
What  are  their  options? 

They  can  either  look  at  personal 
pensions  (including  an  SIPP)  or 
occupational  pension  scheme  for 
cmployees.The  rules  for 
occupational  pension  schemes  arc- 
different  from  personal  pensions. 
With  personal  pensions,  contributions 
are  restricted  relative  to  age  and 
earnings  (subject  to  the  earnings 
cap)  but  the  benefits  can  be 
whatever  the  fund  can  pay.  In 
contrast,  the  benefits  of  occupational 


pension  are  related  to  salary  and 
service  and  the  final  benefit  cannot 
exceed  a  figure  set  by  the  Inland 
Revenue 

An  Executive  Pension  Plan  (EPP),a 
popular  pension  vehicle  for  directors 
of  small  companies,  is  governed  by 
occupational  pension  rules,  as  is  a 
small  self-administered  scheme 
(SSAS). 

Traditionally,  the  EPP  was  a  popular 
choice  and  an  effective  tax-planning 
tool,  although  the  tax  planning  angle 
has  steadily  been  eroded  by  legislative 
changes.  But  SSASs  have  grown 
steadily,  primarily  because  members 
of  the  scheme  have  personal  control 
over  its  investments,  or  they  wish  to 
link  these  investments  with  assets, 
which  relate  to  their  business,  to 
create  a  very  powerful  corporate 
financial  tool. 

Permitted  SSAS  investments  are: 

•  buying  or  selling  land  or  property 

•  making  a  loan  to  the  employer  or 
associated  company 

•  borrowing 

•  buying  or  selling  an  unlisted 
company's  shares  (restrictions  apply) 

•  buying  or  selling  shares  in  the 
employer  or  a  company  associated 
with  the  employer 

•  buying,  selling  or  leasing  other 
assets  from  or  to  the  company,  or 
associated  company. 

Some  investments  however,  are  not 
permitted: 


•  personal  chattels  such  as  works  of 
art 

9  residential  property,  except  in 
specific  circumstances. 

While  it's  worth  considering 
pension  planning,  there  is  a 
downside,  for  both  personal  pensions 
and  occupational  schemes  (excluding 
final  salary  schemes)  at  some  stage 
the  individual  has  to  buy  an  annuity 
to  convert  into  income.  Falling 
annuity  rates  offer  quite  poor  value 
for  money  -  the  Government  has  to 
address  this  issue. 

The  state  will  clearly  provide  a 
safety  net  and  is  focusing  its  support 
on  those  who  cannot  save  for 
themselves.  For  those  who  want  to 
save,  and  who  want  a  comfortable 
retirement,  pension  planning  should 
be  a  part  of  everyone's  saving 
portfolio 


Jatrar  Motala  is  a  partner  of 
Hutchings,  Modi  &  Co,  a  London- 
based  firm  of  accountants,  tax 
consultants  anil  financial  planners: 
tel.  0171  433  1513-  This  article  is  a 
general  guide  on  pensions.  Specific 
advice  will  depend  on  the 
individual  's  circumstances  and,  as 
such,  professional  advice  should  be 
sought  beforehand. 


The 
biggest 

Cuprofen  continues  to  be  the 
No!  recommended  analgesic 
brand  in  pharmacy1, 
and  the  best  selling  400mg  brand. 

Only  in 
pharmacy 

And  more  customers  are 
buying  Cuprofen  more  often.1  _ 


This  phenomenal  success  is  thanks  t 


pharmacy  recommendation.  That's  w 


we  continue  to  offer  premium  brand 


quality  and  performance  at  a  price  your 


customers  like,  with  the  profits  you  want 


and  only  in  pharmacy. 


FAST  POWfRTUl  PAIN  RHfff 


Cuprofen  Maximum  Strength  Abbreviated  Product  Information 

Presentation  Pink,  film  coated  tablets  containing  Ibuproten  BP  400mg  Indications  For  the  relief  of  rheumatic  and  muscular  pain,  backache,  lumbago,  fibroses,  neuralgia,  headache  dental  pain,  migraine,  period  pain  and  symptoms  of  cold,  flu  and  levenshness 
Precautions  Caution  should  be  e«ercised  in  administering  .buprolen  to  patients  with  asthma  and  especially  patients  who  have  developed  bronchospasm  with  other  non-steroidal  agents  Special  care  should  be  taken  when  using  ibuprofen  in  elderly  patients,  in  whom 
increased  tissue  levels  may  result  with  an  attendant  increase  in  the  risk  of  adverse  reactions  In  patients  with  renal,  cardiac  or  hepatic  impairment  caution  is  reguired  since  other  use  of  NSAID's  may  result  in  deterioration  ot  renal  function  The  dose  should  be  kepi  as  low 
as  possible  and  tenal  tunction  should  be  monitored  Legal  Category  P  Product  Licence  Holder  Cupal  Limited.  King  Street,  Blackburn.  BB2  2DX  Cuprofen  is  a  Trade  Mark  of  Seton  Further  information  is  available  on  request  from  the  Licence  Holder 
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Business,geM 


API  challenges  PPRS  in  High  Court 


Parallel  importers  in  the  UK  arc  chal- 
lenging the  Pharmaceutical  Price 
Regulation  Scheme  in  the  High  Court. 

The  Association  of  Parallel 
Importers  this  week  lodged  an  appli- 
cation for  judicial  review  of  the 
scheme  on  the  grounds  that  it  is  anti- 
competitive. 

"We  shall  be  appealing  for  a  review 
with  a  view  to  having  the  scheme 
modified  to  prevent  the  parallel 
import  industry  being  targeted  in  the 
way  it  has  been  with  the  recent  modu- 
lar price  cuts,"  said  API  chairman  John 
Barker 

Branded  manufacturers  have  always 
been  able  to  adjust  prices  to  the  detri- 
ment of  PI  companies,  but  the  round 
of  price  cuts  at  the  beginning  of  this 
month  has  had  a  dramatic  effect  on  the 
industry,  he  claimed 

The  PPRS  was  renegotiated 
between  the  Government  and  the 
Association  of  the  British  Pharma- 
ceutical Industry  earlier  this  year,  and 
came  into  effect  on  October  1 ,  when 
branded  manufacturers  were  obliged 
to  cut  prices  by  4  per  cent  across  their 
product  range. 

Pfizer,  for  example,  has  loaded  the  4 
per  cent  price  cut  it  was  required  to 
make  across  its  portfolio  onto  Lustral, 
an  alternative  to  Prozac  (fluoxetine). 


which  comes  off  patent  early  next 
year. 

However,  Mr  Barker  said  the  action 
it  was  taking  was  in  no  way  tied  in 
with  the  complaint  made  to  the 
European  Union  by  the  European 
Association  of  Euro-Pharmaceutical 
Companies  (C&D  September  18, p36). 

"The  complaint  was  filed  against 
our  wishes,"he  said, and  described  it  as 
"premature,  ill-conceived  and  badly 
executed". The  complaint  was  actually 
tiled  in  August,  before  the  impact  of 
the  new  PPRS  was  apparent 

The  Government  has  56  days  to 
respond  to  the  API's  application, 
which  means  the  earliest  the  case  is 
likely  to  be  heard  will  be  January  . 

Confirmation  that  the  4  per  cent  cut 
in  branded  ethicals  made  under  the 
PPRS  is  having  a  serious  impact  on  par- 
allel importers  was  given  by  Craig 
Elford,  business  development  manager 
at  Dowelhurst,  at  the  Numark 
Convention  in  Malaysia  last  week. 

The  effect  so  far  has  been  to  cut 
Dowelhurst  s  product  range  by  5  per 
cent  (22  products)  and  reduce 
turnover  by  nearly  7  per  cent  in  ster- 
ling terms. 

Sixty-six  products  (15  per  cent  of 
the  range)  are  now  only  available  with 
lower  margins  for  pharmacists  and  the 


importer,  and  a  further  58  products 
with  less  margin  for  pharmacists 
(Dowelhurst  cannot  cut  its  margin  any 
further). 

"We  have  not  yet  seen  the  worst," 
warned  Mr  Elford.  "It  is  a  terrifying 
prospect  for  importers."  And  in  2001, 
when  the  PPRS  price  freeze  is  over, 
many  more  drugs  could  become 
uneconomical  to  import,  he  said 

However,  the  positive  outcome  of  a 
recent     European     Court  case 


(Pharmacia  &  Upjohn  vs  Paranova) 
means  importers  could  be  in  a  posi- 
tion to  improve  the  repackaging  of 
imported  drugs  by,  for  example,  pro- 
ducing own-brand  cartoning. 

The  UK  is  the  largest  parallel  import 
market  in  Europe,  and  Dowelhurst  is 
one  of  the  UK's  largest  importers,  with 
343  products  in  its  November  price 
list.  It  currently  has  around  100 
licences  awaiting  approval  by  the 
Medicines  Control  Agency. 


European  Court  dodges  issue  on  trade  marks  for  Pis 

The  European  Court  last  week  decided  it  is  up  to  national  courts  to  determine 
whether  parallel  importers  are  justified  in  using  local  variations  of  a  trademark 
to  place  a  product  on  the  market. 

It  is  for  national  courts  to  examine  whether  the  circumstances  prevailing  at  the 
time  make  it  necessary  to  replace  the  original  trade  mark  with  that  of  the 
importing  country  so  that  the  product  in  question  can  be  placed  on  the  market 
by  the  parallel  importer,  the  Court  pronounced. 

This  'condition  of  necessity'  is  satisfied  if  the  prohibition  on  the  importer  on 

replacing  the  trademark  hinders  effective  access  to  the  market. 

The  case  was  referred  to  the  European  Court  after  Upjohn  sought  an  injunction 

in  a  Danish  court  to  prevent  a  parallel  importer,  Paranova,  reboxing  product 

from  France  (Dalacine)  and  Greece  (Dalacin-C)  and  selling  it  as  Dalacin.  The 

company  claimed  this  infringed  its  trademark  rights. 

Paranova  argued  that  the  different  trademarks  used  in  the  three  countries  were 

in  reality  the  same,  and  that  the  marketing  system  used  by  Upjohn  artificially 

partitioned  the  market  contrary  to  Community  law. 

The  judgement  on  the  case  (C-379/97)  was  given  on  October  12. 


Gamier  tipped  for  top  job  at  SB 


Jean-Pierre  Gamier  (above)  has 
emerged  as  the  favourite  to  succeed 
Jan  Leschly  as  chief  executive  of 
SmithKline  Beecham,  in  a  move  that 
could  revive  merger  talks  with  Glaxo 
Wellcome 

Mr  Gamier  has  been  SB's  chief  oper- 
ating officer  overseeing  pharmaceuti- 
cals and  consumer  healthcare  world- 
wide since  1995  and  is  known  to  have 


backed  the  merger  with  Glaxo  during 
the  original  negotiations  last  year. 

That  deal  broke  down  because  Mr 
Leschly  and  Glaxo  chairman  Sir  Richard 
Sykes  could  not  agree  on  who  should 
occupy  which  roles  on  the  new  board. 

Last  week  analysts  were  quietly  con- 
fident that  Gamier,  who  works  from 
SB's  Philadelphia  base,  will  be  awarded 
the  top  job  at  SB  sooner  rather  than 
later,  with  rumours  circulating  in  the 
City  that  Mr  Leschly  will  retire  in  the 
next  three  months  and  not  next  year 
as  was  originally  planned. 

The  Financial  Times  has  already 
published  a  story  saying  that  Gamier  "is 
almost  certain  to  take  over"  at  SB. 

SB  is  valued  at  around  £43  billion 
and  Glaxo  Wellcome  at  £62.9bn,  and 
had  they  joined  forces  last  year  they 
would  have  created  Britain's  largest 
company 


Scotia  reports  loss  but  plans  more  trials 


Scotia  Holdings  wants  to  expand  trials 
of  its  photodynamic  head  and  neck 
cancer  treatment,  Foscan,  to  other 
forms  of  the  disease. 

The  announcement  came  as  the 
company  announced  an  increase  in 
pre-tax  losses  from  £11.1  million  to 
£14.6m  on  turnover  down  from 
£10.2m  to  £3. 2m  in  the  six  months  to 
June  30. 

Last  week  Scotia  applied  to  regula- 


tors in  the  US  and  Europe  for  approval 
for  Foscan,  a  drug  activated  when 
exposed  to  a  laser  beam.  If  approval  is 
granted  it  could  be  available  in  the  US 
by  April  and  in  the  European  Union  by 
next  October. 

Scotia  wants  to  test  Foscan  on  pan- 
creatic, prostate,  bone  and  skin  cancer. 

Analysts  expect  the  company  to  be 
in  profit  by  2002  if  its  appetite  suppres- 
sant ingredient  Olibra  is  successful. 


AAHs  CHS  scheme  attracts  over  100  pharmacists 


AAH  Pharmaceuticals  has  recruited 
more  than  100  pharmacists  for  its 
Community  Health  Services  scheme. 

A  total  of  112  pharmacists  are  now- 
taking  part  in  CHS,  which  provides 
training  and  marketing  support  for 
those  who  want  to  expand  their  pri- 
mary healthcare  roles. 


The  100th  pharmacist  to  sign  up 
was  Kathryn  Featherstone,  a  director 
at  Lumley  Pharmacy  in  Lumlcy  County 
Durham.  "I  can  now  offer  an  allergy 
testing  service  after  receiving  training 
from  an  allergy  nurse  on  how  to  take 
blood  samples  and  inteqiret  the  test 
results,"  she  said. 


Compensation  that  can  be  paid  for  unfair  dismissal  rises  to  new  level 


From  Monday  pharmacy  workers  who 
win  unfair  dismissal  cases  can  be  paid 
up  to  £50,000  in  compensation. 

The  Employment  Relations  Act  rais- 
es the  current  limit  of  £12,000  and  the 


minister  for  competitiveness,  Alan 
Johnson,  said  the  Government  is  send- 
ing a  firm  message  to  employers. 

Unfair  dismissal  is  a  serious  issut 
Hopefully  this  move  will  encourage 


bosses  to  set  up  or  improve  in-house 
systems  for  resolving  disputes,"  he 
said. 

Also  from  Monday  there  will  be  no 
limit  on  the  compensation  awarded  to 


an  employee  who  has  been  unfairly 
dismissed  or  selected  for  redundancy 
for  health  and  safety  or  public  interest 
disclosure  reasons,  know  as  whistle- 
blowing. 
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Growth  is  the  Keynote  for  UK  toiletries  market 


The  new  Key  Note  Toiletries  Market 
Report  Plus  for  1999  reveals  that  sales 
in  the  UK  grew  by  nearly  7  per  cent  to 
reach £3  billion  in  1998. 

The  report  says  that  innovation  and 
massive  investment  by  manufacturers 
helped  value  growth  outstrip  that  of 


Around  1,130  jobs  have  been  created 
in  the  pharmacy  retail,  wholesale  and 
importing  sector  in  the  past  year,  up 
2.3  per  cent  on  the  previous  year, 
according  to  a  new  survey. 

Plimsoll  Publishing  s  Autumn  Retail 
Chemists  Industry  report  analysed  257 
companies,  of  which  more  than  85  per 
cent  were  retail  pharmacies. 

In  total  43  percent  of  all  companies 


It  will  only  be  a  matter  of  time  before 
the  costs  of  drug  distribution  cause 
regulators  to  look  at  more  direct 
methods  of  delivering  medicines  to 
consumers,  according  to  a  report 
by  research  consultant  Promar 
International. 
The    delivery    of  Prescription 


volume,  as  consumers  willingly  traded 
up  to  premium  products  offering 
added  benefits. 

The  industry  has  been  concerned 
over  "scare  stories"  in  the  media,  high- 
lighting safety  and  efficacy  issues, 
while  manufacturers  remain  opposed 


have  recruited  in  the  past  year,  while- 
only  21  per  cent  now  employ  less 
staff. 

Plimsoll  says  companies  must 
remain  financially  secure  by  getting 
the  balance  right  between  sales,  how 
many  staff  they  employ  and  what  they 
are  paid 

The  company  claims  salaries  rose 
by  an  average  of  5.3  per  cent  last 


Medicines  through  e-commerce  could 
be  done  at  considerably  less  cost  to 
healthcare  systems,  giving  greater  effi- 
ciency throughout  the  whole  pharma- 
ceutical value  chain 

Price  transparency  caused  by  the 
introduction  of  the  Euro  and  pressure 
on  governments  to  reduce  involve- 


to  proposals  to  extend  the  MCA's 
licensing  powers  to  products  close  to 
the  borderline  between  medicines  and 
cosmetics. 

Key  Note  is,  however,  upbeat  about 
the  future,  predicting  massive  growth 
of  almost  30  per  cent  for  the  market 
between  now  and  2003,  pushing  value 
to£4.15bn. 


year  and  that  the  average  remunera- 
tion per  employee  was  £12,700.  It 
says  the  effect  of  the  Minimum  Wage 
will  not  be  felt  until  next  years 
survey. 

Among  the  companies  to  get  the 
balance  right,  says  Plimsoll.  are 
Kingfisher  ( with  Superdrug).Waymade 
Healthcare.  TJ  Morris,  Savers  Health 
and  Beauty,  and  Dowelhurst. 


ment  in  healthcare  is  forcing  market 
dynamics  into  healthcare. 

To  maximise  the  demand  for  new 
drugs  and  speed  their  uptake,  manu- 
facturers will  have  to  develop  closer 
relationships  with  consumers,  phar- 
macists and  purchasers,  suggests 
Promar 


Multiple  grocers  and  pharmacies 
still  command  the  lion  s  share  of  sales 
in  all  sectors. 

Men  and  children  .ire  now  key  con- 
sumers and,  says  the  report, "fashion  is 
becoming  an  increasingly  important 
factor  in  consumer  choice 

Customers  are  seen  as  more  dis- 
cerning ami  sophisticated,  demanding 
added  qualities  in  products  and  plac- 
ing a  greater  emphasis  on  non-animal 
testing. 

While  UK  companies  have  been 
slow  to  capitalise  on  e-commerce.  Key 
Note  sees  this  as  a  growth  area,  with 
busy  consumers  prepared  to  shop  via 
the  internet  and  TV. 

Procter  &  Gamble's  Pantene  and 
Hlida  Faberge's  Organics  dominate  the 
shampoo/conditioner  sector,  while 
Nivea,  E45  and  Vaseline  Intensive  Care- 
lead  the  hand  and  body  sector, 
Toiletries  is  available  from  Key  Note 
at£355;tel:0181  481  8750. 


COMING  EVENTS 


MONDAY,  OCTOBER  25 
NICPPET 

Everglades  Hotel.  Londonderry,  7.30 
for  Spin.  Dealing  with  symptoms: 
Infection  . 

TUESDAY,  OCTOBER  26 
Slough  &  District  Branch,  RPSGB 

Wrexham  Park  Hospital,  Slough,  8pm, 
buffet  from  7.15. 'Attention  deficit  syn- 
drome Speaker:  I)r  Richard  Chiswell, 
Novartis. 
NICPPET 

The  Queen's  University,  Belfast,  7- 
10pm.  The  new  NHS: Commissioning', 
Speakers:  Dr  Terry  Maguire,  QUB,  and 
Debbie  Jamieson,  NPA  community 
development  coordinator  for 
Scotland  and  Northern  Ireland. 

WEDNESDAY,  OCTOBER  27 
Buckinghamshire  Branch,  RPSGB 
Saxon  Clinic,  Milton  Keynes,  7.30  for 
8pm.  Recruitment  and  retention  in 
pharmacy:  a  unique  approach'. 
MCPPET 

The  Aldegrove  Airport  Hotel,  Antrim, 
10am-5pm. 'Counselling  skills' 

THURSDAY,  OCTOBER  28 
Ayrshire  Branch.  RPSGB 

The  Piersland  House  Hotel,  Troon, 
8pm.  Pharmacy  in  the  Scottish  Par- 
liament .  Speaker:  David  Davidson.  MP 
Bedfordshire  Branch,  RPSGB 
Silsoe  College,  7.30  lor  8pm.  Andrew 
Burr,  Council  member  speaks. 


The  report  predicts  the  arrival  of 
direct  to  consumer  advertising  in 
Europe,  and  forecasts  that  the  domi- 
nance of  independent  pharmacists  in 
most  countries  will  diminish  at  the 
expense  of  growing  share  for  pharma- 
cy chains 

Delivering  Healthcare  to  2010:  a 
Revolution  in  European  Pharmaceut- 
ical Distribution': £6,500  from  Promar 
International,  tel:  01035  43303. 


Jobs  and  wages  rise  in  pharmacy  sector 


ColourCare's  new  board 
puts  marketing  first 


The  ColourCare  managers  who 
bought  the  company  for  £55  million 
earlier  this  month  are  promising  inde- 
pendent pharmacies  a  greater  commit- 
ment to  marketing  and  promotion. 

The  UK's  largest  wholesale  photo- 
processor  supplies  more  than  4,000 
independents  including  those  in  the 
Numark  and  Vantage  networks.  Sales 
director  David  Rose,  part  of  the  five- 
strong  management  buy-out  team,  said 
he  had  been  aware  tor  some  time  that 
pharmacies  w  anted  cleverer  marketing 


campaigns  to  boost  their  D&P  business. 

"Those  on  the  new  board  had  effec- 
tively been  running  the  business  any- 
way, and  we  arc  now  in  a  position  to 
introduce  the  type  of  consumer-led 
promotions  that  we  knew  dealers 
wanted.  They  have  told  us  they  want 
more  value-added  and  product-driven 
promotions  like  free  albums  and  dis- 
counts if  customers  trade  up,  rather 
than  competitions  where  only  one 
person  can  win  a  large  prize  like  a  car 
or  a  holiday,"  he  said. 


m 

Bill  Mclnnes  (left),  new  ColourCare  md,  and  Ryan  Robson  of 
Gresham  Trust,  a  non-executive  ColourCare  director 


The  management  buy-out  was 
finalised  on  October  0,  after  six 
months  of  negotiations  which  began 
when  the  former  board  members 
decided  they  wanted  to  realise  their 
investment  in  the  company. 

The  deal  was  arranged  by  private 
equity  house  Gresham  Trust,  now  the 
senior  shareholder,  and  the  Bank  of 
Scotland 

Hie  new  board  comprises  managing 
director  Bill  Mclnnes,  who  joined 
ColourCare  12  years  ago  as  laboratory 
manager:  national  accounts  directors 
Kevin  Stagg  and  Glen  Burdett,  IT  direc- 
tor Alan  Vincent  and  Mr  Rose. The  non- 
executive chairman  is  Bernard  Norman 
with  Ryan  Robson  and  Ken  Lawrence 
of  Gresham  Trust  appointed  non-execu- 
tive directors. 

In  total,  ColourCare  provides  a  next 
day  developing,  printing  and  photo- 
imaging  service  to  more  than  13.000 
retail  outlets,  which  are  served  by  a 
fleet  of  350  vans. 

The  company  claims  a  22  per  cent 
share  of  the  UK  photoprocessing  mar- 
ket and  this  year  expects  to  achieve  a 
turnover  of  £55m  to  match  the  buy- 
out price. 


E-commerce  to  drive  distribution  changes  in  Europe 
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Appointments  £27.00  P.S.C.C.  +  VAT  minimum  3x1 .  General  classified  £1 8.00 
P.S.C.C.  +  VAT  minimum  3x2.  Box  numbers  £1 5.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication.  Cancellation  deadline  1  Oam 
Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Debra  Thackeray.  Chemist  &  Druggist  (Classified),  Miller  Freeman  UK  Ltd, 
Sovereign  Way,  Tonbndge,  Kent  TN9  1 RW.  Telephone  01 732  377493, 
Fax:  01732  377179.  Internet:  http://www.dotpharmacy.co.uk. 
M  major  credit  cards  accepted 


APPOINTMENTS 


Prescribe  yourself  a  change. 

Fed  up  with  the  lick,  stick  and  tick  of  dispensing? 
Fancy  being  at  the  cutting  edge  of  pharmacy  politics, 
able  to  ask  those  difficult  questions  of  your  Society  and 
your  suppliers? 

Community  Pharmacy  magazine,  a  leading  monthly 
title  for  the  pharmaceutical  industry,  is  looking  for  a 
Deputy  Editor. 

Based  in  Tonbridge,  Kent,  the  role  will  expose  you  to  all 
aspects  of  magazine  production,  from  writing  and 
researching  stories  to  seeing  your  name  in  print  at  the 
beginning  of  each  month. 

We'll  provide  full  journalistic  training  and  pay  you  a 
competitive  salary.  Just  bring  us  your  pharmacy  degree, 
and  we'll  do  the  rest. 

To  obtain  your  application  form,  please  contact  Jan 
Powis,  Pharmacy  Group,  Miller  Freeman,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW. 
We  are  an  equal-opportunity  employer. 


\n.  Miller  freeman 

A  United  News  &  Media  company 


McS  WEENY  GRO  UP 
IRELAND'S  MOST  PROGRESSIVE  PHARMACY  GROUP 

McSweeney  Group  is  a  company  of  independent  pharmacies,  owned  and 
managed  by  pharmacists,  where  the  Focus  is  on  the  provision  of  personal,  quality 
customer  care  to  the  community,  and  the  creation  of  a  highly  organised, 
professional  and  stress  free  working  environment. 

In  return  for  your  experience  and  expertise,  you  will  be  provided  with 
•  Excellent  working  conditions  •  A  stress  free  and  professional  environment 
•  Competitive  terms  •  Quality  support  •  Five  weeks  holiday  and  much  more. 
We  need  experienced  pharmacists  who  are  seeking  a  quality  lifestyle  and  an 
independent  working  life  who  have  the  ability  to  develop  a  community  pharmacy 
and  provide  an  excellent  customer  service.  We  are  located  in  Dublin,  Sligo, 
Limerick,  Cork  and  other  areas. 

To  arrange  a  meeting  or  for  further  information,  call  me  now  at: 
00-353-1-8314341  or  00-353-87-2537523 
Fax  No:  00-353-1-8314244    E-mail:  mcsgrp@iol.ie 
Pat  Durkin  MPSI,  McSweeney  Group,  413  Howth  Road,  Raheny,  Dublin  5,  Ireland 


Nr.  CROYDON 

Pharmacy  Assistant 

For  counter  and/or  dispensing 
duties  in  busy  pharmacy. 
4-5  day  week.  Good  salary. 
Please  ivrite  or  send  CV  to: 
Fishers  Chemist 
1  Enmore  Road, 
London  SE25  5 NT 


Pharmacy  Dispenser 

Qualified  or  Experienced  (or  a  large 
modern  busy  Pharmacy 

5  day  week  -  no  Saturdays 
Top  salary  for  the  right  person 
(very  pleasant  area) 

Contact:  Mrs  Williams 
0181  4678229  (day)  or 

01689  852679  (eve) 


DUBLIN 


Pharmacist  required  for  Byrnes 
Pharmacy,  Tallaght,  Dublin  24. 

Good  package  for  right  person  (IR  £40k). 

Contact:  Chris  Byrne  in  confidence: 
Dublin:  (01)46  24  911 


L0CUMS 


P&J 


(NATIONWIDE) 

Matching  People  and  Jobs 
Pharmacists  and  Technicians, 
Nationwide 
Register  Free  on 
01753  830  625 


ESSENTIAL  LOCUM 
SERVICES  ELS 

Pharmacists,  locums  and 
Technicians  are  invited  to  register. 
•  Nationwide  coverage  • 
•  Competitive  prices  • 

Call  Sueon0l2l  444  0075 


TRAINING  COURSES 


THE  UNIVERSITY 
OF  BIRMINGHAM 


HSMC 

Health  Services 
Management  Centre 


Future  directions  in  PCG  and  community  pharmacy 
13  January  2000 

Venue:  Birmingham  Botanical  Gardens,  Edgbaston 

This  one  dav  seminar  will  examine  and  debate  the  role  of  pharmacists  m 
the  New  NHS.  Pharmacists  are  increasingly  being  viewed  as  crucial  to  the 
work  of  PCGs,  and  many  groups  are  directly  employing  pharmaceutical 
advisors  and  community  pharmacists  in  operational  issues  related  to 
prescribing.  This  seminar  will  examine  the  possible  future  roles  of  such 
pharmacists  in  prescribing  management  within  NHS  primary  care. 

Speakers  include: 

Alison  Blenkinsopp,  Keele  University 
Judy  Cantrill,  National  Primary  Care  R&D  Centre 
Marshall  Davies,  Royal  Pharmaceutical  Society 
Jeanette  Howe,  NHS  Executive 
Clive  Jackson,  National  Prescribing  Centre 

To  request  a  booking  form  telephone  Joan  Jones  on  0121  414  7050 
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ACCOUNTANTS 


BUSINESS  FOR  SALE 


Accountants 

Please  take  a  few  seconds  to  answer  the 

Yes 

No 

following  questions. 

□ 

□ 

Is  your  top  rate  of  tax  20%? 

□ 

1  ! 

Do  you  receive  advice  throughout  the 
year  on  how  to  reduce  your  tax  bills? 

□ 

□ 

Does  your  accountant  understand  your 
business? 

□ 

□ 

Is  your  accountant  imaginative  and 
proactive? 

I  ] 

□ 

Does  your  accountant  help  you  to 
increase  your  profits? 

□ 

I  1 

Are  your  accounts  and  tax  returns 
prepared  on  a  timely  basis? 

□ 

□ 

Do  you  have  the  option  to  pay  your 
accountancy  tees  on  a  monthly  basis  to 
help  with  your  cash  flow? 

If  your  answers  are  mainly  no,  please  call  us  for 

more  information  or  a  free  consultation. 

Phone:  0171  4331513 

Hutchings  Modi  &  Co 

Accountants  &  Tax  Consultants 

BUSINESS  FOR  DISPOSAL 


Alliance  Valuers 

&  Stocktakers 


BEWARE  OF  UNDERSELLING  YOUR  PHARMACY! 

With  goodwill  values  for  substantial  businesses  at  an  all  time  high,  it  is  essential  to 
seek  professional  advice  when  considering  a  disposal 

Speak  to  one  of  our  valuation  team  who  have  extensive  knowledge  of  the  market 
-  you'll  be  pleased  you  called. 


Please  telephone  for  further  details 
Pharmacy  Agents  for  all  of  the  UK  &  Ireland 
Tel  (01423)  508172  Fax  (01423)  531571 


BUSINESS  WANTED 


D  A  Y 

Dlj» 

LEWIS 


D  A  Y 
LEWIS 


Progressive  chain  of  37  shops  seeks  to  acquire 
Pharmacies  with  turnover  of  in  excess  of 

£400,000  in  Southeast  England  and  East  Anglia. 
Freehold  purchases.  Matter  treated  in  the 

strictest  confidence.  For  a  quick  decision  contact: 

Kirit  Patel,  Day  Lewis  Pic, 
Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255  ext.  221. 
Mobile  0860  484999. 
Fax:  0181  689  0076 


allan  orme 
Pharmacy  Sales  and  Valuations 

Business  Reviews,  Cashflow  and  Profit 
and  Loss  Projections 


South  Humberside 

3,000  ipm,  £382,000  pa  turnover. 
Goodwill  £150,000 

Hampshire 

3,300  ipm,  £470,000  pa  turnover. 
Goodwill  £175,000 

East  Sussex 

2,200  ipm,  £290,000  annual  turnover. 
Goodwill  £115,000 

For  further  details  ring  Allan  Orme  on 
0467  61 1 774  or  e-mail  allanorme@aol.com, 

or  write  to:  A  C  Orme  B  Sc  FCMA, 
Cornerstones,  Lime  Walk,  Dibden  Purlieu, 
Southampton  S045  4RB 


EQUIPMENT  WANTED 


Equipment  Wanted 

Anything  in  relation  to: 

Boots  Care 
Home  Dispensing  System 
(Manrex) 

Please  contact  Wayne  on: 
Ol  233  622  869 


PRODUCTS  AND  SERVICES 


100%  NATURAL  AIR  FRESHENERS 


FIVE  FRAGRANCES:  TROPICAL  Bl.FND,  ORANGE,  LEMON,  LIME  AND  MANDARIN 
SFARTER  PACK:  24  PIKES  3.5  OUNCE  DISPENSERS  WIEH  COUNTER  DISPLAY  UNIT,  TESTER, 
INFORMATION  LEAFLETS. 
PACK  PRICE:  £42.96  *  VAE  (UNIT  PRICE  £1.79  *  VAE)  RRP:  £2.99 

INFORMATION  AND  ORDERING  FROM:  CITRUS  MAGIC  " 
151  AIRPORT  HOUSE,  PURLFY  WAY,  CROYDON  (  R0  OXZ 
PHONE:  0181  781  1900  LAX:  0181  681  5557  ERFEPHONI:  0800  074  2768 

ASK  FOR  DETAILS  ON  0EHER  CITRUS  MAGIC"  PRODUCTS  HOSPITAL  GRADE  GERMICIDAL  CLEANER,  HAND 
SANITIZING  LOTION,  ALL  PURPOSE  CLEANER,  LIQUID  HAND  SOAPS,  'VTGGIE  WASH'  PIT  SHAMPOO,  PIT  ODOUR 
ELIMINATOR,  FUR  FOAM  DRY  SH\MI      IIIMKIIIOS  BODY  01)01  R  Ml  EKUIMR,  DESCRETION  BARRIER  CREAM 


THREE  PEARS  LTD 

On-line  P.L.O.F. 
Up-to-the-minute  SPECIAL  OFFERS! 
On-line  Ordering 

www.3pears.com 
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PRODUCTS  AND  SERVICES 


PHARMACEUTICALS  PLC 


.jL.  probably  the  best  DISCOUNT  PHARMACEUTICAL  a 
WHOLESALER  IN  THE  UNIVERSE 

Weekly  Special  Offers  on  Pi's  and  Generics 


PARALLEL  IMPORTS 

Paroxetine  20mg        Pack  size  14 

Prozac  20mg        Park  size  14 

Serevent  DiskHaler      50mcg      Pack  size  14x4 


GENERICS 


Amoxycillin  Capsules  250mg 

Amoxycillin  Capsules  50()mg 

Aspirin  Dispersible  75mg 
Benilroiliiazide  Tablets  5 me 

Cimetidine  Tablets  lOOmg 

Metformin  Tablets  SOOing 

Thyroxine  50mcg 


Pack  size  500 
Pack  size  LOO 
Pack  size  1000 
Pack  size  1000 
Pack  size  60 
Pack  size  500 
Pack  size  1000 


£6.95 
£6.98 
£21.50 


£33.95 

£7.80 

£13.95 

£39.99 

£10.50 

£20.95 

£15.95 


To  qualify  for  these  Weekly  Special  Offers  please  quote 
Reference:  C&D2 

Al  Pharmaceuticals  PLC, 
Unit  3  Bessemer  Park  Industrial  Estate, 
250  Milkwood  Road,  Heme  Hill,  London  SE24  OHG 
Freephone:  0500  295329  Fax:  0800  074  1988 


peta  Buying  Group 

Tlw  Beta  Buying  Group  is  an  association  of  friendly 
Professional  Community  Pharmacies  for  which 
the  supply  of  Goods  and  Services  is  tailored  to 
local  needs . 

The  Group  gives  you  the  opportunity  to  purchase 
with  the  economies  of  scale  normally  only 
available  to  large  chains. 

With  Free  Membership,  No  Fees,  a  Personal 
Service  and  a  range  of  Marvellous  Deals, 
join  now  and  reap  the  benefit. 


154  Enterprise  Court 
Eastways  Industrial  Estate 
Wtham,  Essex,  CM83\S 

Contact:  Alison  Diggins 

Tel:  91376  521246  Fax:  01376  521257 


BUYING  GROUP 


Announcing  forthcoming  Roadshow 
for  CAMRx  Members. 

Hottest  new  business  marketing 
ideas  for  CAMRx  Members. 

Venue:  Posthouse  Hotel, 
Hinckley  Road,  Coventry. 

Date:  Wednesday  20th  October  1999. 

Time:  7.1  5pm  Buffet 
8.00pm  start. 

Any  CAMRx  Members  wishing  to 
attend  contact  Pauline  on  FREEPHONE 

0800  526074 

Mr  R.  L.  Hindocha  BPharm.MRPharmS.FInstD. 

54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  3ET 


SIGMA  PHARMACEUTICALS  PLC 
1  COLONIAL  WAY,  PO  BOX  233, 

NORLH  WATFORD.  HERTS  WD2  4EW 
FREEPHONE  0800  5974462 
FREEFAX:  0800  5974439 


NEW  PRODUCTS 
AND  OFFERS 

Accolate  Tabs  20mg  Pk/56.  Trade  Less  15% 
Adalat  LA  Tabs  60mg  Pk/28.  Trade  Less  25% 
FJricanyl  Inhaler  250mcg  400ds.  Trade  Less  28% 
Cisapride  Tabs  lOmg  Pk/120.  Trade  Less  20% 
Clarithromycin  Tabs  500mg  Pk/2 1 .  Trade  Less  20% 
GlucotrendTest  Strips  Pk/50.  Trade  Less  23% 
KlaricidTabs  250mg  Pk/12.  Trade  Less  18% 
Kytril  Tabs  1  mg  Pk/2  Trade  Less  1 5% 
LipitorTabs  lOmg  Pk/84.  Trade  Less  12% 
NaramigTabs  2.5mg  Pk/2.  Trade  Less  14% 
Nizatidine  Caps  300mg  Pk/30  Trade  Less  12% 
Oxis  Turbohaler  12mcg.  Trade  Less  12% 
Xatral  Tabs  2.5mg  Pk/30  Trade  Less  1 8% 
Zolpidem  Tabs  lOmg  Pk/30.  Trade  Less  20% 

PLUS 

RANGE  OF  DRESSINGS  AND  COLOPLAST-CONVEEN  RANGE 

PLEASE  ASK  TELESALES  FOR  INFORMATION 

ALL  ABOVE  SUBJECT  TO  AVAILABILITY 
E&OE 
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PRODUCTS  AND  SERVICES 


SHOP  FITTERS 


BR  A  UN 

November  99 
SPECIALS 

ENERGY  CELLS 

CT1  -  ENERGY  CELLS  (BLUE) 

BUY  80  CELLS 
GET  8  CELLS  FREE  -  10%  OFF 

CT4  -  ENERGY  CELLS  PACK  OF  4  (PMP) 
@  £4.40  EACH 

DENTAL  ORAL  CARE 

D7511  -  Braun  Plaque  Remover  Solo+Timer 
£12.99  each  (RRP  £19.99) 

EB15B3  -  Replacement  Brushes  for  Plaque 
Remover  3  for  Priee  of  2 

Masfico  TCc 

Tel:  0181  204  2224  -  Fax:  0181  204  0224 

Synergy  Comdex,  4  Dalston  Gardens,  Sixmmore.,  Middlesex  HA7  1BU 
EcfeOE  Goods  subject  to  availabdity,  VAT  at  prevailing  rate. 


Join  the 
Buying  Group 
owned  by  its 
members  and 
discover  the  benefi 


Call  Vicki  on  Freephone  0500  451  145 


flvicenna  Pharmacists 
16  Shelvers  Hill,  Tadworth,  Surrey  KT20  5PU 
www.avicenna.org 


RAPEED 

DESIGN 


e  future  in  retailing 


Providing  a  new  dimension  in  Pharmacy  design 
and  Pharmacy  refurbishment 

Helping  in  creating  a  professional  environment 
for  your  customers,  staff  and  yourself 

For  a  fresh  new  approach  to  pharmacy  refitting 
ring  us  on  01 81  778  5070 

Finance  Service  Available 

^   ^ 


for  further  information  ring  0181  778  5070 
Fax:  0181  776  7912  •  E-mail:  info@rapeed.co.uk 
5  Newlands  Park    Sydenham    London    SE26  5PE 


SECURITY 


CCTV  SALE 


Colour  Quad  System 

4  Cameras,  Quad  Split 
24hr  VCR,  14"  Screen 

£1099 

5  units  available 


STOP  PRESLSFOP  MttJW  PHIL 


WHOLESALE  DISTRIBUTOR 

Cameras,  Spy  Cameras,  Quads,  Multiplexers, 
A    VCRs,  Security  Mirrors,  Dummy 

E  visa 

Cameras,  Forgery  Detectors 


► Germany's  largest 
mailorder  firm  for 

► display  materials  is 
now  also 
operating  in 


BUY  FROM  THE  PROFESSIONALS 


Free  Call  0800  056  0462 

WebSite:  www.SecurityDirect.co.uk 


Perfect 
the  art 
of  presen 
tation! 


76  page  colour 
catalogue  full  of 
ideas  and  all  the 
materials  needed  to 
create  successful  shop 
window  and  point  of 
sale  displays. 

Freephone:  . 
S  0041001/9637  637 
FAX  000001/9737  737 
www.dekowoerner.de 


Warner 

Woerner  GmbH,  P.O.Box  1254 
D-74208  Leingarten 


STOCK  MARKE" 


The  stock  markeT 

Your  one  stop  solution  for  every  type  of  excess 
and  short  dated  pharmacy  stock. 

Fax  your  stock  list     -     0800  458  9983 
Call  Kamal  Shah     -     0800  458  9982 
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Remember,  remember... 

It  is  that  time  of  year  again  when  pharmacists  need  to  be  extra  vigilant  about 
the  sale  of  potentially  explosive  chemicals. 

Customers  purchasing  ready-made  Catherine  wheels  and  roman  candles 
will  be  bombarded  with  warnings  about  the  hazardous  nature  of  their 
November  5  garden  party.  But  they  will  probably  still  use  the  firework  box  as 
an  ashtray  and  try  to  knock  next  door's  cat  off  the  fence  with  their  rockets. 

The  Department  ofTrade  and  Industry  has  now  warned  of  another 
explosive  combination  to  be  avoided.  More  dangerous  than  sulphur, 
potassium  permanganate  and  charcoal  combined,  firework  and  alcohol 
cocktails  should  be  avoided  at  all  costs,  says  the  DTI. 

"If  you're  lighting  the  fuse  -  stay  off  the  booze",  is  the  catchy  headline  for 
this  year's  safety  campaign.  Consumer  affairs  minister  Kim  Howells  says,"I 
don't  want  to  be  a  killjoy ",  but  last  year  83 1  people  were  injured  by 
fireworks.  And  84  per  cent  of  people  lighting  the  blue  touchpaper  had 
consumed  at  least  two  or  three  units  of  alcohol. 

So,  to  avoid  a  dull  party  or  a  night  at  casualty,  let  off  the  fireworks  early  in 
the  evening.Then  you  can  really  party. 

Beastie  boys  and  girls  on  tour 


Dirty  Beastie  (left)  and  Soap  Sud  Sally 
are  touring  shopping  centres  this 
autumn  to  educate  children  and  their 
parents  about  hygiene  matters. 

The  Clean  Crusaders  roadshow 
includes  a  puppet  show,  colouring 
area  and  showings  of  their  video.And 
for  the  adults,  there  is  educational 
literature  and  a  school  nurse  to  offer 
advice. 

The  roadshow  is  part  of  Johnson  & 
Johnson  MSD's  campaign  to  educate 
children  about  the  importance  of 
personal  hygiene  and  prevent  the 
spread  of  infections  such  as 
threadworms  and  stomach  upsets. 

A  Clean  Crusaders  pack  containing 
the  educational  video,  leaflets  and 
posters  is  available  to  health 
professionals  at  ±4.99.  Further 
information  is  available  from 
Ghislaine  Robson,  Johnson  &  Johnson 
MSD,  on  01494  450778. 


Community  pharmacy  Malaysian  style.  This  Safeway 
lookaiike  (!)  was  spotted  in  the  Chinese  quarter  of 
Georgetown  on  the  island  of  Penang.  Closer  examination 
revealed  it  sold  'medical  and  liquor'.  Is  Safeway  planning 
to  expand  into  the  Far  East  like  Boots? 


APPOINTMENTS 


Yvette  Cooper  is  the  new  parliamentary  under 
secretary  for  Public  Health.  Ms  Cooper  has 
been  MP  for  Pontefract  and  Castleford  since 
1997.  She  was  previously  a  member  of  the 
Education  and  Employment  Select 
Committee  and  the  Intelligence  and  Security 
Committee. 

There  have  been  four  senior  management 
promotions  at  SSL  International.  Dieno  George 
is  promoted  to  group  managing  director, 
corporate  development  with  responsibilities 
for  marketing,  business  development,  and 
corporate  strategy.  Brian  Ruane  becomes  UK 
sales  director,  assuming  responsibility  for  UK 
exports  and  customer  service.  Ian  Adamson  is 
the  new  UK  marketing  director  for  all 
consumer  and  medical  products.  Steve  King  is 
now  regional  director,  northern  Europe. 
Coloplast  has  appointed  Graham  Sethna  as  its 
new  managing  director.  Mr  Sethna  has  joined 
from  AVE,  where  he  was  northern  European 
area  director  and  UK  country  manager.  He 
has  worked  in  the  medical  industry  for  over 
1 5  years. 


Dieno  George 


Graham  Sethna 


Er,  what's  up  scientist? 

New  Scientist  would  seem  to  be  undergoing  a  dumbing  down'  if  one  of  its 
recent  question  and  answer  sessions  is  anything  to  go  by. 

Traditional  posers  such  as  the  origin  of  the  universe  or  the  meaning  of  life 
seem  to  have  taken  a  back  seat  to  a  more  mundane  problem  and  long  standing 
source  of  playground  entertainment  . The  quiz  requires  no  knowledge  of  algebra, 
quantum  physics  or  even  pharmacy.  Anyone  can  take  part,  but  the  intriguing 
part  is  that  virtually  everyone  from  Einstein  to  Mr  Bean  gives  the  same  answer. 

The  conundrum  is:  "Why  is  it  that  when  you  repeatedly  ask  someone  addition 
questions  that  all  add  up  to  six,  and  then  ask  them  to  think  of  a  vegetable,  90 
per  cent  of  people  will  say  carrot?" 

Suggestions  range  from  the  fact  that  carrot'  sounds  like  counting'  to  carrots 
representing  the  simplest  geometrical  vegetable,  that  is,  a  triangle. Another 
hypothesis  suggests  only  English  people  have  carrots  at  the  forefront  of  their 
minds.  Experiments  with  different  nationalities  led  a  Japanese  person  to  say 
'onion',  a  South  African  to  say 'peas' and  children  from  South  Wales  to  come  up 
with  potato  . This  calls  into  question  the  origins  of  C&D  staff.  In  uncontrolled 
conditions  in  the  office,  responses  included  cabbage,  parsnip  and  banana... 


OBITUARY 


James  ("Dickie ")  Chambers,  past  president  of  both  the  Pharmaceutical  Society 
of  Northern  Ireland  and  the  Ulster  Chemists'Association,  has  died. 

Mr  Chambers  originally  graduated  in  organic  chemistry  and  worked  for  an 
animal  foodstuffs  firm.  He  graduated  in  pharmacy  from  Queen's  University 
Belfast  in  1965.  President  of  PSN1  in  1976-77,  and  the  UCA  in  1988,  Mr 
Chambers  was  also  a  fellow  of  the  Society.  He  is  pictured  (left)  being  installed  as 
president  of  the  Ulster  Chemists'Association  by  Robin  Holliday,  another  PSN1 
past  president.A  keen  member  of  Holywood  rugby  club,  Mr  Chambers  even  had 
part  of  the  clubhouse  named  after  him.  He  was  also  a  keen  golfer. 

Mr  Chambers  died  last  Sunday,  aged  72.  He  had  lately  been  in  a  residential 
home,  suffering  from  Alzheimer's  disease. 
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Kill  two  birds  with  one  stone  with  Migraleve  Pink.  Its  double  action  works  against 
both  the  throbbing  head  pain  and  the  nausea  and  vomiting  of  a  migraine.  And, 
if  taken  early,  Migraleve  Pink  can  prevent  a  full-blown  attack  from  developing. 

A  first  choice  for  migraine. 


TM 

migraleve 

Buclizine  Hydrochloride, 
Paracetamol  Codeine  Phosphate. 


Migioleve™  Abbreviated  Product  Information  Migraleve  Tablets. 
Indications:  For  treatment  of  migraine  attacks  which  can  include  Ihe 
symptoms  ol  migraine  headache,  nausea  and  vomiting  Presentation: 
Migraleve  Pink  pink  tablets  each  containing  Buclizine  Hydrochloride  BP 
6  25mg.  Paracetamol  DC  96%  520mg  equivalent  to  Paracetamol  PhEur 
500mg.  Codeine  Phosphate  PhEur  8mg  Migraleve  Yellow  -  yellow  tablets 
each  containing  Paracetamol  DC  96%  520mg  equivalent  to  Paracetamol 
PhEur  500mg,  Codeine  Phosphate  PhEur  8mg  Dosage  and  administration: 
Adulls.  Treatment  Two  Migraleve  Pink  tablets  immediately  it  is  known  that  a 
migraine  attack  hos  storied  or  is  imminent  II  symptoms  persist,  two 
Migraleve  Yellow  tablets  every  (our  hours  Maximum  eight  tablets  (two 
Migraleve  Pink  and  six  Migraleve  Yellow)  in  24  hours  Children  W-14  years. 
One  Migraleve  Pink  inihally  It  required  one  Migraleve  Yellow  every  lour 


hours  Maximum  loui  tablets  (one  Migraleve  Pink  and  three  Migraleve 
Yellow)  in  24  hours  Elderly  (over  65  years)  As  lor  adulls  Contra- 
indications, warnings,  etc:  Contra-indicolions  Hypersensitivity  to  any  of  the 
ingredients  Not  for  administration  lo  children  under  10  except  under  medical 
supervision  Precautions-  Migraine  should  be  medically  diognosed. 
Migraleve  should  be  used  with  caution  in  patienls  with  severe  renal  disease 
or  liver  dysfunction  Migraleve  should  not  be  token  with  prescribed  medicines 
or  for  extended  periods  without  the  advice  of  a  doctor.  Avoid  alcoholic  drink. 
Migraleve  Pink  only  may  cause  drowsiness  It  aftected,  do  not  drive  or 
operate  machinery  Side-etlects  Rarely,  allergic  reactions  such  as  skin 
rashes,  hives  or  itching  (paracetamol),  constipation  (codeine  phosphate)  or 
drowsiness  (buclizine  hydrochloride)  Use  in  pregnancy  Whilst  Ihere  are  no 
specific  reasons  for  contra- indicating  Migraleve  during  pregnancy,  as  with  all 


drugs,  il  is  recommended  that  Migraleve  be  used  with  caution  in  pregnancy 
Migraleve  is  not  contra-indicoted  in  breost-feedmg  mothers.  Treatment  ot 
overdosage  As  tor  paracetamol  (i  v  acetylcysteine)  ond  codeine  (injection 
of  naloxone)  Package  quantities  and  Trade  Price:  Migraleve  12  -  £2  22, 
24 -£391  Migraleve  Pink  12  -  £2  31,  24  -  £4  31  Migraleve  Yellow  12 
-  £199,  24  £3  42  Legal  category:  P  Product  Licence  Numbers 
Migraleve  -  PL  01906/0028,  Migraleve  Pink  -  PL  01906/0026,  Migraleve 
Yellow  -  PL  01906/0027  Marketing  Authorisation  Holder:  Pfizer  Consumer 
Healthcare,  Alton,  Hampshire  GU34  2TJ  Date  ot  preparation:  June  1999 
Further  information  available  from  Pfizer  Consumer  Healthcare. 
Wilsom  Rood, 
Alton,  Hampshire. 
GU34  2TJ 
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Out  of  the  surgery  and  into  the  pharmacy 

The  Government  aims  to  encourage  people  to  self- 
medicate  with  its  winter  campaigns 


A  new  line  of  attack  in  the  flight  against  flu 

The  main  problem  in  controlling  flu  has  been  the 
ability  of  the  virus  to  change 

Predicting  the  unpredictable 

Estimating  stock  levels  is  no  longer  a  'hit  and  miss' 
affair,  thanks  to  new  monitoring  systems 


Cold  comfort 

The  winter  remedies  market  is  set  to  grow  even 
bigger  this  year  —  if  last  year  is  anything  to  go  by 

Winter  category  management  tips 

Warner  Lambert  and  SmithKline  Beecham  divulge 
handy  tips  for  you  to  maximise  profit  this  winter 


Get  that  rinky-dink  zinc  feeling! 


22 


Zinc  is  not  just  beneficial  during  the  winter  —  it 
can  be  taken  as  a  daily  supplement  all  year-round 
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The  aim  of  winter  campaigns  is  to  encourage  the  public  to  make  wise  use  of  the 
NHS  and  treat  themselves  for  colds  and  flu 

Out  of  the  surgery, 
into  the  pharmacy 


The  long  holiday  over 
Christmas  and  the  New 
Year  -  and  possible 
problems  with  the 
millennium  bug  -  could 
put  the  NHS  under  severe 
strain  this  winter.  Even  if  there  is  no  flu 
epidemic,  the  millennium  celebrations 
combined  with  staff  shortages  are 
likely  to  increase  the  pressure  on 
hospitals  which  barely  managed  to  cope 
last  year. 

On  an  average  winter  day,  GPs  write 
more  than  1 00,000  extra  prescriptions 
compared  with  the  summer,  and  there 
are  1 5  per  cent  more  emergency 
admissions  in  December  than  there  are 
in  August.  During  the  NHS  Direct  pilots, 
calls  increased  by  up  to  300  per  cent 
over  Christmas  and  the  New  Year. 

With  this  in  mind,  NHS  managers  are 
trying  to  prevent  a  winter  crisis  by 
encouraging  people  to  think  hard  before 

Is  it  a  cold  or  flu? 
There  are  key  differences  between 
colds  and  flu. 

Flu  starts  abruptly,  within  48  hours  of 
infection,  while  symptoms  of  a  cold 
build  up  gradually.  Flu  usually  starts 
with  aches,  muscle  weakness,  fever, 
fatigue  and  severe  malaise.  It  tends 
to  affect  the  whole  body.  A  cold 
begins  with  a  sore  throat  and  tends  to 
be  confined  to  the  nose  throat  and 
respiratory  tract. 

Flu  is  generally  accompanied  by  a 
raised  temperature  (38-40  deg  C), 
whereas  fever  does  not  usually 
accompany  a  cold. 
People  with  flu  usually  feel  so  ill  that 
they  can  hardly  get  out  of  bed.  Those 
with  a  cold  can  generally  carry  on  with 
their  daily  activities  in  spite  of  feeling 
unwell. 

Flu  tends  to  cause  a  loss  of  appetite, 
while  peopie  with  a  cold  can  still  eat 
normally  -  hence  the  saying  "feed  a 
cold  and  starve  a  fever". 


using  the  out  of  hours  or  accident  and 
emergency  services. 

Pharmacists  are  expected  to  play  a 
key  part  in  screening  out  patients  with  flu 
who  need  to  see  a  GP,  and  those  who 
just  have  a  bad  cold. 

A  national  campaign,  running  from  the 
end  of  November  until  the  first  week  in 
January,  urges  the  public  to  "Choose  the 
right  remedy',  which  includes  making  full 
use  of  pharmacies. 

The  NHSE  has  distributed  a  Winter 
Information  Pack  to  health  authorities, 
NHS  Trusts,  primary  care  groups  and 
community  health  councils,  advising  on 
how  to  help  people  choose  the  most 
appropriate  action  if  they  are  ill  this 
winter.  The  challenge  lies  in  making 
them  take  any  notice. 

"There  will  be  considerable 
competition  for  public  attention  in  the 
coming  months,"  says  the  campaign 
guide.  "People  will  be  blasted  with 
communications  from  every  side  in  the 
run-up  to  the  millennium  -  not  least  from 
the  retail  sector." 

The  guide  stresses  there  is  a  fine  line 
between  giving  helpful  information  on 
when  to  use  a  service  and  appearing  to 
suggest  that  people  should  not  bother  the 
NHS.  The  aim  is  to  ensure  the  seriously 
ill  still  seek  medical  advice,  while  giving 
others  the  confidence  to  experiment  with 
a  wider  range  of  healthcare  options, 
such  as  NHS  Direct  or  a  local  pharmacy. 

Press  advertising  starts  on  November 
29.  'Pharmasite'  advertising  starts  in 
1,781  pharmacies  the  week  beginning 
December  6,  together  with  outdoor 
advertising  at  supermarket  poster  sites. 

Running  alongside  is  a  government 
campaign  to  encourage  the  appropriate 
use  of  antibiotics,  as  part  of  a  wider 
programme  to  control  the  spread  of 
antimicrobial  resistance.  Support 
material  for  GPs,  pharmacists  and  other 
key  health  professionals  carries  the 
message  that  antibiotics  don't  work  on 
colds,  most  coughs  and  sore  throats. 
The  campaign  includes  advertising  in  the 
national  press  and  women's  magazines. 


A  non-prescription'  pad  for  GPs 
enables  them  to  prescribe  self-help 
measures  for  colds  and  flu  sufferers  who 
do  not  need  antibiotics.  Advice  includes 
asking  a  pharmacist  about  suitable 
remedies. 

Be  prepared 

The  Consumer  Health  Information 
Centre's  winter  campaign  reinforces  the 
message  that  antibiotics  are  no  help  in 
the  battle  against  colds  and  flu.  CHIC  is 
also  trying  to  ease  pressures  on  the  NHS 
by  encouraging  people  to  prepare  in 
advance  and  make  sure  their  home 
medicine  chesf  is  amply  stocked  for  the 
long  holiday.  Again,  the  accent  will  be  on 
pharmacists  as  a  source  of  advice  and 
Ebenezer  Sneezer's  guide  to  colds  and 
flu'  will  be  available  through  pharmacies. 

A  colds  and  flu  help  line  on  0845 
606161 1  has  pharmacists  answering 
calls  between  10am  and  5pm,  Monday 
to  Friday. 

Dr  Ian  Banks,  a  member  of  the  CHIC 
panel,  believes  last  winter's  campaign 
had  an  impact  on  the  public,  although  it 
is  difficult  to  quantify. 

"Certainly,  when  you  look  at  the 
numbers  who  suffered  from  flu,  if  they 
had  all  turned  up  at  the  surgery,  doctors 
would  never  have  coped,"  he  says.  He 
and  many  medical  colleagues  have  also 
noticed  a  greater  public  awareness  of  the 
fact  that  antibiotics  are  inappropriate  for 
colds  and  flu. 

"Patients  don't  come  in  demanding 
antibiotics  as  much  as  they  used  to,"  he 
says. 

Ros  Meek,  a  CHIC  panel  member  from 
the  Royal  College  of  Nursing,  hopes  the 
winter  campaigns  will  start  a  swing  back 
to  traditional  home  nursing  skills,  when 
people  with  colds  and  flu  would  "stay  in 
bed  and  sleep  it  through"  rather  than 
rush  to  the  GP  for  antibiotics.  Staying  at 
home  and  self-treating  also  reduces  the 
spread  of  infection. 

The  Doctor  Patient  Partnership,  which 
has  been  involved  in  the  CHIC  campaign, 
is  also  running  a  campaign  of  its  own 


...OR  MOST  COUGHS  AND  SORE  THROATSf 

A  government  health 
education  campaign 
encourages  colds  and  flu 
sufferers  not  to  expect 
antibiotics 

with  posters,  a  bookmark  for  adults  and 
a  colour-in  postcard  for  children  saying 
that  colds  and  flu  are  best  treated  at 
home  and  that  pharmacists  can  advise 
on  suitable  treatment. 

A  "Children  and  earache'  campaign, 
using  laminated  bookmarks,  gives 
advice  on  home  treatment  and 
encourages  parents  to  consult  a 
pharmacist.  Earache  in  children  is  one  of 
the  most  common  reasons  why  parents 
call  their  doctors  out  of  hours. 

The  DPP  is  concerned  that  employers 
may  place  pressure  on  ill  employees  to 
produce  sick  notes  from  their  doctors, 
placing  unnecessary  demand  on  GPs. 
Posters  in  GP  surgeries  and  leaflets  to 
employers  will  stress  that  sick  notes  are 
issued  only  for  illness  lasting  eight  or 


4  Chemist  &  Druggist  23  OCTOBER  1 999 


Flu  vaccination 

The  Department  of  Health  is  strongly 
recommending  flu  vaccination  for  the 
following  groups: 

•  all  over  75s 

•  people  in  long  stay  residential  care. 
Those  of  all  ages  with: 

•  chronic  respiratory  disease, 
including  asthma 

•  chronic  heart  disease 

•  chronic  renal  failure 

•  diabetes  mellitus 

•  immune  suppression  due  to 
disease  or  treatment. 

Routine  immunisation  of  healthcare 
workers  is  not  recommended  as  part  of 
national  policy,  but  this  year  some 
Trusts  may  offer  vaccination  to  their 
staff  as  part  of  their  winter  pressures 
planning. 


more  days,  for  social  security  purposes. 
The  notes  can  be  issued  retrospectively. 

Prevention  best  for  flu 

Prevention  remains  the  best  line  of  attack, 
and  Flu  Awareness  Week,  from  October 
25-29,  aims  to  encourage  people  over 
75  and  those  in  high  risk  groups  to  seek 
vaccination  (see  box).  The  most 
common  complications  of  flu  are 
pneumonia,  the  worsening  of  respiratory 
diseases  such  as  chronic  bronchitis  and 
asthma  and  of  cardiac  diseases. 

Nearly  eight  million  doses  of  flu 
vaccine  were  given  last  year,  but  uptake 
is  still  low  in  the  high  risk  groups, 
although  more  elderly  people  are  being 
vaccinated  as  a  result  of  the  blanket 
policy  to  offer  it  to  all  those  over  75. 
Advice  about  flu  and  vaccination  is 
available  to  the  public  on  the  NHS  Health 
Information  Service  freephone  number 
0800  665544. 

What  role  for  Relenza? 

While  the  public  may  be  getting  the 
message  that  antibiotics  are  no  help,  will 
they  flock  to  the  surgery  for  zanamivir 
instead? 

As  we  reported  in  last  week's  C&D 
(p4),  NICE  advised  health  professionals 
not  to  prescribe  Relenza  this  winter.  But 
the  drug  has  not  been  banned  from  the 
NHS  and  doctors  can  still  make 
individual  clinical  judgements  os  to  what 
treatments  are  appropriate  and 
necessary. 

One  criticism  had  been  that  the 
clinical  trials,  although  involving  a  broad 
spectrum  of  over  6,000  patients,  were 
not  specifically  designed  to  recruit  those 
at  greatest  risk  from  flu  complications, 
who  would  be  the  main  target.  While 
there  was  evidence  that  the  drug 
benefited  the  population  as  a  whole,  the 
numbers  in  these  most  vulnerable 
groups  were  not  sufficient  to  make 
specific  claims  for  them. 

CHIC's  Dr  Banks  comments:  "The  vast 
majority  of  people  don't  need  Relenza. 
They  will  come  out  unscathed  from  an 
attack  of  flu.  The  trouble  is  that,  while  it 
lasts,  they  think  they  are  dying." 


NHS  to  vaccinate  staff 
against  flu 

NHS  staff  are  to  be  offered  flu 
vaccination  this  winter  in  light  of  the 
extra  pressures  the  long  break  at 
the  end  of  the  year  will  cause. 
The  NHS  Executive  said  earlier  this 
autumn  that  NHS  employers  should 
consider  whether  they  wish  to  offer 
vaccines  to  staff  and  to  which 
groups  of  staff  because  "the 
circumstance  of  the  coming  winter, 
including  the  extended  millennium 
holiday  period,  are  regarded  as 
exceptional".  It  is  not  anticipating 
unusual  levels  of  flu  this  winter,  but 
says  that  even  a  modest  outbreak 
at  the  wrong  time  could  threaten  the 
NHS'  ability  to  cope. 
"Experience  of  recent  winters  has 
shown  how  little  margin  the  NHS 
has  for  coping  with  additional 
work,"  says  the  NHS  Executive.  The 
coming  winter  will  involve  a 
prolonged  break  when  staff  are 
likely  to  be  stretched,  with  back  up 
staff  unlikely  to  be  readily 
available." 

It  is  up  to  employers  to  make  the 
decision  to  offer  vaccination  on  a 
local  level  and  no  additional  money 
will  be  made  available.  The  NHSE 
advice  points  out  that  primary  care 
is  likely  to  be  heavily  occupied  with 
administering  the  vaccine  to  high- 
risk  patients,  so  "care  should  be 
taken  to  ensure  that  any 
arrangements  employers  make  for 
their  staff  do  not  disrupt  local 
arrangements  for  high-risk  groups". 
Employers  who  believe  that  the 
benefits  of  such  a  programme 
outweigh  other  implications  will 
have  to  secure  vaccine  supplies  and 
then  arrange  a  vaccination 
programme  either  through 
occupational  health  "or  to  set  up 
and  fund  arrangements  with  primary 
care  contractors". 


Measures  such  as  taking  paracetamol 
are  often  underestimated,  he  says, 
adding  that  the  only  people  who  need  to 
consult  a  doctor  are  those  who  are 
debilitated  through  age  or  chronic  illness. 

Glaxo  Wellcome  has  prepared  a  flu 
management  programme,  offering 
guidance  to  practice  staff  on  planning 
their  influenza  services  and  information 
for  patients  on  the  differences  between  flu 
and  colds. 

A  "symptom  warning  card'  can  be 
given  to  those  people  the  GP  thinks 
would  be  most  at  risk  should  they  catch 
flu.  It  advises  patients  to  seek  prompt 
medical  advice  if  they  experience  the 
symptoms  listed,  as  zanamivir  should  be 
started  within  48  hours. 

The  patient  information  leaflet  makes 
clear  that  not  everyone  who  gets  flu 
needs  to  see  a  doctor,  and  that 
antibiotics  do  not  work  against  viruses. 
It  advises  patients  with  a  cold  to  ask  a 
pharmacist  for  an  appropriate  remedy. 


Flu  treatment:  a 
new  line 


New  drugs,  already  launched  and  in 
development  target  the  part  of  the  flu 
virus  responsible  for  viral  spread  and 
tackle  the  direct  cause  of  the  symptoms 


RELENZA 

PREVENTS 

RELEASE 


How  zanamivir  prevents  viruses  from  replicating 


The  main  problem  in 
controlling  flu  has  been  the 
ability  of  the  virus  to  keep 
changing  its  coat.  Until 
recently  it  seemed  that  no 
part  of  the  virus  stayed  the 
some  long  enough  to  act  as  a  target  for 
drugs.  But  now  a  suitable  target  has 
been  identified. 

The  outer  lipid  membrane  of  the  virus 
has  spikes  of  the  protein  haemagglutinin, 
which  helps  the  virus  attach  to  the  host 
cell,  and  neuramidase,  an  enzyme  which 
helps  to  release  new  virus  particles 
produced  in  the  infected  cell. 
Neuramidase  breaks  the  bond  holding 
these  new  particles  to  the  cell,  freeing 
them  to  infect  other  host  cells. 

Research  has  identified  part  of  the 
neuramidase  molecule  that  is  common 
to  all  flu  viruses  and  is  not  affected  by 
antigenic  changes.  It  is  this  area  that  is 
blocked  by  the  neuramidase  inhibitors,  of 
which  zanamivir  (Relenza)  is  the  first  to 
reach  the  market.  It  combats  both 
influenza  A  and  B,  whereas  amantadine 
is  effective  only  against  influenza  A. 

Treatment  is  by  oral  inhalation,  which 
takes  the  drug  to  the  main  site  of  viral 
replication  -  the  lungs. 

Studies  involving  over  6,000  patients 
showed  that  zanamivir,  taken  within  two 
days  of  the  onset  of  flu,  significantly 
shortened  the  duration  of  illness  by  up  to 
three  days  (40  per  cent)  and  reduced  the 
severity  of  the  main  symptoms  such  os 


fever,  myalgia,  weakness,  cough  and 
loss  of  appetite  by  up  to  44  per  cent 
compared  with  placebo. 

In  the  past  another  limiting  factor  for 
anti-flu  drugs  has  been  the  rapid 
development  of  resistance.  Results  from 
a  laboratory  study,  presented  to  the 
Interscience  Conference  on  Antimicrobial 
Agents  and  Chemotherapy  in  San 
Francisco  last  month,  suggested  that  this 
risk  was  reduced  with  zanamivir  because 
high  concentrations  could  be  achieved  in 
the  respiratory  tract.  Drug  levels  required 
for  continued  anti-viral  activity  at  the 
main  site  of  replication  were  retained  up 
to  24  hours  after  a  1  Omg  inhaled  dose. 

Trials  have  shown  that  using 
zanamivir  reduces  the  need  to  prescribe 
antibiotics  for  secondary  infections 
resulting  from  flu,  which  could  be 
another  benefit  in  the  campaign  to 
reduce  antibiotic  resistance, 

A  further  neuramidase  inhibitor, 
oseltamivir,  is  at  a  late  stage  of  develop- 
ment. Roche  Pharmaceuticals  is  hoping 
to  morket  the  drug  as  Tamiflu  in  the  UK 
at  the  end  of  2000/beginning  of  2001. 

The  company  claims  on  advantage  of 
this  compound  is  that  it  can  be  taken 
orally,  avoiding  problems  associated 
with  inhalation.  In  vitro  it  is  o  potent 
competitive  inhibitor  of  influenza  A  and  B 
neuramidase  activity,  and  clinical  trials 
have  shown  substantial  reduction  in  both 
duration  and  severity  of  flu  symptoms, 
with  no  serious  adverse  events. 
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Stock  level 


It  used  to  be  complete  guesswork  estimating  how  many 
people  would  be  likely  to  come  into  your  pharmacy  for  cold 
and  flu  remedies.  But  not  anymore. . . 

Predicting  the 
unpredictable 


Estimating  stock  levels  for 
the  coughs  and  colds 
season  has  been  a  rather 
'hit  and  miss'  affair  in  the 
past,  but  a  new  model  will 
predict  demand  for  winter 
remedies  on  a  weekly  basis. 

The  Flu/Cold/Respiratory  Illness 
Activity  Notification  (FAN)  programme 
measures  illness  levels  in  eight  UK  cities 
each  week.  Prediction  of  'alert  status'  is 
made  three  to  five  weeks  in  advance, 
with  85  per  cent  accuracy  and  within  a 
95  per  cent  confidence  level.  This  gives 
pharmacists  advance  notice  of  demand, 
in  order  to  tailor  stock  levels  accordingly. 

Between  September  1 7  and  March  1 7 
2000,  flu/cold/respiratory  illness  activity 
will  be  measured  weekly  in  the  cities  of 
London,  Birmingham,  Leeds,  Glasgow, 
Manchester,  Bristol,  Newcastle  and 


Anytown  UK,  a  sample  city 
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Norwich.  In  each  city,  a  24-28  member 
panel  made  up  of  medical  personnel  will 
report  on  the  symptoms  each  week. 

Reports  are  collected  between 
Wednesday  and  Friday  every  week,  with 
the  data  analysed  using  computer 
algorithms  over  the  weekend.  All  clients 
receive  an  e-mail  and  fax  report  on  the 
Monday.  The  report  gives  an  'incidence 
index'  for  each  city,  and  this  number 
indicates  the  amount  of  flu/cold/ 
respiratory  illness  at  each  location.  A 
higher  incidence  index  indicates  that 
more  households  are  suffering  from 
respiratory  illness  at  that  time. 

Each  city  is  given  one  of  five  "status 
levels': 

•  Normal  -  little  or  no  increase  in 
respiratory  illness 

•  Advisory  -  a  measured  increase  in 
respiratory  illness 

O  Pre-Alert  -  a  city  will  go  to  Alert  in 
three  to  five  weeks 

•  Alert  -  a  severe  measured  increase  in 
respiratory  illness.  This  is  the  peak  of 
illness  in  a  market 

•  Advisory  (down)  -  a  measured 
decrease  in  respiratory  illness. 

When  a  city  on  Advisory  status 
reaches  a  specific  illness  level,  a  Pre- 
Alert  warning  is  issued,  indicating  that 
the  city  will  reach  Alert  status  in  three  to 
five  weeks.  In  the  period  between  Alert 
and  Peak,  over  three-quarters  of 
households  will  have  someone  sick  with 
respiratory  illness.  Almost  half  a  year's 
category  sales  in  each  market  occur  in 
between  Pre-Alert  and  the  end  of  Alert 
(US  weekly  sales  data).  FAN  data  also 
reflects  levels  of  antibiotic  prescribing. 

FAN  is  currently  the  largest  weekly 
illness  reporting  system  in  the  US.  It  is 
used  by  the  majority  of  US  and  Canadian 
manufacturers  of  cough/cold  and 
respiratory  illness  products,  as  well  as 
almost  all  major  retailers.  This  winter  wilt 
be  FAN'S  1 7th  season  in  the  US. 

To  prove  its  relation  to  product  sales, 
FAN  data  has  been  correlated  with  IRI 
Infoscan,  Nielsen  ScanTrack,  and  IMS  . 
prescription  data. 

A  flu  monitor,  based  on  FAN  data  and 
sponsored  by  Warner  Lambert,  first 
appeared  in  C&D  last  week,  and  will  be 
carried  each  week  until  February  5. 

Surveillance  Data  Inc,  which  produces 
the  FAN  data,  also  has  schemes  to  track 
levels  of  allergy,  head  lice,  Lime  Disease 
and  bacterial  resistance. 
©  Another  new  cold  and  flu  monitoring 
system  is  being  run  by  SmithKl.ine 
Beecham. 

The  Beecham's  Cold  and  Flu  Scale 
provides  a  weekly  measurement  of  the 
incidence  of  these  ailments  in  the  UK, 
also  using  SDI  data.  The  information  is 
presented  on  a  national  and  regional 
basis  via  the  internet  on 
www.charlottestreet.com  and  through 
national  television  and  media.  Cold  and 
flu  incidence  are  rated  according  to  the 
risk  of  catching  them.  The  service  runs 
until  March  27,  2000. 

The  company  is  also  advertising  the 
cold  and  flu  scale  by  sponsoring  the 
weather  forecast  on  GMTV. 


Whichever  way 
you  look  at  it 


we're  committed  to 
Meltus  in  Pharmacy 


This  winter  sees  our  biggest  Meltus  campaign  ever, 
with  our  7th  consecutive  year  on  TV,  and  again  a  cat 
plays  a  role  your  customers  will  remember. 

In  fact,  last  year's  campaign  drove  consumer  purchases 
up  by  25%*  -  and  this  success  is  set  to  continue. 

Meltus  continues  to  be  the  fastest  growing  major  cough 
brand  in  Pharmacy**  offering  effective  relief  for  the 
whole  family.  And  we  remain  committed  to 
pharmacy  by  offering  you  excellent  profit  deals 
all  year  round. 

So  whichever  way  you  look  at  it, 
Meltus  is  the  cat's  whiskers. 
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ADULT  MELTUS  EXPECTORANT  FOR  CHESTY  COUGHS  AND  CATARRH  ESSENTIAL  PRODUCT  INFORMATION.  Presentation:  Oral  liquid  Each  5ml  contains  lOOmg  Guaifenesin  BP,  2  5mg  Cetylpynd.n.um  Chloride  BP,  1  75g  Sucrose 

BP,  0  5g  Purified  Honey  BP  Indications:  For  the  symptomatic  relief  of  coughs  and  catarrh  associated  with  influenza,  colds  ond  mild  throat  infections  Dosage  and  Administration:  Adults  and  Children  aged  1  2  years  and  over,  one  or  two  5ml  spoonfuls 
to  be  token  and  swallowed  slowly  every  three  or  four  hours  Not  recommended  for  children  under  1  2  years  Contraindications,  Warnings  etc:  Contraindications  None  known.  Warnings.  Not  suitable  for  children  under  1  2  years  Very  large  doses 
con  cause  nausea  and  vomiting  Gastro  intestinal  discomfort  and  mild  drowsiness  have  been  reported  Use  m  pregnancy  and  lactation  No  known  contraindications  Side  effects  None  known  Legal  Category:  GSL  Packs:  1 00ml  and  200m!  Price: 
100ml  RSP  £3  05,  200ml  RSP  £4  49  PL  Number:  0338/5O26R  PL  Holder:  Cupal  Limited,  King  Street,  Blackburn  BB2  2DX  Date  of  Preparation:  September  1 999  Further  information  is  available  on  request  from  SSL  International 
Pic,  Tubiton  House,  Oldham  OL1  3HS. 

JUNIOR  MELTUS  SUGAR  &  COLOUR  FREE  EXPECTORANT  FOR  CHESTY  COUGHS  AND  CATARRH  ESSENTIAL  PRODUCT  INFORMATION.  Presentation:  Oral  Liquid  Each  5ml  contains  50mg  Guaifenesin  BP,  2  5mg  Cetylpyndin.um 

Chloride  BP,  Alcohol  Indications:  For  the  symptomatic  relief  of  coughs  and  catarrh  ossociated  with  influenza,  cold  and  mild  throat  infections  Dosage  and  Administration:  To  be  token  three  or  four  times  daily.  Children  over  6  years  Two  5ml  spoonfuls 
Children  1-6  years,  one  5ml  spoonful  Children  under  1  year  On  medical  advice  only  Contraindications,  Warnings  etc:  Contraindications  None  known  Warnings  Children  under  one  year  on  medical  advice  only  Very  large  doses  can  cause 
nausea  and  vomiting  Gastro  intestinal  discomfort  and  mild  drowsiness  have  been  reported  This  formulohon  is  not  suitable  for  adults  Side  effects  None  known  Legal  Category:  GSL  Packs:  100ml  Price:  RSP  £2  75  PL  Number:  0338/0086. 
PL  Holder:  Cupal  Limited,  King  Street,  Blackburn  BB2  2DX  Date  of  Preparation:  September  1999  Further  information  is  available  on  request  from  SSL  International  pic,  Tubiton  House,  Oldham  OL1  3HS. 

'  Taylor  Nelson  Sotres  Counterpoint  season  98/9  vs  season  97/8  "  Independent  Audit  MAT  June  1999 
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If  this  winter's  incidence  of  colds  and  flu 
is  similar  to  last  year's,  the  winter 
remedies  market  will  be  bigger  than  ever 


ith  the  average 
Briton  suffering 
2.3  colds  each 
year,  and  90  per 
cent  treating 
themselves,  the 
coughs  and  colds  market  is  vitally 
important  to  pharmacy.  Winter  remedies, 
worth  £378  million  this  year,  generates 
more  sales  than  any  other  OTC  sector. 

In  contrast  to  the  particularly  low 
incidence  of  colds  and  flu  in  1 997/98, 
last  winter's  high  infection  rate  saw  the 
market  grow  by  20  per  cent.  The  average 
household  now  spends  £9.26  a  year  on 
winter  remedies. 

Purchases  tend  to  be  symptom  led,  so 
the  dominant  factor  affecting  market  size 
is  the  prevailing  incidence  of  coughs, 
colds  and  flu.  Infection  rates  for  these 
ailments  have  declined  slightly  in  recent 
years.  The  average  incidence  of  coughs 
has  fallen  by  3  per  cent  over  the  past  six 
years,  according  to  the  Benylin  Winter 
Remedies  report.  Flu  incidence  has 
dropped  by  2  per  cent  to  an  annual  rate 
of  3.2  per  cent.  Colds  have  declined  by 
more  than  4  per  cent  since  1 993. 

The  age  profile  of  the  population  also 
affects  market  size.  Children  and  young 
adults  are  more  likely  to  be  exposed  to 
infection,  and  children  have  lower  levels 
of  resistance.  So  as  the  population  ages, 
there  may  be  a  drop  in  incidence  of 
winter  ailments. 

Despite  incidence  levels  falling  and 
changing  demographics,  the  market  is 
still  growing.  Increased  self-medication 
and  consumers  trading  up  to  premium 
priced  products  may  be  responsible. 

Using  trend  data  and  projections  of 
key  factors  affecting  the  market,  the 
Benylin  report  has  made  predictions 
about  the  sector  in  2003.  It  forecasts  the 
cough  market  will  reach  £93m,  with  cold 
and  flu  remedies  and  decongestant  sales 
increasing  steadily  to  almost  £1 4 1  m. 

Customers'  choice  of  winter  remedy  is 
influenced  by  brands  rather  than 


ingredients,  and  they  remain  loyal  to 
those  brands.  A  quarter  of  cold  sufferers 
will  leave  a  shop  rather  than  buy  an 
alternative  brand.  But  customers  still 
want  innovations  -  20  per  cent  of  the 
market's  growth  has  come  from  new 
stock  keeping  units,  according  to  the 
Lemsip  Cold  and  Flu  report. 

Efficacy,  fast  action  and  the  ability  to 
treat  more  than  one  symptom  are  the 
major  factors  in  purchasing  cold  and  flu 
remedies.  Consumers  want  products  that 
treat  symptoms  but  allow  them  to  get  on 
with  their  lives.  There  is  also  an 
increasing  demand  for  stronger 
preparations. 

Pharmacists  are  influential  in  patients' 
choice  of  treatment,  with  over  a  third  of 
consumers  saying  they  would  consult  a 
pharmacist  when  buying  a  medicine, 
according  to  the  Benylin  report.  Women 
are  significantly  more  likely  to  ask  for 
advice  than  men,  possibly  as  they  are 
often  buying  for  their  family. 

When  purchasing  cough  or  sore  throat 
remedies,  more  than  half  of  consumers 
said  they  would  buy  the  product 
recommended  by  pharmacy  staff.  The 
35-44  age  group  is  most  likely  to 
purchase  a  cough  remedy  recommended 
by  the  pharmacist. 

Although  there  is  demand  for  cold 
remedies  throughout  the  year,  the  period 
from  May  to  October  still  accounts  for  40 
per  cent  of  sales.  Sales  peak  in  January 
and  February,  with  up  to  25  per  cent  of 
annual  sales  occurring  in  this  two-month 
period. 

Patients'  preferences  for  treatments 
also  vary  according  to  the  season.  Hot 
drink  formats  are  more  popular  during 
the  winter,  while  capsules  and  tablets 
enjoy  their  highest  sales  during  the 
warmer  months. 

Hot  drinks  are  the  most  popular  cold 
remedy  format,  accounting  for  38  per 
cent  of  sales.  Lemon  is  consumers' 

Continued  on  P10-* 
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Think  children's  coughs,  think  Benylin.  Benylin  is  Independent  Pharmacy's 
only  children's  cough  brand  that  is  free  from  both  sugar  and  artificial  colours.  What's  more, 
they  all  come  in  pleasant  fruit  flavours  with  the  added  reassurance  of  childproof  caps.  Good  reasons  to 
think  Benylin  Children's  Cough  first. 
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Further  information  is  available  from:  Warner-Lambert  Consumer  Healthcare,  Chestnut  Avenue,  Eastleigh,  S053  3ZQ 
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favourite  flavour,  followed  by 
blackcurrant.  One  of  the 
oldest  formats,  cold  powders,  is  losing 
market  share,  according  to  the  Lemsip 
report.  The  cold  powders  market  is 
growing  at  4  per  cent,  compared  to  20 
per  cent  for  the  colds  and  flu  market  as  a 
whole. 


Covonia 

Thornton  &  Ross  is  supporting  the 
Covonia  range  with  a  £0.5m 
promotional  spend  this  winter.  A  tabloid 
newspaper  campaign  will  use  colour 
strip  advertisements  with  the  strapline 
"Covonia  -  cough  medicines  with  clouf . 
There  will  also  be  a  television  campaign 
running  in  London  during  December. 

Over  70  per  cent  of  people  have 
suffered  from  a  night-time  cough, 
according  to  a  T&R  survey,  and  60  per 
cent  of  those  interviewed  said  they  would 


SB  is  spending  £4m  on  TV  advertising  for  Beecham's  Flu-Plus 


m 


Covonia's  campaign  will  run  in  tabloid  newspapers 


take  medication  for  the  cough.  Sleeping 
was  cited  as  the  main  problem  for  cough 
sufferers,  closely  followed  by  talking, 
working  and  socialising. 

Night  Nurse  and  Day  Nurse  have 
been  relaunched  with  new  packaging. 
Improved  pack  graphics  aim  to  ensure 
clear  communication  of  the  products' 
benefits.  The  range  is  being  supported 
with  a  £2  million  television  advertising 
campaign  this  winter. 

Beechams 

SmithKline  Beecham  is  spending  £4 
million  on  television  advertising  for 
Beechams  Flu-Plus  this  winter. 
SmithKline  Beecham  is  cashing  in  on  the 


Continued  on  PI 2-*    SB's  new  holistic  products 

Crookes  gets  into  coughs 

Crookes  Healthcare  Is  further  extending  its  Strepsils  brand  this  winter  and  is 
entering  the  cough  product  sector  at  the  same  time. 

Commenting  that  the  £90m  cough  sector  has  not  seen  much  innovation  in 
recent  years,  Crookes  hopes  its  Strepsils  Cough  Lozenges  will  invigorate  that 
sector  and  prove  attractive  to  all  cough  sufferers.  Data  indicates  that  some  45  per 
cent  of  sufferers  do  not  self-treat. 

Strepsils  Cough  Lozenges  is  a  P  medicine  so  should  fit  in  well  with  the  cough 
product  sector,  over  three-quarters  of  which  goes  through  pharmacy.  Crookes 
believes  that  the  Strepsils  brand  is  now  perceived  as  an  umbrella  brand,  citing  the 
success  of  last  year's  addition,  Strepsils  Zinc  Defence,  entering  the  'health 
protection'  market.  In  addition,  the  company  says  that  about  50  per  cent  of 
consumers  have  a  sore  throat  at  the  same  time  as  they  have  a  cough. 

"We  have  already  shown  we  can  extend  the  brand,"  says  product  manager 
Martin  Knight-Jones.  "Strepsils  is  more  than  a  throat  care  brand,  it  has  a  strong 
heritage  with  a  lot  of  authority."  Introducing  the  lozenges  -  "a  universally  trusted 
format"  -  into  a  market  dominated  by  liquids  should  also  appeal  to  people  who 
want  convenience. 

The  launch  is  seeing  some  other  innovations  for  Crookes:  for  a  limited  period,  a 
sample  pack  of  four  lozenges  for  £0.49  will  feature  in  a  counter  top  display;  and 
the  company  will  also  be  trialing  local  radio  adverts.  By  subscribing  to  FAN  data 
(see  p6),  which  monitors  incidence  of  infectious  diseases  in  eight  cities  around 
the  UK,  Crookes  will  be  tailoring  its  advertising  when  peak  incidence  is  expected, 
possibly  late  January. 

The  new  look  for  Strepsils  should  help  its  Cough  Lozenges  stand  out  as  a 
"serious"  pharmacy  product.  The  dose  of  dextromethorphan  hydrobromide,  2.5mg, 
means  that  the  product  is  suitable  for  people  aged  six  years  and  over.  For  adults 
who  would  normally  take  a  liquid  cough  suppressant  morning  and  night,  but  would 
not  take  the  bottle  with  them  to  work,  the  lozenges'  portability  and  strength  should 
allow  more  frequent  dosing  throughout  the  day,  suggests  Mr  Knight-Jones. 

Strepsils  Cough  Lozenges  will  be  promoted  independently  of  the  other  Strepsils 
products,  which  will  appear  on  television  adverts,  with  a  ten-second  add-on  for 
Strepsils  Extra. 


Night  Nurse  and  Day  Nurse  have  been  relaunched 
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Crookes'  Strepsils  Cough  Lozenges  extends  the  brand 
umbrella 


Think  cold  relief,  think  Benylin  Day  &  Night.  Only  Benylin  Day  &  Night 
provides  24  hour  cold  relief  by  combining  non-drowsy  day-time  tablets  for  on-the-go  relief, 
with  special  night-time  tablets  that  ease  symptoms  and  so  aid  restful  sleep.  So  for  round-the-clock  relief 
in  a  single  pack,  think  Benylin  Day  &  Night  first. 


5  Day  &  Nig 
treatments 


Day  &  Night 


■j 


24  Hour  Cold  and  Flu  Relief 


Day:  Paracetamol,  Phenylpropanolamine 
Night:  Paracetamol,  Diphenhydramine 


The  name  to  think  of  first 


Benylin  Day  and  Night.  Presentation:  Blister  pack  containing  fifteen  amber  film-coated  tablets  and  five  blue  film-coated  tablets  in  opaque  blisters.  Each  amber  daytime  tablet  contains: 
500mg  Paracetamol  and  25mg  Phenylpropanolamine  hydrochloride.  Each  blue  night-time  tablet  contains:  500mg  Paracetamol  and  25mg  Diphenhydramine  hydrochloride. 
Uses:  Symptomatic  relief  of  colds  and  influenza.  Dosage  Adults  and  children  over  12  years:  4  tablets  should  be  taken  daily  -  three  amber  tablets  during  the  day  and  one  blue  tablet  at 
night.  Do  not  take  the  night-time  tablets  during  the  day.  Contra-indications  and  Precautions:  Known  hypersensitivity.  Caution  in  patients  with  hyperthyroidism,  hypertension, 
cardiac  dysfunction,  diabetes  mellitus  and  liver  disorders.  Not  for  use  by  patients  who  are  taking,  or  who  have  taken,  monoamine  oxidase  inhibitors  within  the  preceding  two  weeks 
Not  to  be  used  during  pregnancy.  Avoid  alcohol.  Side  and  adverse  effects  May  cause  drowsiness,  if  affected  do  not  drive  or  operate  machinery.  Paracetamol  can  cause  skin  rashes. 
Phenylpropanolamine  may  give  rise  to  dizziness,  headache,  nausea,  tremor,  anxiety,  insomnia  and  palpitations.  Price  (ex-VAT):  £3.14.  Legal  category:  P  Product  licence  holder: 
Warner-Lambert  Consumer  Healthcare,  Chestnut  Avenue,  Eastleigh,  SOS3  3ZQ   Product  licence  number:  I  551  3/0045   Date  of  preparation:  October  1999 


Marketi 
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The  repackaged  Olhas  range 


A  new  flavour  has  been 
added  to  the  Mac  range 

trend  towards  more  holistic  healthcare 
with  the  addition  of  two  new  products  to 
its  Beechams  range  -  Beechams  for 
Natural  Relief  Echinacea  and  Garlic,  and 
Beechams  for  Natural  Defence  Zinc  and 
Vitamin  C.  The  new  products  will  be 
supported  with  a  £1 .6  million  national 
press  and  poster  campaign  running  from 
November  until  February. 

Crookes  has  relaunched  Strepsils  Dual 
Action  and  Strepsils  Direct  Action  as 
Strepsils  Pain  Relief  Plus  Lozenges  and 
Strepsils  Pain  Relief  Spray.  The  change 
has  been  made  to  differentiate  Strepsils 
Pharmacy-only  products  from  the  core 
range,  which  is  designed  to  treat  milder 
sore  throats.  Formulations  remain 
unchanged. 

Olbas 

GR  Lane  Health  Products  is  repackaging 
its  Olbas  range.  The  new  packaging  is 
brighter,  uses  colourful  graphics  and  has 


Throaties  -  now  available  as  a  larger,  longer-lasting  pastille 

V'-" 


Warner  Lambert  is  spending  £2. 5m  on  TV  ads  for  Benylin 


a  contemporary  feel,  while  retaining  the 
Olbas  orange  and  green  colours. 

The  company  is  spending  almost 
£1  m  on  advertising  the  range  this 
season.  There  will  be  a  national  press 
campaign  and  television  advertising  in 
the  New  Year. 

Ernest  Jackson  has  added  a  new 
flavour  to  the  Mac  range  and  has 
introduced  new  flow-wrapped  blister 
packaging.  New  Mac  Sugar  Free  contain 
dequalinium  chloride  and  have  a  cool 
refreshing  flavour.  Packs  of  ten  are 
available  at  an  introductory  price  of 
£0.69. 

Throaties 

Throaties  are  now  available  as  a  larger, 
longer-lasting  pastille.  Ernest  Jackson 
claims  the  pastille  has  improved 
soothing  and  decongestant  benefits. 

Warner  Lambert  is  to  spend  £2.5 
million  on  television  advertising  for 
Benylin  between  November  and  January. 
Benylin  for  Children  will  be  promoted 
with  up  to  £1  million  of  children's  TV  or 
press  advertising.  The  company  is  also 
planning  a  major  Benylin  line  extension 
early  next  year. 

A  Lockefs  web  site  is  being  launched 
this  month  -  www.doubleaction.co.uk 
has  two  sections:  'Cold  Relief  contains 
information  on  colds,  and  'Comic  Relief 
has  entertainment  for  consumers  with  the 
"cough  and  cold  blues"  who  need 
cheering  up.  The  brand  is  being 
supported  with  a  £2. 5m  marketing 


campaign  this  season. 

A  new  flavour  has  been  added  to  the 
re-launched  Tunes  range.  Tropical  Tunes 
are  a  combination  of  exotic  fruits, 
menthol  and  vitamin  C,  and  are  aimed  at 
the  brand's  young  female  customers. 
Mars  is  spending  £2. 5m  on  Tunes' 
'breath  of  fresh  air'  television  advertising 
campaign  which  will  be  back  on-air  from 
November. 

Crookes  has  launched  a  Lemon  & 
Lime  flavour  Zinc  Defence  lozenge.  Zinc 
Defence  lozenges  are  also  available  in 
blackcurrant  flavour. 

Whitehall  is  entering  the  colds  and  flu 
market  with  Anadin  Cold  Control 
Capsules  and  Anadin  Cold  Control  Flu 
Strength  Hot  Lemon  Powders.  Launched 
last  month,  Anadin  Cold  control  will  be 
supported  with  a  print  and  broadcast 
advertising  campaign  this  season. 

The  Lemsip  1999  Cold  and  Flu  Report 


!  I- 

I  c  o  i  o  in  ni  "  "  "  ?  I 


Lemsip  Cold  and  Flu  Report 


COLO  &  FLU  ,r^«M 
SURVIVAL 
GUIDE. 


The  Cold  and  Flu  Survival 
Guide  -  available  free 

is  the  first  edition  of  an  annual  review  of 
the  OTC  market  for  colds  and  flu. 
Designed  to  help  pharmacists  maximise 
opportunities  in  this  sector,  the  report 
contains  information  on  recent  market 
trends  and  statistics.  It  also  gives 
merchandising  advice  and  the  latest 
findings  on  consumer  attitudes  and 
purchasing  habits. 

The  Lemsip  'Cold  &  Flu  Survival 
Guide'  leaflet  gives  patients  useful  tips  on 
coping  with  colds  and  flu.  Free  copies  of 
The  Cold  and  Flu  Report  and  the  'Cold  & 

Continued  on  P75-* 


Whitehall  launches  new  products  into  the  cold  and  flu  market 
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..  heavy  cold  or  even  flu. 


Think  flu  relief,  think  Benylin  Four  Flu.  This  unique  formulation 
has  a  4  way  action  to  treat  the  four  major  symptoms  of  flu  -  fever,  body 
pains,  cough  and  congestion  -  as  well  as  heavy  colds  and  so  aid  restful  sleep.  What's 
more,  Benylin  Four  Flu  is  available  in  three  of  your  customers'  favourite  formats. 
Good  reasons  to  think  Benylin  Four  Flu  first. 


Diphenhydramine,  Paracetamol,  Phenylephrine      Diphenhydramine,  Paracetamol,  Pseudoephedrine  Hydrochloride 


The  name  to  think  of  first 


Benylin  Four  Flu  Tablets,  Liquid  and  Hot  Lemon  Drink.  Presentation  Tablets:  Orange  tablets  containing  1 2.5mg  Diphenhydramine  HCI.  500mg  Paracetamol  and  22.5mg  Pseudoephedrine 
HQ  per  tablet.  Liquid:  Orange  liquid  containing  25mg  Diphenhydramine  HCI.  lOOOmg  Paracetamol  and  4Smg  Pseudoephedrine  HCI.  Hot  Drink:  Yellow  powder  for  reconstitution.  Sachet  contains 
lOOOmg  Paracetamol.  25mg  Diphenhydramine  HCI  and  I2mg  Phenylephrine  HCI.  Uses:  Symptomatic  relief  of  colds  and  flu.  Dosage: Tablets:  Adults:  2  tablets  4  times  daily;  children  aged  6-12 
years:  I  tablet  4  times  daily;  children  under  6  years:  not  recommended.  Liquid:  Adults:  20ml  4  times  daily;  children  aged  6-12  years  1 0ml  4  times  daily;  children  under  6  years:  not  recommended. 
Hot  Drink:  Adults  and  children  over  12  years:  One  sachet  dissolved  in  a  cup  of  hot  water  every  4  -  6  hours.  Contra-indications:  Hypersensitivity,  severe  hyperthyroidism,  hypertension  or 
coronary  artery  disease  Not  to  be  taken  by  patients  who  have  taken  MAOIs  in  the  preceding  2  weeks.  Precautions:  Caution  in  cardiovascular  disease,  hypertension,  hyperthyroidism,  pregnancy, 
prostatic  enlargement,  liver  disease,  renal  disease,  glaucoma  or  diabetes.  May  cause  drowsiness.  Avoid  alcohol  and  drugs  with  anti-cholinergic  properties.  Adverse  effects:  Occasionally  skin  rash, 
nausea,  headache,  dizziness,  sedation,  tachycardia  and  insomnia.  Price  (ex-VAT):  Tablets:  £3.57.  Liquid  200ml;  £3.91.  Hot  Drink  £2.25.  Legal  category:  P.  Product  licence  holder:  Warner 
Lambert  Consumer  Healthcare,  Eastleigh,  SOS3  3ZQ    Product  licence  number:  Tablets:  15513/0058.  Liquid:  15513/0057.  Hot  Drink:  15513/0060.  Date  of  preparation:  October  1999. 


New  packaging.  New  ad  campaign.  Stock  new  look 
'Nurses'  for  an  even  healthier  business. 

With  eye-catching  new  pack  designs  and  a  £2  million  Make  sure  you  stock  up  with  the  No  1  pharmacy  only  cold 

advertising  campaign,  'Nurses'  are  going  to  be  more  popular  and  flu  brand.  They  are  what  every  well-dressed  cold  and  flu 
than  ever  before.  shelf  will  be  wearing  this  winter. 

Source:  AC  Nielsen.  Night  Nurse  and  Day  Nurse  are  registered  trade  marks  of  SrnithKline  Beecham. 
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Reckitt  &  Coiman  has  launched  Lemsip  Sore  Throat  Lozenges 


ID 


Strefen 


Flurbiprofen  8.75mg 


Effico  Tonic  —  a  pick  me  up 


Crookes  is  launching  Strefen 

retail  at  £0.69  for  six  or  £1.99  for  24. 
The  Lemsip  brand  is  being  supported 
with  a  £5m  promotional  spend  this 
season. 

Clearway  Products  has  launched  a 
Clearway  Inhalant  Oil  for  use  in  its  steam 
inhaler  this  autumn.  The  blend  of 
natural  aromatic  oils  retails  at  £1 .89  per 
bottle.  Both  the  inhaler  and  inhalant  oil 
are  only  available  through 
pharmacies. 

Effico 

Effico  Tonic  is  available  in  mixed  fruit 
flavour  and  contains  thiamine  and 
nicotinamide,  which  function  as  co- 
enzymes converting  carbohydrates  into 
energy.  It  can  be  used  as  a  pick-me-up 
after  illness. 


Melius 

SSL  International  is  planning  its  biggest 
ever  television  advertising  campaign  for 
the  Meltus  range  this  winter.  Last  year's 
campaign  saw  pharmacy  sales  of  Meltus 
rise  by  25  per  cent,  claims  SSL. 

Crookes  is  launching  Strefen,  a 
Prescription  Only  throat  lozenge  for  the 
symptomatic  relief  of  painful  and  swollen 
sore  throat.  Each  cherry  flavoured 
lozenge  contains  8.75mg  flurbiprofen. 
The  recommended  dosage  for  adults  and 
children  over  1 2  years  is  one  lozenge 
every  three  to  six  hours  as  reguired,  up 
to  a  maximum  of  five  lozenges  in  24 
hours,  and  for  a  maximum  of  three  days. 

Halls  Medicated  Confectionery  market 
report  1 999  is  a  guide  to  the  key 
developments  in  the  medicated 
confectionery  sector  over  the  past  year.  It 
provides  background  to  the  sector, 
marketing  information,  and 
merchandising  tips.  It  is  available  from 
Rock  Communications  on  01 81  780 
0163. 

The  Benylin  Winter  Remedies  market 
report  1 999,  produced  in  association 
with  Mintel,  provides  information  on 

Nurofen'j  Guide  to 


Meltus  -  biggest  TV  campaign 

"* Continued  from  PI  2 

Flu  Survival  Guide'  are  available  from 
Reckitt  &  Coiman  on  0500  455456. 

Reckitt  &  Coiman  has  launched 
Lemsip  Sore  Throat  Anti-Bacterial 
Lozenges.  The  honey  and  lemon 
flavoured  lozenges  contain 

hexylresorcinol  and  propylene  glycol  and     Crookes  has  repackaged  Strepsils  with  a  'corner'  design 


Strepsils  |  StrepsiTsl  Strepsils 

^vitamin  CJOOWji      |  ■      "1.  |        ^Uemcm  I 


for 

children 

SUGAR  FREE 


FROM  6  MONTHS 


Effecliv 
for  I 


fever  and  pain  relief 
abies  and  children 


Nmrofen  for  Children  Sugar 
Free  —  £lm  campaign 

category  management,  consumer 
attitudes,  and  forecasts  for  the  future.  It  is 
available  from  Munro  &  Forster  on  01 71 
430  7177. 

Strepsils 

Crookes  has  repackaged  its  Strepsils 
range  to  give  it  a  more  modern  look.  The 
lTV  screen'  border  has  been  replaced 
with  a  'corner'  design.  The  new  design 
aims  to  reflect  different  variants' 
advantages,  with  clear,  concise 
descriptions  of  individual  benefits  on  the 
pack  fronts. 

'Nurofen's  Guide  to  Taking  the  Pain 
out  of  Colds  and  Flu'  gives  patients 
advice  about  choosing  the  correct  winter 
remedy.  It  also  explains  the  differences 
between  colds  and  flu  and  gives  general 
healthcare  tips  for  winter  ailments. 

Mcntholatum 

The  blend  of  menthol,  eucalyptus  and 
pine  extract  in  Mentholatum  Vapour  Rub 

Continued  on  PI 6-* 


Mentholatum:  aromatic 
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produces  aromatic  vapours  that  relieve 
congestion,  For  severe  symptoms,  a 
teaspoonful  in  a  basin  of  hot  water  eases 
nasal  congestion. 

Butti  rcup 

A  coughs,  colds  and  sore  throat 
competition  with  the  Buttercup  and  TCP 
ranges  offers  pharmacy  staff  the 
opportunity  10  win  a  jumbo  'Butter-cup'. 
To  win  one  of  a  hundred  of  the  cups, 
entrants  must  answer  ten  questions 
about  coughs,  colds  and  sore  throats. 
Entry  forms  will  be  distributed  by  Pfizer 
Consumer  Healthcare  territory  managers, 
along  with  an  information  booklet  on  the 


A  hundred  cups  to  be  won 

subject  and  details  of  the  Buttercup  and 
TCP  ranges. 

Echinaforce 

Echin<  'orce  is  the  UK's  best-selling 
echinacea  product,  claims  Bioforce.  It  is 
licensed  for  the  symptomatic  relief  of 
colds,  flu,  and  upper  respiratory  tract 
infections.  Echinacea  stimulates  the 
immune  system,  helping  it  ward  off  cold 
and  flu  viruses. 

Nurofen  for  children  Sugar  Free  is 
being  supported  with  a  £1  m  promotional 
package  this  year.  Sales  of  the  product 


Ecliisiaforce 
Props 

Echinacea  purpurea  Tincture 


Product  o)  Switzerland 

50  ml  e 


bioforce 

Fresh  Herb  Extract 

Echinaforce 
Drops 

purpurea  Tincture 


Echinaforce  licensed  for  the  relief  of  colds  and  flu 


Manx  Pharma  is  planning  a  national  campaign  for  Otra  range 


are  worth  £2. 4m  and  1 2  per  cent  of 
parents  use  the  brand,  claims  Crookes. 

UniChem  Vapour  Rub 

UniChem  is  offering  a  promotion  on  its 
own  brand  winter  remedies  this  season. 


Customers  who  order  ten  cases  of  GSL 
and  ten  cases  of  P  line  products  in  the 
range  will  get  up  to  30  per  cent  discount. 

Otra  range 

Manx  Pharma  is  planning  a  national 


for  clear 
and 


UniChem  vapour  rub 

press  campaign  and  PoS  material  for  its 
Otra  range  this  winter.  The  range  consists 
of  spray  and  drops  (both  0.1  per  cent 
xylometazoline),  and  paediatric  drops 
(0.05  per  cent  xylometazoline). 

Impharm  Nationwide  has  launched 
Moraz  Nosease,  a  herbal  oil  for  the  nose.  |i 
The  oil  is  applied  directly  onto  the  nose  ! 
and  around  the  nasal  area  with  a  roller 
ball  applicator  to  help  ease  blocked 
noses.  It  can  be  used  in  both  children 
and  adults.  A  1 2cc  container  retails  at 
£2.95. 

Pharmacy  market 

Sales  of  cold  and  flu  treatments  through 
pharmacies  have  only  increased  by  0.99 
per  cent  this  year  compared  to  last, 
according  to  Information  Resources  (see 
tables). 

Decongestant  sales  have  increased  by 
4.5  per  cent,  while  sales  of  cough 
liguids  have  fallen  by  0.23  per  cent  for 
the  year  ending  August  8.  The  best 
selling  11  brands  are  virtually  the  same 
as  last  year,  although  the  relative 
positions  of  some  brands  within  the  top 
1 1  have  changed. 

Continued  on  P18  -» 


Cold  and  flu  decongestants  (oral 

Total  chemists  (incl  BTC  and  Superdrug) 


Cold  &  flu  oral  decongestants  (ODEC) 

TOP  SELLERS 
Night  Nurse  ODEC 

Beechams  ODEC  (capsules  &  powders,  both  lemon 
and  blackcurrant  flavours) 
Lemsip  Powders  ODEC 
Day  Nurse  ODEC 
Other  own-labei  ODEC 
Nurofen  Cold  &  Flu  ODEC 
Confac  400  ODEC 
Lemsip  Maximum  Strength  ODEC 
Benylin  4  Flu  ODEC 
Sudafed  ODEC 
Benylin  Day  and  Night  ODEC 

Information  Resources 


52  wks  ending 
9  August,  1 998 
Value  sales  (1,000) 
£55,958 


Cold  and  flu  decongestants  (oral) 

Total  chemists  (incl  BTC  and  Superdrug) 

52  wks  ending 
8  August,  1999 
Value  sales  (1,000) 
Cold  &  flu  oral  decongestants  (ODEC)      £62, 1 66 
TOP  SELLERS 
Night  Nurse  ODEC 
Lemsip  Powders  ODEC 
Lemsip  Maximum  Strength  ODEC 
Day  Nurse  ODEC 

Beechams  ODEC  (capsules  &  powders, 
both  lemon  and  blackcurrant  flavours) 
Other  own-label  ODEC 
Nurofen  Cold  &  Flu  ODEC 
Sudafed  ODEC 
Confac  400  ODEC 
Beechams  Flu  Plus  ODEC 
Benylin  4  Flu  ODEC 

Information  Resources 


%  change  j 
year-on-year 

11.1 
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Only  you  can  recommend  a  unique  formula* 

for  colds  and  flu. 


Special  treatment.  It's  what  the  Lemsip  Pharmacy  range  is  all  about. 

Lemsip  Pharmacy  Powercaps  give  you  a  unique  formulation  to  offer  your 
customers  1 2  hour  cold  and  flu  relief. 

For  customers  who  prefer  a  hot  drink,  Lemsip  Pharmacy  Power+  Paracetamol, 
as  part  of  a  unique  pharmacy  branded  range,  means  you  can  expect  increased  customer 

loyalty  and  long-term  business. 

Both  have  helped  establish  Lemsip  as  the  No  I  selling  cold  and  flu  product  in  pharmacy.1 

Powerful  reasons  to  recommend  Lemsip,  the  only  pharmacy  branded  range. 


LEMSIP 


POWERCAPS] 


POWER* 

PARACETAMOL 


12  HOUR  COLD  &  FLU  MUEF] 


12>         •  t*rtr  •  Headadrt  •  Bo*/ Ath 


Powerful  medicine  that  works  for  you. 


emsip  PHARMACY  POWERCAPS  ESSENTIAL 
NFORMATION 

Wive  Ingredients:  Ibuproten  Ph.Eur  300  mg  and 
iseudoephedrine  hydrochloride  BP  45  mg  per  capsule, 
indications:  For  the  relief  of  symptoms  of  heavy  cold  and 
nfluenza.  including  relief  ot  aches  and  pains,  headache  and 
'<"e  throat,  relief  of  nasal  congestion  or  a  runny  nose,  lowering 
)f  temperature.  Dosage  Instructions:  Adults  and  children  12 
[no  over:  two  capsules  Swallow  whole  with  water  Do  not 
».  The  dose  may  be  repeated  after  1 2  hours  No  more  than 
wo  doses  in  24  hours.  Contraindications:  Severe  coronary 
lf»rt  disease.  Severe  hypertension.  Current  receipt,  or  receipt 
™n  the  last  two  weeks,  ot  therapy  with  monoamine  oxidase 
iriibitors.  Active  peptic  ulceration  Hypersensitivity  to  ibuproten. 


pseudoephedrme  or  any  other  ingredient.  Hypersensitivity 
reactions  to  ibuprofen,  aspirin  or  any  other  NSAID,  including 
asthma,  angioedema  urticaria  or  rhinitis  precipitated  by  Ihese 
drugs.  Children  under  12  years.  Precautions  and  Warnings: 
The  decongestant  effect  increases  gradually  after  the  first  dose 
and  may  continue  for  up  to  15  hours  after  the  last  dose  To  be 
used  with  caution  by  patients  with  hepatic  or  renal  dysfunction. 
Ibuprofen  •  to  be  used  with  caution  by  patients  who  are 
asthmatic.  May  increase  prothrombin  times  in  patients 
receiving  anti-coagulants  and  may  reduce  the  effects  of 
diuretics.  Pseudoephedrme  •  to  be  used  with  caution  by 
patients  with  hypertension,  heart  disease,  hyperthyroidism, 
hyperexcitability,  phaeochromocyloma.  prostatic  enlargement, 
closed  angle  glaucoma  or  diabetes  May  adversely  interact 


with  antihypertensive  agents  or  tricyclic  antidepressants  or 
other  sympathomimetics,  such  as  nasal  decongestants, 
appetite  suppressants  or  amphetamine-like  psychostimulants, 
to  cause  a  rise  in  blood  pressure  Pseudoephedrme  may 
partially  reverse  the  hypotensive  action  of  drugs  which  interfere 
with  sympathetic  activity,  such  as  bethanidme  or  methyldopa  II 
symptoms  do  not  improve  after  three  days,  consult  your  doctor 
The  product  should  be  used  in  pregnancy  only  if  the  benefits 
outweigh  any  possible  risk  Side-Effects:  Ibuproten  ■  may 
precipitate  bronchospasm  and  induce  asthma  attacks  in 
susceptible  patients  Unwanted  effects  are  uncommon  in  short- 
term  use  at  low  doses  They  may  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding,  skin  rashes. 
Thrombocytopenia  and  agranulocytosis  have  very  rarely  been 


reported  Pseudoephedrme  -  adverse  reactions  are 
uncommon,  but  dry  mouth,  anorexia,  urinary  retention 
in  men,  skin  rashes  and  symptoms  of  CNS  excitation  such  as 
tension,  restlessness,  sleep  disturbance  or  hallucinations  may 
occur  rarely  Retail  Price:  10,  £3  09  Marketing 
Authorisation:  0063  0098  Supply  Classification:  Pharmacy 
Medicine  Holder  of  Marketing  Authorisation:  Reckitt  & 
Colman  Products  Limited,  Dansom  Lane.  Hull,  HU8  7DS  Date 
of  Preparation:  August  1999  Lemsip,  Powercaps  and  the 
sword  and  circle  symbol  are  Irade  marks. 
Reference:  1  Information  Resource  Total  Chemists  MAT  Value 
Share  Feb  99  Reckitt  &  Colman  Products  Limited 


D 


Reckitt  &  Colman  Products  Limited 


Cold  and  flu  decongestants  (nasal) 

Total  chemists  (incl  BTC  and  Superdrug) 


Cold  and  flu  decongestants  (oral) 

Total  chemists  (incl  BTC  and  Superdrug) 


Cold  &  flu  nasal  decongestants  (NASI) 

TOP  SELLERS 
Sudafed  NASL 
Otrivine  NASL 
Olbas  NASL 
Sinutab  NASL 
Vicks  Vaporub  NASL 
Mucron  NASL 
Vicks  Sinex  NASL 
Karvol  NASL 
Vicks  Inhalers  NASL 
Snufflebabe  NASL 
Information  Resources 


52  wks  ending 
9  August,  1998 
Value  sales  (1,000) 
£36,785 


Cold  &  flu  nasal  decongestants 
(NASL) 

TOP  SELLERS 
Otrivine  NASL 
Olbas  NASL 
Sudafed  NASL 
Sinutab  NASL 
Vicks  Vaporub  NASL 
Mucron  NASL 
Vicks  Sinex  NASL 
Karvol  NASL 
Vicks  Inhalers  NASL 
Snufflebabe  NASL 

Information  Resources 


52  wks  ending 
8  August,  1999 
Value  sales  (1,000) 
£34,753 


Cough  liquids 

Cough  liquids 

Total  chemists  (incl  BTC  and  Superdrug) 

Total  chemists  (incl  BTC  and  Superdrug) 

52  wks  ending 

52  wks  ending 

9  August,  1 998 

8  August,  1999 

Value  sales  (1,000) 

Value  sales  (1,000) 

Cough  liquids  (CLIQ) 

£70,144 

Cough  liquids  (CLIQ) 

£69,981 

TOP  SELLERS 

TOP  SELLERS 

Other  own-label  CLIQ 

Other  own-label  CLIQ 

Benylin  Non-drowsy  CLIQ 

Benylin  Non-drowsy  CLIQ 

Benylin  Original  CLIQ 

Benylin  Original  CLIQ 

Covonia  Bronchial  Balsam  CLIQ 

Meltus  CLIQ 

Meltus  CLIQ 

Covonia  Bronchial  Balsam  CLIQ 

Sudafed  CLIQ 

Sudafed  CLIQ 

Benylin  Children's  Coughs  CLIQ 

Robitussin  CLIQ 

Actifed  CLIQ 

Benylin  Children's  Coughs  CLIQ 

Robitussin  CLIQ 

Actifed  CLIQ 

Tixylix  Night-time  CLIQ 

Covonia  CLIQ 

Buttercup  Syrup  CLIQ 

Buttercup  Syrup  CLIQ 

Information  Resources 

Information  Resources 

^BHHRHflBMHBIHS 


The  Winter  Remedies 
Market  Report  1999 


An  overview  of  the  UK  market 
for  cough  medicines  cold  &  flu 
remedies  and  decongestants 


Produced  in  association  with 


MINT£L 


The  Benylin  Winter 
Remedies  market  report 
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aciclovir 


OVIRAX 


COLD  SORE  CREAM 


lews. .  .New  Hews. .  .Hew  Hews. .  .New  EewiV  mnsw, 


9  fc-  • 


COLO   SORE  CREAM 


bU      W.UWW.  - 


Nothing  works 


to  Treat  the 

Blister 

and  the  Tingle 


CONTAINS  A< 


PUTTING  THE  SMIL 


Presentation:  5%  w/w  aciclovir  in  water  miscible  cream  base  Uses:  Cold  Sore  treatment  Dosage  and  administration: 

start  of  an  infection,  ideally  during  the  tingle  phase  If  healing  has  not  occurred,  treatment  may  be  continued  tor  up  to  an  additional  5  d      Contra-indications,  Warnings,  etc:  Zovirax  Cold  Sore  Cr€  im 

patients  known  to  be  hypersensitive  to  aciclovir  or  propylene  glycol  Precautions:  Zovirax  Cold  Sore  Cream  should  onty  be  used  on  cold  sores  on  the  lips  and  face  Do  not  apply  inside  the  mouth  or  in  the  eye  C 

herpes  infections  of  the  eye  or  the  genital  area  Do  not  use  if  the  patient  is  under  the  care  of  a  doctor  because  of  a  weak  immune  system  Side  and  adverse  effects:  Transient  burning  01  stinging  may  follow  application 

Mild  drying  or  flaking  of  the  skin  has  occurred  in  about  5%  of  patients  Erythema,  itching  and  contact  dermatitis  have  been  leporteiil  i  jiely  tolluwing  apijiicatKr,  Retail  Selling  Price:  g  tut>    E4.67    ■  i  pump  i 

(exc  VAT)  Product  Licence  Number:  PL  0003/0304  Licence  Holder:  The  Wellcome  ft  Legal  category:      Further  information  available  on  request  from: 

Customer  Services,  Glaxo  Wellcome  UK  Limited.  Stockley  Park  West,  Uxbndge,  Middlesex,  UBi  1  1BT  Date  of  preparation:  May    I99  ZOVIRAX       trad'  i 

'Source:  Data  on  File,  Glaxo  Wellcome. 


Effective  category  management  will  be  important  this  winter  to 
maximise  profits.  Warner  Lambert  and  SmithKline  Beecham 
provide  some  tips 


Winter  category 
management  tips 


While  198 
products  make 
up  the  average 
coughs  and 
colds  fixture, 
just  22  of  these 
generate  68  per  cent  of  sales.  So 
effective  category  management  and 
merchandising  of  these  products  will 
be  necessary  this  winter  to  generate 
maximum  sales. 

Category  management  can  be 
defined  as  "a  change  in  focus  from 
buying  to  selling  or  the  "science  of 
selling  more", and  has  been  proven  to 


increase  sales  and  profitability  across 
all  retail  businesses.  It  is  a  process  that 
organises  information  about  the 
consumer,  the  market,  and  the  retailer, 
so  that  effective  category  roles  and 
segment  strategies  can  be  developed. 

Merchandising  is  perhaps  the  most 
important  aspect  of  category' 
management. With  such  a  large- 
proportion  of  winter  remedy  sales 
coming  from  relatively  few  products, 
it  is  important  that  sufficient  shelf 
space  is  given  to: 

#  brand  leaders  -  studies  by  Warner 
Lambert  have  shown  that  allocating 


space  by  brand  ranking  results  in  an 
average  increase  in  profits  of  14  per 
cent  for  cough  medicines 

•  beacon  brands'  -  these  are  brands 
that  are  visually  synonymous  with 
particular  treatment  areas  and  can  act 
as  a  reminder  to  the  customer  that  it 
may  be  time  to  re-purchase 

•  well-supported  brands  -  those  that 
have  received  substantial  marketing 
and  advertising  support  and 

will  continue  to  be  well  supported  in 
the  coming  season.These 
will  bring  customers  into  the 
pharmacy  with  a  product  already  in 
mind. 

The  four  main  categories  of 'cold', 
decongestant  ,  cough'  and  sore 
throat' should  be  grouped  together  in 
distinct  blocks.  And  associated 
categories  should  be  sited  next  to 
each  other,  for  example  cold  remedies 
could  be  accompanied  by  cold  sore 
treatments. 

Locating  the  product 

With  almost  eight  out  often 
consumers  purchasing  cold 
treatments  for  immediate  use  when 
they  feel  unwell,  stock  should  be 
clearly  displayed  to  enable  them  to 
locate  the  desired  product  quickly. 

Products  should  he  displayed  in 
prime  positions  to  encourage  impulse 
buying.  Cough  liquids  tend  to  be 
planned  purchases  and  so  can  be 
located  in  less  prominent  areas. 

Brands  should  be  allocated  space 
according  to  the  sales  they 
generate,  with  major  brands  sited  at 
eye  level.  For  example,  in  a  GSL 
display,  Beechams  and  Lemsip  should 
occupy  premium  positions  to 
maximise  their  sales.  Blocking  brands 
together  will  improve  the 
display's  impact. 

A  successful  display  will  not  just 
contain  all  the  right  products,  but  will 
have  impact  and  be  easy  to  select 
from.  If  space  allows,  profits 
can  be  maximised  by 
allocating  two  or  three  facings 
to  the  fastest  selling  products. 
This  creates  a  less  cluttered  display 


and  reduces  time  spent  refilling 
shelves. 

Space  allocation  for  each  category 
can  be  determined  by  its  profitability. 
This  would  result  in  half  the  space 
given  to  cough  medicines  and  a 
quarter  each  to  cold  remedies  and 
decongestants.  But  the  final  decision 
needs  to  take  into  account  the  variety 
of  formats  available  and  the  number 
of  key  brands. 

Allocating  space 

Pharmacy-only  medicines  account  for 
62  per  cent  of  OTC  medicines  sales, 
and  General  Sales  List  38  per  cent. 
Space  should  be  allocated 
accordingly.  General  Sales  List 
medicines  should  be  merchandised 
on  open  display  In  a  Proprietary 
Association  of  Great  Britain  study 
their  sales  rose  by  12.4  per  cent  when 
moved  to  self  select,  without 
adversely  affecting  P  sales. 

The  effectiveness  of  category 
management  has  been  proved  with  a 
study  in  a  Midlands-based 
independent  pharmacy  chain 
(see  C&D  November  21 , 1998,  p34). 
Sales  in  a  store  that  practised 
category  management  grew  12  per 
cent  year  on  year  while  they 
fell  7  per  cent  in  others  that  traded  as 
normal. 


A  suggested  GSL  planogram 
from  SmithKline  Beecham 
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Advertisement  feature 


Don't  underestimate  the 
power  of  Lemsip 


lemsip 


UtftpIP  LE^P  ^^p 


git  P*5y^2 
HI  lift  ■* 


The  average  Briton  suffers 
from  two  or  three  colds  a 
year  and,  with  90%'  of 
sufferers  treating 
themselves,  the  potential  for  OTC 
sales  is  high.  Last  year  Lemsip 
outperformed  all  other  brands 
within  the  cold/flu  category2  -  a 


fact  which  reflects  the  high  level  of 
consumer  confidence  in  the 
Lemsip  brand. 

A  key  factor  that  contributed  to 
this  strong  growth  rate  was  the 
successful  launch  of  the  Lemsip 
Pharmacy  range,  the  only  range  of 
cold/flu  remedies  with  specific 


pharmacy  branding.  Sales  of 
Lemsip  Pharmacy  Powercaps  have 
grown  by  96% J  year  on  year. 

Lemsip  is  ideally  placed  to  help 
pharmacists  maximise  the 
commercial  opportunities  within 
this  vital  part  of  the  healthcare 
market.  This  season,  Lemsip  is 
launching  the  1999  Cold  and  Flu 
Report*,  the  first  edition  of  an 
annual  review  of  the  OTC  market 
for  colds  and  flu. 

This  new  initiative  means 
pharmacy  will  be  able  to  benefit 
from  the  wealth  of  market 
information  and  consumer 
research  that  has  helped  Lemsip 
maintain  market  leadership. 


To  heighten  consumer  demand, 
Reckitt  &  Colman  are  supporting 
the  Lemsip  brand  with  a  £5m 
marketing  support  package  during 
the  coming  season.  The  package 
includes  a  heavyweight  PR 
campaign  plus  a  high  profile 
consumer  advertising  campaign 
incorporating  two  new  TV 
commercials  which  will  be 
broadcast  nationally  from 
November. 
Sources: 

1  Ipsos  RSL  March  1999 

2  1R  total  GB  MAT  value  share  Feb  1999 
*Free  copies  of  the  report  can  he  obtained 
either  by  calling  0500  455456  (freephone) 
or  writing  to  the  Medical  Information  Unit, 
Freeposl  1117  831,  Reckitt  &  Colman 
Products  Ltd,  Hull,  HU8  7BR. 


To  help  pharmacists  manage  their  customers'  cold/flu  episodes,  Lemsip  has  developed 
guidelines  based  on  the  established  2 WHAM  principles  specifically  for  colds  and  flu 

Who  is  the  medicine  for? 

Unless  the  customer  is  in  a  specific  high  risk  group,  such  as  the  elderly,  OTC  treatments  are  probably  the  most  appropriate  route.  If  customers  with  flu 
fall  within  these  groups,  GP  referral  may  be  appropriate. 
What  are  the  symptoms? 

Cold  symptoms  include:  slight  temperature  after  the  first  24  hours,  normal  appetite,  slight  headache,  stuffed  up  or  runny  nose  with  sneezing,  sore 
throat,  and  feeling  tired.  Flu  symptoms  include  raised  temperature  in  first  24  hours  lasting  3-5  days,  loss  of  appetite,  severe  headache,  muscular  aches 
and  pains,  nausea  and  vomiting,  feeling  exhausted. 
How  long  have  the  symptoms  been  present? 

If  the  patient  has  been  suffering  for  over  36  hours,  OTC  treatments  are  probably  the  most  appropriate  route,  as  the  virus  will  have  replicated  to  the 
extent  that  neuraminidase  inhibitors  are  likely  to  be  less  appropriate.  If  symptoms  have  been  present  for  less  that  36  hours  AND  the  customer  is  in  a 
high  risk  group  (such  as  the  elderly  and  those  with  serious  underlying  illnesses),  then  it  is  appropriate  to  refer  to  a  GP. 
Action  already  taken? 

Check  whether  the  customer  has  already  taken  an  analgesic  or  cold/flu  remedy  to  make  sure  that  there  is  no  risk  of  overdose. 
Medicine  warnings 

Decongestants:  should  not  be  token  by  people  with  high  blood  pressure,  heart  disease,  diabetes,  over-active  thyroid,  certain  antidepressant  drugs 
(MAOIs) .  Analgesics:  aspirin  and  ibuprofen  should  not  be  given  to  patients  with  asthma  or  stomach  problems.  Aspirin  should  not  be  given  to  children 
under  12.  Paracetamol  should  not  be  given  to  patients  who  are  allergic  to  paracetamol. 


Rinky-dink 


zinc 


The  benefits  of  zinc  in  boosting  the 
immune  system  will  feature  in  this 
winter's  health  campaigns 


Procter  &  Gamble  is  hoping 
to  establish  a  new  category 
in  the  medicated 
confectionery  market  this 
winter,  that  of  health 
maintenance. 
Launched  this  month,  P&G's  Vicks 
Vital  lozenges  each  contain  a  third  of  the 
recommended  daily  dose  of  zinc  and 
vitamin  C.  Rather  than  being  a  seasonal 
line  just  associated  with  colds  and  flu, 
P&G  hopes  Vicks  Vital  will  be  taken  as  a 
daily  supplement  with  year-round 
appeal. 

Vital  fits  in  well  with  the  Vicks  range, 
which  is  a  well  known  and  trusted  brand 
and  it  will  help  build  the  appeal  of  this 
type  of  product,  says  P&G  brand 
manager  Sarah  Wood.  It  also  adds 
something  new  to  the  medical 
confectionery  market  and  could  be  the 
start  of  the  Vicks  brand  branching  out 
further  into  healthcare. 

Coupled  with  the  product  launch  is  the 
setting  up  of  the  Zinc  Information  Bureau. 
A  series  of  leaflets  is  available,  which 
look  at  zinc's  place  in  the  body,  and  at 
the  stages  through  life  when  it  can  be 
particularly  beneficial.  "The  primary  focus 
is  to  educate  people  about  the  benefits  of 
zinc  and  dietary  content  will  be  a  focus 
this  year,"  says  Ms  Wood. 

The  main  support  for  Vicks  Vital  starts 
next  month  with  national  press 
advertising  and  a  national  sampling 
campaign  to  five  million  households, 
running  alongside  the  educational 
campaign.  Leaflet  drops  this 
autumn  will  be  repeated  in 
the  spring. 

The  liquid-centre  lozenges  come  in 
two  flavours,  orange  and  lemon. 
Although  they  contain  sugar,  Ms  Wood 
says  this  is  used  to  give  the  best  taste, 
but  she  does  not  rule  out  sugar-free 
variants.  In  particular,  P&G  is  pleased 
with  the  lack  of  a  "metally  tang"  and 
slight  "grittiness"  that  zinc 
preparations  are  prone  to.  Zinc  acetate 
has  been  used  as  this  has  reasonable 
solubility,  helping  the  body  to 
absorb  the  mineral. 


Zinc  is  an  important  element,  used  as 
a  co-factor  in  hundreds  of  enzymes.  Its 
mode  of  action  in  fighting  off  colds  is  still 
not  established,  but  it  is  known  that  it  is 
important  for  growth,  healthy  skin  and 
wound  healing,  fertility  and  reproduction, 
and  the  proper  functioning  of  the 
immune  system. 

Zinc  is  a  fairly  abundant  mineral  in  the 
earth's  crust,  but  dietary  sources  are  red 
meat,  liver,  bran  and  shellfish,  especially 
oysters.  Although  bran  contains 
reasonable  zinc  levels,  it  can  be  hard  for 
the  body  to  absorb  the  zinc.  Other 
vegetable  sources  are  pumpkin  seeds, 
spices  such  as  chilli  powder,  ginger  root, 
mustard  and  black  pepper,  peas,  beans 
and  carrots. 

Although  the  RDA  for  zinc  is  1 5mg  for 
adults,  as  much  as  2-3mg  can  be  lost 
each  day  through  sweating  -  watch  out  if 
you  exercise  regularly.  And  as  fruit  and 
vegetables  are  poor  sources  of  zinc, 
vegans  may  benefit  from  a  zinc 
supplement.  Others  who  may  benefit 
include  the  elderly;  pregnant  and 
breastfeeding  women  (the  mother 
transfers  about  140mg  to  the  baby 
during  pregnancy);  those  who  are 
recuperating  from  illness 
or  have  wounds  that  are  healing; 
and  growing  children,  both 
when  young  and  when  going  through 
puberty. 

Certain  types  of  drugs  can  affect  zinc 
levels  in  the  body.  Oral  contraceptives 
and  steroids,  as  well  as  alcohol  and 
smoking,  can  deplete  body  levels.  Zinc 
may  also  interact  with  quinolones  and 
tetracyclines  to  reduce  absorption  and 
chelate  with  penicillamine. 

P&G  suggests  the  following  internet 
sites  may  be  of  interest: 

•  www.hsis.org  -  the  Health 
Supplements  Information  Service 

•  www.zincworld.org -\he 
International  Zinc  Association 

©  www.healthy.net-  HealthWorld 
Online 

9  www.chic.org.uk  -  the  Consumer 
Health  Information  Centre. 
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Stock  up  with  the  cold  and  flu  brands 
that  cover  all  your  customers'  needs. 

Because  it's  that 
Beechams  time 
of  vear  aaain. 


Headaches,  aches  and  pains,  runny  noses,  coughs.  It's 
that  time  of  year  again.  And  the  perfect  time  to  stock  up 
with  the  most  complete  cold  and  flu  care  range  available. 

Your  customers  trust  Beechams.  And  with  a  £5.6  million 
promotional  programme  supporting  the  brands  this 


winter,  you  can  trust  Beechams  to  deliver  healthy  sales 
and  profits. 

Make  sure  you  stock  up  with  the  No.  1  grocery  cold  and 
flu  brand*  Because  sales  opportunities  like  this  should 
never  be  sniffed  at. 


"Source:  AC  Nielsen  July  99. 
Beechams  is  a  registered  trademark 
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A  Number 
of  Strengths 

With  excellent  profitability  all  year  round  and 

our  proven  commitment  to  pharmacy,  there's  a  very 

strong  argument  for  stocking  Merocaine  and  Merocets. 

For  severe  sore  throats,  the  powerful  dual-action 
combination  of  strong  local  anaesthetic  and  a  fast- 
acting  anti-bacterial  agent  has  made  Merocaine  the 
Nol  best  selling  lozenge.* 


What's  more,  Merocaine  is  the  pharmacist's  favourite 
recommendation.* 


ft        M   ANTI-BACTERIAL  # 

Merocaine 

THROAT  LOZENGES 
No1  Best  Selling  Strong  Lozenge 
No1  Most  Recommended  Strong  Lozenge 

For  GSL  purchases,  another  favourite  choice  is  anti- 
bacterial Merocets  Lozenges.  In  fact,  Merocets  are  No2| 
GSL  in  Pharmacy*,  and  the  pharmacist's  No2  choice.*  I 


A         M  ANTI-BACTERIAL  ^ 

Merocets 

No2  Best  Selling  GSL  Lozenge 
No2  Most  Recommended  GSL  Lozenge 


SS^^rnaiTonal  pic 

Tubiton  House,  Oldham  OL1  3HS,  England.  Telephone  0 1  6 1  -652  2222 
Merocaine  and  Merocets  are  Trade  Marks  of  Hoechst  Marion  Roussel  Ltd. 

Merocaine  and  Merocets  Product  Information:  Active  Ingredients  Merocets  Lozenges 
Cetylpyndmiurn  Chloride  1  4mg  Merocaine  Lozenges  Cetylpyndinium  Chloride  1  4mg,  Benzocaini 
1  Omg  Uses:  Merocets:  Symptomatic  relief  of  sore  throat.  Merocaine:  Relief  of  pain  and  discomfort  c 
throat  infections  Dose:  Merocets:  Adults  and  children  over  6  years:  One  lozenge  every  3  hour: 
Merocaine:  Adults  and  children  over  1  2  years:  One  lozenge  every  2  hours  as  needed  but  no  more  than 
8  in  24  hours  Contraindications:  Hypersensitivity  to  ingredients  Use  in  Pregnancy:  No  data  bul 
cetylpyndinium  chloride  and  benzocaine  have  been  widely  use  for  many  years  without  apparerj 
ill-effects  Side-Effects:  Urticaria  and  other  allergic  reactions  very  rarely;  transient  burning  sensation 
of  mouth  rarely,  Methaemoglobinaenia  has  been  reported  with  benzocaine  Precautions:  Merocets! 
Label  states  'If  symptoms  persist  or  are  severe  or  are  accompanied  by  fever,  headache,  nausea  anJ 
vomiting,  consult  your  doctor  '  Merocaine:  Label  states  'If  symptoms  persist  or  are  severe  or  arj 
accompanied  by  fever,  headache,  nausea  and  vomiting,  consult  you  doctor'.  Licence  Holderj 
Merocets  and  Merocaine:  Seton  Products  Limited,  Tubiton  House,  Oldham,  OL1  3HS.  Produo 
Licence  Number/Legal  Status/Price:  Merocets:  PL  11  31  4/01  07,  GSL,  RSP  £1.99.  Merocaine:  p| 
11314/0105,  P,  RSP  £2.45  Date  of  Preparation:  September  1999 
•Taylor  Nelson  Sokes  Counterpoint  MAT  March  1999 
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